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OTTO OF ROSE D’OR 


A rigorous appraisement of Otto of Rose may avail itself perhaps of the 









coadjuvancy of chemical and physical mensuration yet the determining 






factor must ever be the cogently practical resultant as exemplified in the 






completed perfume. 






OTTO OF ROSE D’OR triumphantly meets the closest scrutiny whether 


it be that of scientific analysis, of odor test or of ultimate accomplishment. 






For many years the name has stood consistently for the finest Otto of 






Rose producible. It is a guarantee not merely of a good Otto of Rose 
but of the best. 







Ungerer & Co. - - - += + New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 
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CHIRONIAX 


CHUIT-NAEF 







The announcement of a new Chuit-Naef specialty means that one more 
perfume base has passed the exacting scrutiny of the Naef laboratory 
and been found worthy of admission into the list of products on which 
the perfumer can place absolute dependence. It is not an incident; it is 
















I 
an event. 
CHIRONIAX “Chuit-Naef,” the latest entrant, is a fine replacement m4 
for natural opoponax. In odor, in tenacity and in adaptability it meets ! ; 
the most exacting demands and is destined for wide usefulness. ; 
C 
» F 

M. NAEF & CO. GENEVA | 
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UNGERER & CO. NEW YORK 


Copyright 1923, Ungerer & Co. 
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GET INTO THE RANKS AND HELP TO FIGHT 
LEGISLATION THAT MAY HURT YOU! 
Congress The 


Cramton 


is again in session. \nti-Saloon 


bill 


Se cretary of the 


League 


las switched back from the for a separate 


prohibition bureau under the Treasury to 


the objectionable Ernst-\Wood bill, which all of the associa- 


tions have denounced, for it would make a Czar out of the 


Prohibition Chief, with ac possible appeal except to the 
President, whose far larger duties and activities would 
make it impossible for him to even consider an appeal. 


rhe objectionable Haugen so-called slack package bill has 


igain been introduced in Congress. It would add millions 


1 
to the costs 


of goods both to manufacturers and consumers, 
without any apparent benefit to anybody, although of course 
there must be some reason for the persistent efforts to make 


it a law. 


The State Legislatures also are opening up and the usual 
flood of freak bills, including many directed at our indus- 
tries, have begun to appeat \n Iowa bill, reported else- 


where, is an instance 


In fighting these measures, some of which affect most all 
ir readers, prompt, persistent and constructive work 
must he done The best way to do it is to work in har- 
mony with the organized trade associations. Those of our 
readers who are not members of their trade organizations 
should join them at once and keep in touch with and help 
their efforts 
[hose who do not belong to their trade bodies are liable 
to get stung in situations in which association membership 
would help them greatly, if it might not entirely eliminate 


their troubles. The associations keep in close touch with 


legislation. They notify their members promptly about bad 


bills and suggest ways to help fight them. Dues paid to one 

i out associations form the cheapest kind of insurance 
agaist the enactment of troublesome laws. If not a mem- 
ber, Te in Now! 


CUTTING THE WAR TAX ON ALCOHOL 


In our Washington Correspondence on the Alcohol Situa- 
tion mention is made of the hearing before the House Ways 
and Means Committee on the proposal to cut off or reduce 
the extra time tax on industrial alcohol advanced by 
the Proprietary Association and supported by the American 
Manufacturers of Toilet Articles, the 
of Retail Druggists and other important bodies. 


war 


National Association 
What 
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at present under 





rage purposes 


1 that law 


thing i 





oO e€ present excessive impost 


ttil 


e widespread support given to Secretary 
lan ft liminating sance taxes some opposi 
risen to the movement, the American Drug Manu 

\ssociation having filed a_ protest The A. D 
s in the plea that ducti of the tax would 


one ol 


I t ti hearing tw ild e a matter of book 
\t r argument advanced that it would help 
ggers it how that would work out is hard for 
ma rms that w d benefit by the reduction 


Che movement for lower taxes, especially for cutting down 
war imposts, has met with powerful support and really 
there ) vod reasor vhy the perfumery toilet articles, 

\ xtracts, chemical lrug and other industries 
S Id 1 get their share, if it can | complished. It is 
1 matte f regret that the A. D. M. A. has seen fit to op 
pose The losses of its membx f more than book ot 

entory losses, can easily be passed on the consumers, as 1s 
done 1 milar situations Vv practicall all business enter! 
rise 1 the interests of the great majority of alccho 
us t to suffer throug struction that is not 

set p substantial grounds affecting their businesses 
lhe ming public also has some rights 
DECIDING ON A BUSINESS “FAMILY” 

Mar ufacturers after they have acquired a successful 
trade the toiletry and other lines, there being no limit 
to the f some persons their minds to dupli 


I delving i 1K dustries Leroy Fair 
ibut t ir reade this month a mightily inter- 
‘ the subject, pointing t y a moral, but 
warning. His deducti ot mere specula 
er ve been successful men in our industries 
tured into motion pictures, taxicab companies and 
ery enterprises as cle ines. but most of them 
ut before the going got to it The aged but 
shoen iker, of histori lame wl stuck to his 
happily outside of either poorhouse or bankruptcy 
nple need not stop ambitious initiative, but it serves 
n light might t motormat! the subway. Green 
' . 
niy color 


t t time Cl stmas ird ind New Year 
came to us from all corners of the earth in greater 

5 than ever before and were so numerous that it 
xpedient to recapitulate then It is impossible 
proper appreciation to all in our space limits and the 
i¢ f a few might do injustice to others equally worthy 
lusion in a list. To one and all we extend our most 
il reciprocation of their sentiments of good will and 


prosperity 
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grown at Arlington Farm, near Washington, on a scale 


Articles’ Committee for Promoting the 
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American ( 


Business is sound and stable, but we must ret 








OUTLOOK BRIGHT 





ber many years it looked so fine in January at 
the year did not finish so well—and vice vers 
seems to me we want to go into the New Year \ 
our feet on the ground, realizing there is s 
thing as packing too many goods. The g 
situation throughout the country seems to me s 
but confidence should always be balanced 
caution 

\Ve are not in a boom period. I am glad we 
not. Remember, a few years ago we went u 
“boom” and came down in a hurry Business 
good and sound and we must do all we can to ke 
it good. Let’s remember the sign “Stop, Lool 
Listen \ few years ago we paid no attenti 
that sign, and we knew nothing about it until af 
the accident 








MINT RESEARCH 
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\ press bulletin of the Department of Agriculture ¢ 


uns a note relative to one of the plants which | 
rown at the experimental farm of the departn 
Washington in connection with research work deal 


essential oils 


of 
the 


lopment 


ntha cultivation of which, under tl 


Acting 


citrata, 


It cl 


Physiologist 


rug, Pc ns and Plant Investigations, Bur 
‘lant Industry, has previously been referred to it 
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large enough t give delinite indications of its 

The yield of oil from the plant when distilled w 

ite of thirty pounds to the acre. The oil itself 
fragrat nd when fractioned yields 50 per cent of 
cetate, a comy d extensively used by manufactu 


New York Merchants’ Association, through its 
Bureau, has resumed its agitation for the modifi 
the present passport law which imposes a fee of 
visas. Inquiry in Washington disclosed the fact 
State Department is at work to secure a 
the passport fees and that there is a feeling th 
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FIGHT TO CUT PASSPORT FEE RESUMED 


is a movement in which our readers are invited to assist 
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CONDEMNS SELLING GOODS ON APPROVAL 
Al J Dodd, manager of the homesti istributi 


ot the Chamber of ( 


. IS SOMETHING TO HAMMER HOME! 


Both Inspiration and Food 
(Hilda Lee, Sun B yr, Lowell, Mass. 
Your valuable magazine is truly our inspiratiot 
tor tl ; 
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BABSON SAYS 1924 BUSINESS OUTLOOK IS HEALTHY 


Famous Statistician and Trade Expert Sizes Up Booms and Depression; 
Always is Possible to Trim a Firm’s Sails to Benefit by Varying Winds, 


Roger W. Babson, the noted statistical expert and prog- 
extensive 


Mr. Bab- 


son, who is a regular contributor to this journal, before 


nosticator of business conditions based upon 


research and observation, is optimistic for 1924 
starting for his winter headquarters at Babson Park, in 
Polk County, Florida, where the climate now is much like 


Wellesley Hills, Mass., 
thusly 


in summer, summarized the situation 


“Business activity may be divided into three zones ot 


belts: (1) An 
war 


upper zone, such as we were in during the 


and post-war periods, when everybody is optimistic, 


excited and extravagant; (2) A lower zone, when the 


when a 
taking 
from only 
Phis 


latter 


discouraged, and 
1921 1922 is 


A middle zone when conditions vary 


reverse is true, when many are 


readjustment such as we had in and 


place; (3) 


fair to what is called quite satisfactory business 


third 
part of 


zone is what we have been traversing for the 


1923, and is the one in which we are today is 


these periods between abnormal prosperity and depression, 


when things are neither very bad nor extremely active, that 


are healthiest for the business world 


Boom Periods Sap Business Vitality 


“excessive prosperity, like very hot weather, Saps our 


vitality, inflates our currency, and drives prices out of all 


proportions to true values. Such a_ period encourages 


speculation rather than honest effort, and upsets our sense 
true things Again, the 


and the proportion of 


of value 
inevitable and ensuing period of depression is heart-break- 
that 


written not 


ing. It discourages men and wrecks businesses have 


been a lifetime in the building Its costs are 


only in dollars, but in hunger, in want, and in human suf 
fering. In business, as in weather, moderate conditions are 
healthiest. 

“The 


off if we complained of excessive booms as we complain 


entire business community would be much better 


of severe depressions and if we welcomed the moderate 
which are neither so very bad nor yet extremely 


We ought to have 


conditions, 


good, as the business weather 


more of this sort of condition than any other, and the wise 


proper 


business man will set his plans to operate under these cir 


cumstances. 
“The facts indicate that we shall have such a year during 


1924, even though some of it may be below average, rather 


than above. Nineteen hundred and six and the early part of 
1907 saw a boom and inflation. 
a period of depression lasting through 


Apart from a portion of the years 


The panic of the latter year 


took us down into 
the early part of 1908. 
1909 and 1910, we then enjoyed fairly good business along 


this central zone until 1914. 


Depression Lays Foundation for Booms 


“A depression in 1914 laid the foundation for a fairly 
average year in 1915, which developed into a period of the 


abnormal prosperity of war years, carrying us to the peak 
at the beginning of 1920. Because of the inevitable opera- 
tion of the law of action and: reaction in business we then 
suffered the most precipitous decline in business history. 
Nineteen hundred and twenty-one and the first half of 1922 
were ‘black’ in the business man’s memory and are ‘red’ on 








PREDICTS BETTER BUSINESS IN 1924 
By Charles M. Schwab, 
Chairman Bethlehem Steel Corporation. 


We have every reason to enter the new year with 
confidence. Business and industry is more stabilized 
and on a firmer foundation than at any time since 
before the war, due to the intelligent efforts exerted 
by our business leaders. The year 1923 proved of 
considerable business activity 

So confident are we in the Bethlehem Steel Co. 
that business will show an increase during the com- 
ing year that we are adding to and extending our 
facilities to a considerable extent to meet the de- 
mands for steel and steel products, and to bring 
about economies in both distribution and production. 

While the volume of business done will depend to a 
considerable extent upon whether or not Congress 
adopts mecretary Mellon’s tax reduction proposal, | 
feel that American business has a great deal to look 
forward to in 1924 











his books. In the middle of 1922 improvement set in, and 
with the help of propaganda, it overshot itself in the spring 
of 1923. Then we settled down to fairly good business and 
may expect to continue somewhat along this line during the 
coming year. , 

“No matter what way the wind is blowing it can be made 
to sail a ship if you will but set the sails to the wind. Like- 
wise every change in business conditions offers opportunities 
to the business man. Nineteen hundred and twenty-four 
will be no exception. I say contidently that any man in any 
business who will take the trouble to attune his plans to 
conditions as they instead of as he might wish them, 
can make profits during these next twelve months. Nine- 
teen hundred and twenty-four will reward the foresighted 
Get the facts and go ahead. 


are, 


Should Be Best 


“During the last year the greatest activity was found in 
the larger cities, with the exception of certain parts of the 
cotton belt. This was because of the relative depression in 
agriculture and the heavy production of manufactured goods, 
The process of readjustment, however, must iron out these 
differences. This is now taking place. Recent figures 
indicate that whereas business in the large industrial centers 
is slowing down, conditions in the smaller cities and rural 
sections are improving. 

“The labor factor also is giving a decided advantage to 
the towns and smaller cities. The coming year is likely to 
bring more than the usual amount of labor problems. The 
big centers in which labor is an easy prey for mischievous 
agitators are at a disadvantage. Such centers will get in- 
creasing competition from districts where industry is well 
distributed in small units over a large territory, so that the 
agitator finds it difficult to forment trouble. Firms laying 
out their plans for the coming months, therefore, 
should give especial study to the towns and smaller cities 
For the first half of 1924 the most improvement should be 
seen in Southern and possibly Middle Western territory 
Make an effort to discover areas of improvement early in 
the movement, before they are milked dry by competitors.” 


Where Business 


sales 


Failures in 1923 Show 14.5 Per Cent Decrease 


There were 19,163 failures reported to Bradstreet’s for 
the calendar year 1923, a decrease of 14.5 per cent trom 
the high peak calendar year 1922 and of 4.3 per cent from 
the second high record calendar year 1921. Liabilities tor 
1923 decreased, as did failures, from the high peaks 0 
1922 and 1921. 
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SURVEY FOR 1924 OF PERFUMERY AND TOILET ARTICLES 
INDUSTRIES INDICATES RECORD PROGRESS AND 
VERY BRIGHT OUTLOOK 


Many Members of Association Give Their Views on Business Situation, 
Meeting Foreign Competition, and What Should Be Done to Increase 
the Sale of American-Made Products in all Markets of the World. 


1924 will be a banner year for the toilet preparations, perfume, soap and allied trades, according to the members of 
the American Manufacturers of Toilet Articles who took part in our annual symposium. 

People are prosperous and have money to spend; employment is generally good at satisfactory wages, and all 
evidence seems to indicate that despite the fact that this will be a Presidential year, our industries will show a sub- 


stantial increase in business. 


The prediction of an investigator for the United States Chamber of Commerce that the toilet preparations and 
cosmetic fields comprise one of the least-worked fields of daily commerce proportionate to the possibilities seems to be 


borne out by many of the following letters: 


Gilbert Colgate, president, American Manufacturers of 
Toilet Articles, and chairman, Colgate & Co., New York 
City—The outlook for the coming year is bright. 

Visualizing the major industries of the country there is 
much evidence of soundness and stability. The total farm 
income from crops recently harvested, for instance, was over 
a billion dollars greater than in 1922 and it is generally con- 
ceded that the economic condition of the farmer as a class 
has undergone decided betterment during the past year. 
Further, the volume of building permits issued throughout 
the United States in recent months indicates that operations 
will keep the building trades fully as busy as they have 
been at any time in the past year. 

In the basic industries conditions fail to sustain pessimistic 
opinions. Uncertainty is still evident in many lines, but the 
volume of business being done throughout the country is 
indisputable evidence that consumption is being maintained 
on a high level. If the automobile industry, which is often 
taken as an index of prosperity, can maintain the pace it 
has set, it is not unlikely that 1924 will witness one of the 
greatest years in the history of that business. 

Increased buying power of the public is reflected in the 
volume of business being done by department stores, chain 
stores and other retail outlets, bearing out the assertion that 
labor is generally well employed at good wages. 

It seems probable that the Mellon plan for reduction in 
normal and the present high surtaxes on incomes will give 
a decided impetus to business; and whatever apprehension 
exists in some quarters on account of the Presidential elec- 
tion does not seem to be well founded. 

Fundamentally business conditions in the United States 
are sounder than they have been for years. There is un- 
doubtedly a general feeling of confidence throughout the 
country and it is felt that the foundation has been laid for 
progress and growth in all lines. The economic structure 
is so closely inter-related that it seems sure that this whole- 
some prosperity will be reflected in our own industries. 


Phenomenal Increase in Sales 


F. N. Langlois, United Drug Co., Boston, Mass.—We fin- 
ished the year of 1923 with a very phenomenal increase in 
Toilet Goods Sales, and while we do not expect to be able 
to duplicate it in 1924, we are, nevertheless, expecting and 
laying plans for a substantial increase over 1923, which was 
the biggest year we have ever experienced. 

Our Credit Department states that collections in the last 
three months of 1923 were the greatest that the company has 
€ver experienced, which, in my mind, speaks good for the 
general financial condition of the retail business, particularly 
the drug end, with which we do all our business. 

It would seem to me that the American perfumer is at last 


seeing light, and will, within the next ten years, make com- 


petition very keen for the imported toilet goods 

It has been my contention right along, that the American 
perfumer has always, up to the last two or three years, been 
very willing to get a high price for perfumes, but has not 
been consistent in his quality. 

[ am agreeably surprised, however, during the past year, to 
note that the general quality of the American made toilet 
goods is vastly superior to what they have been in the past. 

I believe that all foreign houses manufacturing goods in 
America should be compelled to label their goods “Made in 
U.S. A.” and I believe that your magazine can do very much 
for the trade, of American perfumers in general, by standing 
out for the two points which I have mentioned, first: Urg- 
ing better quality, and, secondly:The proper labelling of 
merchandise. 


Present Conditions Justify Increase 
G. A. Pfeiffer, president, Richard Hudnut, New York 


. 1 


City—In our opinion, present conditions justify the hope of 
an increase in volume of sales in 1924 over 1923. 

The above is confirmed by collections, which have been 
very good; also by reports that the 1923 holiday sales have 
equalled and, in some cases, exceeded expectations. 

The thing most needed to materially increase the sales of 
\merican made goods is to convince the domestic consumer 
that American manufacturers can and do supply perfumes 
and toilet articles equal in finish and quality to the best of 
imported products. 


Work More—Rest Less 
William G. Mennen, president, The Mennen Co., Newark, 
VY. J—Owing to our New Year’s resolution to 
Work more—rest less: 
Think more—talk less; 
Sell more—spend less. 
We have nothing to say, because if we did, we would imme- 
diately start violating the first two parts of our resolution. 
Better Chance Now Than Ever 

Northam Warren, president, Northam Warren Corp., New 
York City—Having just closed the largest year in our his- 
tory, we are naturally optimistic over the new year. 

Our principal retail customers had an excellent holiday 
business and merchandise stocks are lower than in any Jan- 
uary in recent years. 

We do not believe there ever was a time, when legitimate 
toilet preparations, backed by intelligent advertising and sold 
by legitimate sales methods, had a better chance. Even our 


export business, in spite of unsettled political conditions, par- 
ticularly showed a splendid gain over the preceding year, and 
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_A disturbing factor, however, is the coming campaign contributes to the swelling 
lor the nomination and election of a President, on account Increasing sales of American-made goods, to a certain ex- 
ot the belief that the presidential years affect business ad- tent, depends upon meeting competition of the imported lines. 
versely. This is hardly borne out by facts, as presidential The demand for French perfumes and toilet articles is stimu- 
years are about as good or bad as other years, depending lated by our department stores, because of the subtle 
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gestion of “classiness” that attaches to the idea of “im- 
ported,” whether the article itself be of merit or not 

Many department stores make French lines their leaders, 
selling practically at cost as bait to draw patronage to their 
other departments. It is next to impossible to reach the 
proprietors with any argument as to the duty of all Ameri- 
cans to support American industries as against those abroad 

\s far as we can see, tariffs, however high, afford no pro- 
tection to the American makers, as long as American con- 
sumers of the ] with the erroneous 
idea of superiority resident of the foreign made article 
Remove this « m and the sales of American 
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makes 


Look for 20% Increase 


- p..3 
president, The Bonheur ( 


N. i We have 


in additional 


i great deal of we rk 
territory im sections wh 
become established. It is accordingly 
business will increase during the coming 
expect a small incre: rom old established 
really believe that 1 gol ( nly slight 
We had an increase « bout 14% last year, and 
territory tl I ! n tl ar, I 
our increase will 
Educate School Girls in Beauty Aids 
Henry Tetlow, Hen Tetloz »., Philadel pl 
There \ 
will be an incr e in > volu of business of 1924 
1923, barring tl 
I should say 


will be th 


that we arté 


bet weet 


does y 


tor supposu 


another. 

On the other hand h ro yf th irit retlected 
clipping from th hiladelphia Public Ledger would cer 
tainly prove to be one of the mentioned unexpected 
factors his referred to proper instruction in the 
cosmetics 

Collection re satisfactory 

Wh l rk needed to materially incre 
American perfumes and toilet preparations ? 
ing of the ideas implied in Dr. Winship’s speech 
E. W lvocated before the , 
cation Association the in 


the 


above 


Pennsy1 


struction 


lief that 


that be 


anticipate a 
1924 


ness in 


conditions 
mont! 

Ju 
mad 
question, 
eral al gle S 
ergn goods 


low price 


preparations 


ot prep ired to 


Eliminate Price Cutting 
Klinker M 


Ohio—Your journal gives us so much pleasure every month 


al 


G j / ) dent, The 


that we would do much more than this to oblige you in 


reciprocating for the benefit we derive from THE PERFUMER 
I 


It is natural that we would anticipate an increase in the 
volume of our business during the coming year, especially 
since we have had a substantial increase for the 
past ten years 

Collections have never been better. There are always 
some slow ones, but it seems that the retailers are able to 
meet their obligations more promptly and to a greater extent 
than during previous years. 


every vear 
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The sale of American-made perfumes and toilet prepara- 
tions could undoubtedly be helped greatly by the elimination 
of price cutting and also by compelling manufacturers who 
assemble their goods in this country, regardless of the fact 
that they may have offices in foreign countries, to use their 
American address on their labels. Improvement of quality 
and package are, of course, most essential in increasing sales, 


Nothing But Prosperity Ahead 
J. E. McBrady, J. E. McBrady & Co., Chicago, Ill, 
Presidential election year is quoted by almost everybody as 


lean one for all merchants and manufacturers 


ng a 
“here are exceptions 

Last presidential election has proven itself to be 
ginning of four y good years’ business 

My own has grown larger each of those four years; 
was the biggest and ‘best we ever had 

Chere is nothing in sight to prevent 1924 from 


as last vear, <¢ 


very 


US as Zoo 
it will be 
More employed and « ‘tter pay than ever 
money spent Markets for all products, 
good, never better 
The future looks so 
prosperity ahead 


} 


pet 

} : . 
yetore, more 
anitan 
collections are 


} 


wright that I can see nothing but 


Patriotism to Combat Foreign Competition 


P. Bancro H. Lowe Co 
We do not expect any substantial increase 


f business in 1924 


Willis 


side) [ 
in volume 
How can any American manufacturer 


toilet articles while no is afforded 
against alien 

Collections are never satisfactory and never will 
ill dealers realize that the only way to pay bills is to take 
the discount, even if it is only 1 per cent. One per cen 
10 days is equal to 36% per cent for 365 days 

What is most to increase the sale of -American- 
made perfumes and toilet preparations is to educate the 
public—ladies particularly—to the fact that patriotism, if 
nothing more, should induce them to purchase American-made 
There are just as fine perfumes made in the United 
States as in foreign countries and most of our toilet ac- 
better 

How can you better co-operate with us? By following 
Socrates rule. First convince yourself that the above state- 
ments are true and then a publicity campaign against 
1 Invasion and Unfair Competition 


expect it protection 


invasion? 


needed 


goods 


cessories are 


Start 


loreis 


Squarely Mect Propaganda Against Cosmetics 
} Vanager, The 


General 
You 


for the coming year and 


Sidney Picker, Assistant 
Laboratories, New York Cit request us 


opinion of th situation 


siness 
f the business, that is trade manu- 
facturing, we really feel that the outlook for 1924 is not 
nly promising but very encouraging. 
; i f however, that should be remembered 
and that is the tendency on the part of manufacturers and 
distributors who sacrifice the quality in favor of the price 

The outcry against cosmetics usually arises from the nat 
of the quality of the ingredients involved, rather than 
cost 

The antagonism against which the toilet preparation ma 

cturers are laboring in the form of propaganda against the 
use of cosmetics means that every possibility of eliminating 
grounds for such statements should be looked into 

As stated feel that 1924 will be a banner ye 
in the perfumery industry and will be a year in which th 
manufacturing of the product will become standardized and 
result in the improvement of the industry as a whole 


px culiar end 


from our { 


Chere is one feature, 


th 


before we 


Younger Girls Booming Cosmetics 
Benjanun H. Fearing, 
ago, Ill We anticipate 


perfume sales and are basing our opinion on the speeding up 


Kolar Laboratories, Chr 


, : . ol 
a steady increase in cosmetic and 


Gustav S$ 


of general industry, the heavy car loadings reported, bank 
reports, and the fact that people are again buying luxuries. 

School girls are becoming big users of cosmetics of all 
sorts and are furnishing a demand that a few years back did 
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not exist. We believe the sale of rouge, powders and 
perfumes has greatly increased due to this new class of con 
summers. eae 

We are optimistic. 


1924 Will Be Banner Year 
A. Mosheim, United Toilet Goods Co., New York 


The vear of 1924 stands out to be a banner year for this 


weanization. A conservative figure would be to say that w 


la 
can count upon an increase of at least 300 per cent. We b 
these facts upon a real meritorious line of merchandise, well 
priced to the public. What is most essential with the Ame 
ican perfumer to consider in marketing his merchand 
contained in four or five facts. The line itself should « 
an immediate eye-appeal as well as a continued pat 
This can only be done by providing the consumer with met 
itorious merchandise. The goods should be reasonabl 
priced so that it is not considered in the luxury clas Ve 
believe that this has been the basis of the success of this 
organization. 





Largest Year in History of Company 
George D. Chisholm, \st Vice-Pres., Koken Cor 
Louts, Mo. While 1923 has been the largest ye 


history of our company we are looking forward « lentl 
to a substantial increase in the volume of our bu 
1924. Our collections are very satisfactory, and 

our industry seems to be in better shape than « 


Constantly Increasing Interest in Toilet Preparations 
ys ] 


chard Ik. La ba 





resident, Oxsy 
City—We expect a greater volume of business thi 
last because of the constantly increasing interest in toile 
preparations 

Women are going into the matter of personal “< n 
in a much more intelligent way than ever before They are 
being educated to the proper use of the chemists’ skill 
producing natural effects to enhance their beauty throug 
the careful selection of rouge and powder compacts. The 
magazines and papers teem with suggestions regarding tl 
proper use of tints that will produce the individual coloring 
—just as the artist studies his model. In fact, one of our 
important American beauty specialists carries on a constan 
campaign at the leading hotels in the larger centers und 
the head of Fashion Shows. Every aid to personal 
is introduced—the correct rouge, powder, perfume, 
etc. Women love these exploitations and are enthusiast! 








ut 
to learn all the little details that enter into 
every well groomed woman of today. 


Eliminate Non-Beverage Alcohol Tax 
Ferd. T. Hopkins & Son, New York [t 


opinion that the business situation for 1924 is conting 





upon the action of the Congress. The taxation problem 
must be clarified along the lines laid down bv the President 
and Mr. Mellon. Unfair taxes such as the present taxes 
on non-beverage alcohol should be eliminated 

If this step is taken it will restore confidence 


future among the masses and at the same time it will put 
additional capital to work in productive channels This 
problem is the most vital one before the American people 
today and on its solution will depend business progress 
Less Sales Resistance 
George W. Ross, Ross Co., New York Ci It would 


seem to us that prophecies made a year ago covering bus 
ness conditions for 1923 have all been fully realized: and 
that the outlook for 1924 is not only just as bright as 
was the outlook for last year, but that it has 
advantage of starting out on a firmer foundation 
From the manufacturers’ point of view, it would seem 
to us that one of the outstanding features of business 
conditions today as compared to a year ago this time is 
the changed attitude of the smaller merchant 

A year ago “big business,” as we frequently term it, was 
Prophesying a gradual and steady improvement in general 
conditions ; and while the small merchant was quite ready 
to believe this, there was, nevertheless, a hesitancy on his 


he turther 
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part, in fact he wanted “to be shown.” This attitude quite 
naturally threw out a barrier of sales resistance. Today 
this same small merchant realizes that the return of pros- 
perity is not a matter of prophecy but an actual fact; and 
along with “big business” he is equally optimistic over 
the outlook for 1924 and he is preparing himself to handle 
a larger volume of business. In direct proportion to this 
change of attitude, there will be a lessened sales resistance. 

From reports to hand from our sales centers, it is evident 
that this feeling of optimism is not confined to one section 
but is universal roughout the country. We concur so 
thoroughly with this opinion that we have doubled our 
advertising appropriation for the coming year. 





Fundamental Conditions Very Healthy 


E. Salomon, French Cosmetic Mfg. Co., Inc., New 
Rochelle, a oe We believe th 


ditions are very healthy—that 


it general business con- 


business will continue good 
throughout 1924, except that there is likely to be a slacken- 
ing period during the summer or e 
Presidential campaign is on Fundam 


ry healthy. 


‘ly fall, while the 








conditions are 


Sales Will Be Satisfactory 





Wo. L. Schultz, Presid | itroot Schultz Co., Hoboken, 
see a, Poa ; 
N.. The year 1924 opens with us in a very satisfactory 
way, and we feel sure with the prospect | 


of the reduction 
axes as proposed 





1 Mellon plan, and the shelving 
tf the Bonus, will add an etus to business which will 
be felt throughout all trade in the Uni 

‘rom a soapmaker’s standpoint we do 
will be a boom, but that business in 

‘tory in point of sales and profits, unless raw material 
idvances beyond a reasonable basis, compelling the manu- 
tacturer to advance his 








states. 
not believe there 


general will be satis- 
Tac 





prices 
Outlook More Promising Than Ever 


John Blocki, President, John Blocki & Son, Inc., Chicago, 
” 


[il—The outlook for the year 1924 is more promising than 
ever; 1923 was a banner year and we believe this year 


just ahead of us will surpass it 


by far. However, the 
writer believes with a tax revision it would be still 


better. 
Anticipates Substantial Increase 

H. Garlinger, President, The Gar rod C 

/ hia, Pa—We are very rlad to Say 


-ipate a very substantial incr 


Phila- 


we most cer- 





. 1 
> in ¢ 


the volume 
business for 1924 as compared with 1923. 





We see no reason why such a condition should not pre- 
vail in our industry The enchmen are showing us that 
ie American people will spend the money for the mer- 
chandise we manufacture and i 


+ 





is up to us to demonstrate 
we are just as efficient as they 
would be very hard to answer the question as to what 
is most needed to increase the sales of American made 
perfumes and we hesitate to pick out any particular remedy. 
We do know, however, that our manufacturers can win the 
ide for themselves if they develop the same resource- 
fulness in manufacturing and merchandising our products 
is is displayed by our business men i 















n most every other 





line. We do not know why the American pub seems 
to prefer imported perfumes and we do not believe that 
+] 


s preference is so firmly 
\merican women that 


lanufacturers 





ed in the thought of our 


‘annot be displaced by our domestic 


Show that High Price Doesn’t Mean the Best 


Taust The Empress Manufacturing Co., Ine., 
\ ork City—We are expecting a substantial increase 
the volume of business in 1924 over 1923, due to the 
ict that the women are using more and more toilet 


preparations, not only in the cities, but even in the smallest 
hamlets where the ladies are using them very freely. In 
several sections of the country the farmers were paid good 
prices for their products, and are buying all kinds of 
merchandise in larger quantities than before, toilet prepara- 
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1 1 ‘ 
rer al that there is no reason why 


made in the United States cannot be manutact 
as those in foreign countries. Our manufact 
more he facilit ’ much more efficient and supply 
need more cour 
vell perfumed 
st as the better cl 


ne i e past ten years 
1924 Starting Off With a Bang 


Viana 


Business Will Be Much Better 


Remarkable Increase in 1924 


funler ( 


nt time why 


brand 


Ss ut ] io? tor )73 } » nic i nrovement 
imported toil oa creater Our collectio or 23 showed a very nice improvemet 


r quality perfume ntial oils) must over those of 1922, and we are looking forward to the same 


houk re attention improvement for the year of 1924 


ivate brand We believe the most needed thing to increase the sales of 
between the manu American per tums and toilet preparations is to e& ate tne 





ement 


. same 


les 
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American buying public that there are to be had in the 
United States many perfumes and toilet preparations equal 
to and superior in quality to a number of the so-called im 


ported perfumes and toilet preparations. 
Women Demand Quality 


Wills, The American Products Co., Cincinnati, Ohio. 

looking forward to a substantial increase during 

of 1924 for “Zanol” products, which includes a 

ie of perfumes and toilet preparations. Our products 

sold exclusively through our own sales representatives 
the homes, through which method we have been 

very successful, as is generally known. It is our experience 
t the housewife is looking more for quality in Perfumes 


our higher price perfume. 
The women of today require the highest class perfumes 
1 toilet preparations along with the daintiest and most 
unique packages, and it is our aim from time to time to make 
these improvements to satisfy this demand 
We are one of the leaders today in this style of merchan 
dise, and we have only become so by giving the housewife 
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her full money's worth 1 she purchases from us 
with our absolute guarantee of satisfaction 


Year Starting Off Well 


George Selick, C. H. Selick, Inc... New York 
outlook for good business during 1924 is bright. The 
year opened up with increased business over last year. 
ports, no doubt, will make a little better showing. If pr 
of raw materials can be t along with other sup- 
p-1es so as to avoid fur F E | 


prices, naturally the 


sales will be larger 


The misbranding evil roing just a rong as ever. It 
is wonderful what a i 
on the mind of the public. 


Material Increase in Sales in 1924 


aul D. Newton, Gen’l Mer., C. H. Stuart & Co., Newar 
Vew York.—While 1923 has been a big year in our busi 
we look forward to a material increase in our sales for 192 
and are making plans accordingly. We believe that our busi- 
ness will show at least 25 per cent increase in 1924 
Collections are somewhat slow 


present time, 
the whole we count them satisfactory 


HOOVER’S VIEWS ON WINNING TRADE GOOD WILL 


Creating Pleasant Impression Very Valuable Asset in Foreign Field; 


Commerce Secretary Also Offers Some Other Worth While Suggestions. 


Good will is a plant of slower growth than hatred, sus- 
picion, distrust, or prejudice. It is less prolific than any of 
these, nor can it flourish where they abound. But it bears 
better fruit, declares Commerce Reports, published under 
the auspices of Herbert Hoover, Secretary of Commerce 
and supervised by Dr. Julius Klein, director of the Bureau 
of Foreign and Domestic Commerce. 

Americans have never fully exerted themselves to do 
the many graceful things that are prized so highly by other 
peoples, particularly our neighbors to the south—the many 
courtesies not directly connected with the solicitation of 
business. Very often the amiable things they do or the 
pleasant letters they write are a prelude to a quotation 
or an offer, and this fact tends to destroy the recipient’s be- 
lief in their sincerity. 

Nowhere is there more fertile soil for the growth of good 
will than in the lands where the language is Spanish or 
Portuguese, though, indeed, no matter what the tongue or 
the country may be, the cultivation of good will is one of 
the most agreeable, useful and profitable of policies. But 
it must be permitted to yield its own profit—voluntarily, as 
its natural fruit, untainted with selfish motives. Good will 
is not a hothouse plant and its growth can not be forced. 

Among the acts that create a very pleasant impression, 
one may mention the custom of sending New Year’s cards 
to customers; the making of a social call or two before 
talking business, while one is on a selling trip; the writing 
of an occasional letter without reference to business, 


Chances for Trade Organizations 


Chambers of commerce and trade organizations are in an 
excellent position to perform graceful acts to similar bodies, 
to municipalities, and to semi-official institutions. Libraries 
and schools can extend courtesies to sister institutions 
abroad. 


The question may be asked: “What has this to do with 
business?” The answer is “Inherently nothing’—and that 
is the secret of the whole matter. The value of these acts 
is that they promote good will. Their effect upon the 
recipient is heightened because they are not a calculated 
scheme to obtain an order, to derive profit, to be turned 
into dollars and cents. The final consequence is that they 
create a friendly attitude which must inevitably prove a 
benefit in due time, when business is to be discussed. It is 
a natural instinct for a buyer to do business with people 


that he likes, and it is just as natural to resent insincere 
friendliness from a person who offers something for sale. 

In sowing seeds of good will it is necessary to eliminate 
all the factors that may endanger the result. It is the duty 
f all. commercial organizations and individual business men 
to register their disapproval whenever the press, the stage, 
or the screen holds up foreigners to ridicule. Few things 
rankle more bitterly than an affront to self-respect. 

It is highly desirable to seek information on those things 
of which a foreign nation is justly proud, and to demon- 
strate occasionally a proper appreciation of a country’s or 
city’s claim to distinction and fame. Recognition should be 
accorded to the jurists, scientists and statesmen in the re- 
publics to the south of us (and elsewhere, to be sure) who 
have left a notable impress upon the world’s course of 
events. This is not merely a matter of education—a pursuit 
for which a person is repaid in culture—but also often an 
opportunity for a delicate compliment pleasing to the for- 
eigner and increasing his respect for the American 


n 


One Great Compliment to Offer to Foreigners 

Possibly the greatest compliment that one may pay to a 
foreigner is to learn his language; to speak and write to 
him in his native tongue; to visit him in his country; to 
address him in a style to which he is accustomed, and to 
convey to him American ideas in a manner suited to his 
conceptions, 

Only the other day a letter was returned from South 
Africa written in the “go-getter” style so distasteful to 
many foreigners. The recipient of this letter not only felt 
insulted and humiliated by the patronizing and illiterate 
manner in which the letter was written, but was certain to 
form a low opinion of the average culture of American 
business men. A little study of the predilections of the 
foreigner in this instance might have resulted in creating 
good will, interest and business. 

There persists in the minds of millions of foreigners the 
erroneous impression that Americans are primarily “dollar 
chasers.” The events of recent years have served to dissi- 
pate this impression to a considerable degree. Only the 
other day, in the foremost literary club of Buenos Aires, a 
great Argentine lawyer delivered an address on the idealism 
of Americans—a discussion that has been described as the 
ablest, most appreciative summary and analysis of American 
characteristics by a man of Spanish culture. It behooves 
Americans to help win the esteem of Latin Americans by 
acts of graciousness and good will. 
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BAD LEGISLATION STARTS, WITH IOWA FAR IN LEAD 


Haugen and Others Renew Their Packaging Attacks in Bills in Congress; 
Proposed New Code in lowa Would Ban Perfumes and Allied Articles. 


With 


becoming 


Congress 1 ion and legislatures in the States 


active again the usual rait of bills affecting our 


industries more or less adversely are coming to the surface 


and 


Some of them are mentioned herewith our readers 


who are affected should write to their Senators and Repre- 


sentatives to protest against their enactment Summaries 


of the officers of various asso- 


Hickey, of 


\ssociation, and Sec 


bills have been sent out by 


ciations, including Chairman Bond and Attorney 


the Flavoring Extract Manufacturers’ 


retary Filmer of the Chicago Perfumery, Soap and Extract 


Association 


[he measures here mentioned are aside from the Ernst- 


Wood bill, 


alcohol and should be tought vigorously. 


which menaces all legitimate users of industrial 
Haugen Revives Objectionable Package Bill 
slack nilled 


referred to the 


Congressman Haugen has reintroduced his 


package bill, H. R. 762, and it has been 


Committee on Agriculture. 


This bill 


declare an 


Food and Drugs Act 
article of food to be 


amends Section 8 of the 


so as to misbranded “if it 


be in a container made, formed, or shaped so as to deceive 


or mislead the purchaser as to the quantity, quality, size, 


. ; 
kind, or origin of the 


The bill also 


form, 


food contained therein.” 


declares food misbranded “if in the package 


and irrespective of whether or not the quantity of 


the contents be plainly and conspicuously marked on_ the 


outside of the package in terms of weight, measure, or 


‘Third,’ the 


it purports to contain.” 


numerical count, as provided in paragraph 
package be not lled with the food 


[he measure would seriously interfere with the use 


ordinary panel bottles, decorated containers and many ot! 
special upon the market. It has failed 
previous sessions and is opposed by numerous industries. 
will need careful watching and vigorous opposition to 


feat it 


pa kages now 


Would Seriously Affect Labels 


H. P. 742 introduced in Congress by Mr. Johnson seeks 
amend Section 8 of the Food and Drugs Act in such 
a way as to declare food in package form misbranded “‘if 
the name and business address of the manufacturer, canner, 
or packer be not plainly and conspicuously marked on the 
outside of the package. me 

“And provided further, that nothing herein shall be con- 
strued so as to prevent the placing the name of the 
tributer upon the package.” 

As will be noted this bill would seriously 
of private Therefore the bill should be called to 
the attention of all those interested in putting up goods 
under the private labels of other customers 

The bill would require that the name and business ad 
dress of the manufacturer appear upon the label, and then 
the distributer might also place his name upon the label 
if so desired, but as already noted the name of the manu- 
facturer must appear upon the under the terms of 


the bill. 
Drastic Penalties in Honest Merchandising Bill 


dis- 


affect the uss 
labels. 


label 


Attention is called, also, to H. R 


16, introduced by Con- 
gressman Rogers, of 


Massachusetts, which has been re- 
ferred to the Committee on Interstate and Foreign 
Commerce. This is a bill “to protect the public against 
fraud by prohibiting the manufacture, sale, or transportation 
in interstate commerce of misbranded, misrepresented, or 
falsely described articles, to regulate the traffic therein, and 
for other ”" The bill covers by its 


purposes Che 


provisions 


xis, wares and merchandise of every description,” but 
by its provisions does not amend or repeal or affect the pro- 
Food and Drugs Act of 1906, or the In- 
Fungicide Act of 1910. Therefore, it 
said that the regulations proposed are in addition 


visions of the 


secticide and may 


sately be 
to the regulations imposed by those laws. 


Honest Mer- 
Act of 1924 and it provides that any person who: 


lf it should pass, it is to be known as the 


Nal dlise 


(1) misbrands or misrepresents, or causes to be misbranded 
or misrepresented, or applies or causes to be applied any 
false trade description to any article, or (2) sells or ex- 
poses for or has in his possession for sale or any purpose 
of trade or manufacture any article to which any false trade 
description is applied, or which is misbranded or misrepre- 
shall be guilty of a misdemeanor and punished by a 
than $1,000 or 
ne year or both, and for subsequent offenses the 
| ‘ ,200 and by imprisonment for not 
nore than two years or both. 

For the purpose of the Act an article shall be deemed to 

pur} 

misbranded or misrepresented 2 

‘Third. If in package form, and the contents are stated 

terms of weight, measure, numerical count, or quality, 
not plainly and correctly stated on the outside ot 
stated in such manner as to deceive or 
e purchaser or be designed or calculated so 
deceive mislead such purchaser.” 

It will be noted that no variations or tolerances or ex- 
emptions tor small packages are provided for as in_ the 
Food and Drugs Act 


Iowa First in State Attacks on All of Our Industries 


not more imprisoned for not more 


Vv 1s 


increased to pe 


VY are 
} 
1¢ package or are 
+] 
til 


mislead as to 


consider 
They are very lengthy 


The Iowa Legislature is in special session to 
Code Bills Nos. 260, 261 and 262. ) 
and contain many highly objectionable provisions. Those 
ur readers doing business in lowa would do well to get 
into communication with and help Chairman Bond, of the 
F. E. M. A. Legislative Committee, in procuring modifica- 
tions of the bad features of the bills. 

Mr. Bond, who has a fine grasp on the situation, has 
pointed out numerous provisions that require amendment. 
Perfumery, flavoring extracts, foods, drugs, medicines and 
everything dealt in by our readers are affected 

some of the sections, many of which are in conflict 
vith the federal laws and the laws of other states, especially 

the matter of labeling. One feature is duplicate labels, 
nside and outside, entirely in the same size and style of type, 
names of “mixtures, compounds and imitations,” with 
edients, beginning with the one of largest propor- 


of o 


11 
practically 


rae i 


Provision is made that articles are adulterated if they 
do not conform to the State Board standards. 
One paragraph would prohibit the use of 


r coined names, even on standard articles. 


distinctive 


Out of the many objectionable features Section 121 stands 
In part as follows: 


VO PERSON SHALL HAVE IN HIS POSSES- 
SION, or dispose of in any manner, any article intended 
or the use of man or domestic animals, for internal or 
rternal use, for domestic purposes, for inhalation, 
IPR FOR PERFUMES, which contains methyl 
(wood) alcohol, crude or refined, OR DENATURED 
1LCOHOL.” 


Unless the last three words are stricken out it may pos- 
sibly be a crime in Iowa to be caught with a vial of per- 
fumery in one’s possession, even in the sanctity of the home. 

There are many other wicked features in the Iowa code 
bills. but the above samples are enough to incite everybody 
the hght for common sense revision. 


; 


lw jom mM 
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CONGRESS TO ENACT LOWER TAX LAW BEFORE JUNE 


Third Price Maintenance Bill; Tariff Board Protects Real Trade Secrets; 
Flexible Provision Test is Begun; New Court Ruling on Right to Buy. 


WASHINGTON, January 19.—Tax revision legislation has 
overshadowed all other topics in this session of Congress. 
Not in many years has there been such a terrific drive for 
any piece of legislation as has been witnessed in behalf of 
the Mellon tax reduction program. Business organizations 
throughout the country have joined in the move to induce 
Congress to accept the plan and individual citizens by the 
thousands have written Senators and Representatives urging 
them to support it. While members of Congress have pro- 
tested against the flood of propaganda which has been flow- 
ing in upon them yet they are none the less impressed with 
the powerful sentiment disclosed through it. 

As a result of the drive for the Mellon tax plan there 
has been a marked change in sentiment on soldiers bonus 
legislation. Whereas a month ago it seemed an absolute 
certainity that the bonus bill would be passed over the 
President's veto, the same assurance does not now prevail. 


Mellon Tax Bill Gets Right of Way 


The administration leaders have succeeded in giving pre- 
cedence to the tax bill over the bonus bill in the House, 
which means that there will be further opportunity for 
winning over members of Congress to opposition to the 
bonus bill. It still is likely that the bonus bill eventually 
will be passed in the House and also in the Senate, but 
there is an increasing possibility that it may be impossible 
to pass the bill over the President’s veto. 

While the propaganda for the Mellon tax bill seems to 
assure a revision of tax laws it does not mean necessarily 
that the Mellon tax plan will be accepted in its entirety. 
In fact the Congressional leaders regard it as a certainty 
that Congress will refuse to reduce maximum surtax rates 


a point as low as 25 per cent as recommended by Secre 


tary Mellon. Compromises all along the line will be neces 


sary notwithstanding the assertions by Secretary Mellon, 


backed up by President Coolidge, that vital principles of 
the bill cannot be compromised. The outlook at present is 


} 
th 


that the bill as tinally passed will reduce maximum surtax 
rates to a point somewhere between 35 and 40 per cent and 
that normal tax rates will be reduced substantially as re 
commended by Secretary Mellon. It is quite likely that 
some of the miscellaneous taxes not included in the Mellon 
program for repeal will be eliminated 


Tax Bill to Be Reported by February 11 


On the instructions of the Republican House conference 
the House Ways and Means Committee must report a tax 
bill not later than February 11. Public hearings have been 
commenced by the Ways and Means Committee on the 
question of the repeal of various miscellaneous taxes and 
tax rates generally, the committee having practically con 
cluded consideration of administrative provisions of the 
Treasury bill. On the instructions of the House conference 
the committee will take up bonus legislation after reporting 
out the tax bill. The House is expected to pass a tax bill 
during February which gives every assurance that some 
sort of legislation will be enacted into law before June, 
when Congress hopes to adjourn. 

Although Congress has been in session for a month and 
a half little actual progress has been made on miscellaneous 
legislation. 

Arrangements may be made for a hearing on price main- 
tenance legislation before the House Committee on Inter- 
state and Foreign Commerce early in February. Beside 


the Kelly and Merritt bills a third bill is now before the 
committee. The new bill was introduced by Representative 
Wyant, of Pennsylvania, member of the committee, and is 
based on the Kelly bill. There are two principal changes 
from the form of the Kelly bill. Supervision over the 
administration of the act is given to the Department of 
Commerce instead of to the Federal Trade Commission. 
The other change enables manufacturers who sell to public 
institutions to make use of the provisions of the bill. This 
is intended especially to apply to manufacturers of surgical 
instruments and school books. 

Among the numerous controversies which have taken 
place within the membership of the Tariff Commission is 
one over the question as to the propriety of a member of the 
commission who has been formerly identified with an 
industry taking part in a case affecting that industry. W. S. 
Culbertson, vice chairman of the commission, proposed a 
resolution establishing a policy that in cases of this sort 
such members should not participate. 

The resolution was aimed at three members of the com- 
mission, one of whom was formerly connected with the 
pottery industry, another of whom has been accused of 
affiliation with the wollen manufacturers. and the third 
of whom is said to have a relative interested in the sugar 
industry. When the commission rejected the resolution, 
Mr. Culbertson is reported to have appealed to the White 
House with the result that President Coolidge summoned 
members of the commission to confer with him \fter a 
two hour conference it learned that the President had 
refused to interfere in the matter, leaving it to the best 
judgment of the commission to settle the affair. 


Tariff Board Split on Ethics Question 


[he controversy over the ethics of a member of the 
Tariff Commission participating in a case involving an 
industry in which he is interested came out in the 
open at the sugar hearings. Commissioner H. H. 
Glassie. whose wife owns stock in a sugar company, re- 
fused to withdraw from the case although Commissioners 
Culbertson, Costigan and Lewis presented a formal pro- 
test against his participation and Basil Manley on be- 
half ot the People’s Legislative Service also protested. 

[The commission was split wide open on the propo- 
sition. Feeling between members of the commission has 
become so bitter that it is difficult to see how -gnything 
can be accomplished until there is a change in membership. 

President Coolidge has re appointed Thomas O. 
Marvin as chairman and W. S. Culbertson as vice chair- 
man for the coming vear. This action was a vindica- 
tion for Mr. Marvin. Friends of Mr. Culbertson, who is 
classed as a progressive Republican and favors revising 
the tariff law from top to bottom through the flexible 
tariff. have been pulling wires to bring about Mr. Cul- 
bertson’s appointment as chairman and for a time it 
looked as though he would be named. Mr. Culbertson 
comes from Kansas and it was urged in his behalf that 
it would be good politics to put a western man at the 
head of the commission. Mr. Marvin is from Massa- 
chusetts and is a high protectionist of the New England 
order. He has opposed Mr. Culbertson’s efforts to in- 
itiate sweeping investigations of high duties on various 
commodities. 


Courts to Take Up Tariff Flexibility 


The Tariff Commission has made its appearance in court 
in the case which may prove a test of the constitutionality 
of the flexible tariff. Arguments in the case are set to be 
heard by Justice Siddons of the District of Columbia 
Supreme Court January 25. The Tariff Commission in 
hling an answer to the suit commenced by the Norwegian 
Nitrogen Products Company, an importer of sodium nitrite, 
did not deal with the question of the constitutionality of the 
flexible tariff, inasmuch as the petition of the complainant 
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act In the petition of 
Nitrogen Company, counsel for 
DeV ries, Judge of the Customs 
who was one of the experts associated 
flexible tariff 
idential information in possession ot 
the commission relative to costs of production of American 
producers. While not attacking the validity of the act, 
Judge DeVries sought to obtain a ruling on the question ot 
validity by asserting the importance of an early determina 
tion of the question and inviting the court to juris 
dictio1 

It has been 


appear to ask 


validity of the 
Products 
former 


did not contest the 
the Norwegian 

which is Marion 
Court \ppeals, 
in the dratting of the 


to con 


provision, it is sought 


to gail access 


take 


other importer would 
the case in order 


anticipated that some 
permission to intervene in 
to present an argument constitutionality of 
the law Thus far no such petition for intervention has 
been tiled. It is believed by Judge DeVries that there is 
ample precedent for the court to deal with the question of 
constitutionality even though both parties in the proceeding 
hold the law to be valid 
The answer of the 
application tiled with the 
under the flexible tariff is a matter of public record The 
further denies that the application forms a part of 
application is merely a 


+ 


t attacking the 


denies that an 
investigation 


Tariff Commission 


commission for an 


answer! 
the investigation and states that an 
suggestion for action under the flexible tariff and_ that 
parties interested do not have a right to obtain access to 
information contained in it which is of such a character 
as under the law must be l contidential. 


consi1dere d 
Insists On Right to Protect Trade Secrets 


“The purpose of said investigation and of the public 
hearing held thereon,” answer, “is to ascertain for 
the assistance of the President and pursuant to law the 
true between the foreign and domestic [ 


production and not the supposed effect of any action pre 


says the 
cost of 


difference 


upon any individual 
answer that the 


dicated thereon 

It is declared in the determination of the 
Tariff Commission that any information given it is a trade 
secret is final and mandate of 
the law 


The Tariff 


conclusive under the direct 
Commission has continued its various investi- 
gations but as yet without any reaching any final 
conclusio1 There has a delay of many weeks in 
acting upon final reports in the investigations on which 
hearings and field inquiries have concluded. During 
the present week the commission has held a hearing in its 

which from the standpoint of general 


sugar investigation 
interest is the most important been thus far 


case 


been 


been 


which has 
undertaken 


To Appeal Chemical Foundation Suit 


Attorney General Daugherty has announced that an 
appeal wil] be from the decision of the federal court 
at Wilmington in the Chemical Foundation case. The 
present administration sought to nullify the action of the 
Wilson administration in disposing of German patents on 
dyes and chemicals to the Chemical Foundation, but under 
the ruling of the court the action of the former administra 
tion was upheld 

“While I have had no opportunity to read the opinion of 
Judge Morris in the Chemical Foundation case, I can say 
at this time that the government will promptly appeal the 
case and is prepared to continue this litigation to a decision 
of the United States Supreme Court,” said Mr. Daugherty. 
“This suit involves many legal questions of serious im 
portance to the government and nation and the Department 
feels contident of its contention now as it did when the suit 


taken 


was begun 
Clash Over Gathering Trade Statistics 


A pronouncement by Attorney General Daugherty relative 
to the activities of trade associations threatens to interfere 
seriously with the system of co-operation between trade 
associations and the Department of Commerce which has 
been developed by Secretary Hoover in connection with the 
gathering of statistics. Recent decisions of the federal 
courts in the title and cement cases made it appear that the 
attitude of the Department of Justice did not conform to 
the practices countenanced by Secretary Hoover, and ac 
cording'y the latter addressed a letter to Attorney General 


{ 


January, 1924 


—_ 


Daugherty asking for an informal opinion on the subject 

In reply to the letter the Attorney General declared that 
as within the bounds of legality under anti 
trade associations to gather statistics relative 
to production, stocks on hand and prices on closed trans- 
actions, provided such information is distributed onl 
through a government department and not by the associa. 
tion direct to its members. Under the system built up by 
the Department of Commerce the department has given 
publicity to statistics gathered by trade associations but the 
same statistics also have been disseminated by the associa- 
tion direct to their members. 


he regarded it 
trust laws for 


May Hamper Statistical Inquiries 
Nathan B. Williams, 


Association ot Manufacturers, in 
correspondence, said that quite likely the effect would be 
that trade will confine their activities to 
as are clearly within the law and that they will decline to 
supply any mtormation to government departments except 
such information as may be called for by law. 


counsel of the National 
commenting upon the 


associate 


associations such 


Foreign Control of Essential Raw Materials 


Dr. Julius Kline, chief of the Bureau of Foreign and 
Domestic Commerce, of the Department of Commerce, 
reports that important progress has been made in the surveys 
undertaken by the government of r:.w materials produced 
under foreign control that are essential to American in 
dustry. The effect of foreign control, according to Dr 
Kline, is evidenced by a shortage of supplies or enhanced 
prices. Essential oils, botanicals, roots, herbs, and _ berries, 
as well as pharmaceutical and toilet preparations, are 
included in the government survey referred to. Dr. Kline 
says: “It is folly to pay the exorbitant toll exacted, curtail 
our production in accordance with the material allotted, or 


permit our development to be retarded by foreign mono 


polies, ete 


Dealer’s Right to Refuse to Buy from Maker Upheld 

The Supreme Court of the United States has upheld the 
dictum that a consumer may legally determine to buy or to 
cease buying from whom and when he chooses; it is not 
illegal for a retailer to act in this manner toward a whole- 
saler, and it is not illegal for a wholesaler to do the same 
toward a manufacturer, so long as he acts individually, and 
without combination with others. 

This ruling of the highest court was made in the case of 
the Federal Trade Commission against the Raymond Bros.- 
Clark Company, a Nebraska wholesale drug concern. The 
respondent company has been cited for illegal acts because 
it had refused to continue buying from the Snyder company 
while the latter persisted in selling its products direct to a 
chain store concern. The commission had been upheld in 
the district court but had lost on appeal in the circuit court, 
the decision of the latter being upheld by the Supreme Court. 


CALIFORNIA ORANGE AND LEMON OILS 


In his report for the year ending June 30, 1923, W. G 
Campbell, Acting Chief of the United States Bureau of 
Chemistry, stated that preliminary work on analysis of Cali- 
fornia orange and lemon oils has been undertaken. He also 
said : 

“Work on the development of methods for the profitable 
utilization of cull and surplus oranges and lemons was con 
tinued. How this work has aided in the establishment of 
industries manufacturing useful products from oranges and 
lemons, thus providing a protitable outlet for fruit that 
would otherwise go to waste, has been covered in_ the 
reports for previous years 

“During the last fiscal year the work was directed to the 
perfection of the method for the commercial production of 
pectin from waste orange and lemon peel. Pectins pro- 
duced by various methods have been standardized as to 
their jellying power, and work has been done on the pro- 
duction of jellies of different consistency. Attention was 
given to the preparation of marmalades and jellies from 
dehydrated oranges. The effect of different temperatures 
and the length of time of dehydration upon the pectin con- 
tent has been studied. New methods for the preparation of 
marmalade and orange butter have been evolved through 
the work on the production of pectin.” 
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DANGER IS SEEN IN INDUSTRIAL ALCOHOL REVISION 


Prohibition Unit Now Seeking More Power Under Regulations No. 61; 


No. 60 Due March 1; Hearing On Alcohol Tax; No. 38-B is Revised. 


January 18 
manutacture, 
iquor, including 
oses, and als 


hol and the mat 
alcohol, has been occupying t 
des Advisory Committee 


1 during the last month, 


revisivl 
many months, has reached th 
ly ali questions have been disposed ot 
upon the exact text of a 
elinite has been made 


revised regulations 


will not be printed much before 
month, and inasmtch as the general poli 
hirty days’ notice where possible it is more than likel 


regulations will not become effective until Mar« 


Industrial Revision Proofs Received 
\lcohol Trades Advisory Committe 


proots of a proposed revision of Regul 
be the expectation that the revision 
require as long time as has been the case 


Regulations 60, and that the revised regulations will 


become effective within a few months 


Some apprehension is being expressed by users of dena- 
tured alcohol that the re ed Regulations 61 may contain 
some highly undesirable innovations in connection with the 
methods of supervision of the use of this product. In the 

much of the supervision of the use of denatured alco- 
has been in charge of the internal revenue collectors. 
has been satisfactory to th of denatured alcohol 
cause of the fact that most of the officials of the staffs 
he internal revenue collectors are old, experienced men 
and have shown a disposition to enforce the law in a rea- 
sonable maner. 

There are now r¢ ports that with a view to a tightening up 

the enforcement, officials of the Prohibition Unit desire 
to transfer certain features of the supervision from the In- 
ternal Revenue personnel to the prohibition service. Placing 
such supervision in the hands of the prohibition directors 
in the various districts, it is feared, would inject unsatisfac- 
tory elements into the situation and lead to many unneces 
sary difficulties for legitimate users of denatured alcohol. 


Prohibition Unit Dominating the Revision 


A subcommittee which has had charge of the revision of 
the Regulations 61 is composed of representatives of the 
Prohibition Unit and of the Internal Revenue service. It 
is understood that the prohibition enforcement staff is more 
largely represented on this committee than the Internal 
Revenue service and the ideas of the prohibition officials 
have dominated the work of the committee 
In urging the transfer of supervision it is assumed that 
the argument will be advanced that such action is necessary 
to curb the alleged illegal use of denatured alcohol, particu- 
larly its conversion into alcohol which can be used for bev- 
erage purposes. Both the Internal Revenue service and 
Prohibition Unit are under the Commissioner of Internal 
Revenue and the transfer can easily be effected through the 
medium of the proposed revised regulations. 

It is understood that in the revision of Regulations 61 
changes will be made affecting distilleries and denaturers 

cause of the abuse of the use of specially denatured alco- 


reports 
alcohol. 
manu- 


-ases 
ify the 
ve not 


\ manufactur 
f suspension of their permi 


Alcohol War Tax Reduction Argued Both Ways 


\dvocates and Oppo! ts f a reduction in le War tax 
il hol were | ] | Means 

‘ommittee among \ hearings 
which took place u nection with the revision of tax 
1 WS 

Frank 
Proprietary 
i reduction 
proot! gali 
supported by 
the Nation: 
| Crounse, 
\rticles, 

J M. George 
Interstate Manufactt 
facturers of flavorn 
irticles 
ated a reduction in 

The chief witness in opposition to ar reduction in the 
tax was W, A. Sailer, cl I | Trades Ad- 
sory Committee of the Inter: R nue Bureau, who ap- 
American Drug ; ciation 
is a former president. rac \. Bigelow, 


listributed 


t} 


peared for the 
which he 
unsel for the association, ppeared before the com- 
mittee Another witness wl luction in 
the tax was .Richard H ond, of Baltimor ice president 
f the Flavoring Extract inufacturer LSS tion of the 


United States 


Arguments in Favor of Reducing 

iting a reduction in the tax said that 
n iS why.the manufacturers of proprietary 
medicines should be subject to this tax on one of their 
ingredients. He said that out of a cost of $4.72 per wine 
vallon to the manufa r of proprietary medicines the sum 
of $4.17 represents the He indicated that a reduction 
in prices all along the line would be possible if the tax were 
re pealed or reduced. 

Mr. Brokmeyer said that the retail druggists favor the 
elimination or the reduction of the tax on alcohol for 
medicinal and industrial purposes in order that they may 
reduce their selling prices that much. He said that the 
retailers would be satisfied simply with the repeal of the 
war taxes of $1.10 per proof gallon which was added to the 
tax of $1.10 existing prior to 1917. This would mean a 
reduction of fifty per cent in the present tax. Mr. Brok- 
meyer stated that the consumer would tf “it by such a 
reduction. 


there 


Mr. Sailer in opposing any reduction in the tax on alco- 
hol said that the members of the American Drug Manufac- 
turers’ Association are manufacturers of the things used by 
druggists in filling prescriptions and that they are in a dif- 
ferent position from the manufacturers of patent medicines 
included in the proprietary association. He added: 

“We, as an association, are unequivocally opposed to any 
reduction in the tax on alcohol. It would cost the Baltimore 
company I represent from ten to twelve per cent of the 
entire amount of our inventories. If you take off the tax 
altogether it would mean a reduction of fifty per cent in our 
inventories on preparations containing alcohol. If vou take 
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ild mean a loss to us of forty per 
cent on tl leohol preparations. On an inventory of nearly 
$500,000 it w 1 cost us from $200,000 to $250,000, which 

ild olutely | unl [It would wipe out a whole year’s 
members, 

that the tax on alcohol 

it requires in the business m 

said that the fact 
epresented by him would 
t a vital point, inasmu 
ss and that it wou 


t t 
( 


1ICOTI 
y Mellon 
on alcohol, at 
ig interests it is possible the Ways and 
ommittee may let the tax stand, although the 
rr repeal is rapidly increasing in force. 


Anti-Saloonists Return to Ernst-Wood Bill 


Che Anti-Saloon League appears to have decided to go 
back to its advocacy of the Ernst-Wood bill creating a pro- 
hibitio: nforcement agency entirely independent of all 
authorit cept that of the President, instead of centering 
its effort r the Cramton bill, which creates a prohibition 
bureau in the Treasury Department separate from the Inter- 
nal Revenue Bureau, of which it is now a part. The drys 
do not m have taken kindly to the ‘Cramton bill, which 
was introduced recently by Representative Cramton, of 
Michigan, d leader of the House, and which was orig- 
inally sponsored by Wayne B. Wheeler, general counsel for 
the Anti-Saloon League They object to placing the pr 
hibition bureau under Secretary of the Treasury Mellon, 
whom they describe as having formerly been financially in 
terested in the tillery business. It is recalled that Mr 
Wheeler accompanied Representative Cramton to a meeting 
of the National Drug Trade Conference early in December 
at which the support of the alcohol using trades was sought 
for the Cramton bill, 

\t the time Mr. Cramton and Mr. Wheeler appeared 
before the National Drug Trade Conference it was stated 
that the Cramton bill would be introduced in the House two 
days late: The bill actually was not introduced at that 
time, and the intimation was given that it was to be amended 
to cre a board of appeals. Before introducing the bill 
Mr n conferred with Secretary Mellon and was 
credited with spreading a report that Secretary Mellon was 
inclined be tavorably disposed to the bill. When Mr 
Cramton tinally introduced the bill it did not contain any 
provision for a rd of appeals. 

The House Judiciary Committee which 
Cramton bill has * no move towar, 
the measure. 

\ bill introduced by Senator King 
transfers to the Department of Justice the enforcement of 
prohibition. The Anti-Saloon League opposes this bill 

Questions relative to the proper place to center prohibition 
enforcement activities will come up for consideration during 

i of the joint Congression : te the 
ation of government dep: n lear 


been commenced 


New Ruling on Tax-Free Alcohol Bonds 


Municipalities will not be required in the ft 
bonds when withdrawing tax-free alcohol, the ireau 
Internal Revenue advises in a circular directed to collector 
of internal revenue and prohibition directors. The ] 
ruling is in accord with a legal opinion rendered in the 
matter of the bond liability of a city which gave bond 
under Regulations 61 for the withdrawal of alcohol free of 
tax under S« n 11 of Title III of the Prohibition Act 

The question was whether a municipal corporation is a 
municipal ubdivision of a state, and it was decided that 
such a corporation is, within the meaning of the law, and that 
Article 82 of Regulations 61 should be amended by striking 
out the provision requiring a municipal subdivision to give 
bond as a condition of withdrawing alcohol tax-free. Such 
bonds shall not be demarided and accepted in the future, 


a ’ 
»ureau 


es 


bonds now held must be canceled, the Bureay 


and all such 

of Internal Revenue ruled. The Prohibition Commissioner 
has sent out Opinion No. 181 giving the decision detail 
admitting that the previous bond requirement was “cop. 
trary to law and void.” 


Government Laboratories and Chemists 


Phe Prohibition Unit has made public the foll 
showing locations of chemists in charge of variou 
laboratories of the industrial alcohol and chemical diy 
Providence, R, I., A. L, Morawski, Federal Buildit 
New York City, J. W. Quillan, 544 Old Po 
Building 
Philadelphia, A. J. Mottern, 408 Vandam Building 
Buffalo, N. Y., J. F. Williams, 530 Post Office Building 
Columbus, Ohio, E, J. Nealon, 36-38 West Gay Street, 
Chicago, J. W. Fonner, 428 Transportation Building 
Little Rock, Ark., J. R. Manning, 1109 A. O. U 
Building. 
Minneapolis, G. D, Williams, 311 Federal Building 
San Francisco, R. F. Love, 63 Appraisers’ Building 
Main laboratory, Treasury Building, Washington 


Formula No. 38-B Is Enlarged in Scope 


The Internal Revenue Bureau has announced that spe. 
cially denatured alcohol Formula No. 38-B is amended by 
the addition of the following oils to those already author. 
ized : 

“Oil of Sassafrass, U. S. P 

“Safron, specific gravity not less than 1.0960 and 
than 1.1100 at 15°C. 

“Volatile Oil of Mustard, U. S. P. 

“Oil of Turpentine, U. S. P. 

“Oil of Citronella, pure.” 


Industrial Alcohol Shortage in Cuba 


Trade Commissioner Frank E, Coombs has reported 


Havana relative to a shortage of alcohol for industrial pur 
poses. He says in part: ‘Scarcity of exhausted molasses 
(black-strap) in Cuba has been growing more and mor 
serious since the early summer, and with it the shortage 
alcohol for industrial purposes, which in this Republic means 
the two principal employments as motor spirit and as fu 

“Owing to the great local advance in the price of 
natured alcohol for various purposes, it is quite possible that 
there will result a stimulation of the plans of the sugar 
companies for taking into their own hands the production 
alcohol from their own molasses, which must ultimately 
the logical solution of the problem.” 


GRAIN ALCOHOL USERS INCENSED OVER 
SEARCH BY PROHIBITION AGENTS 


m tlhe t s B ness f Januar 


Manufacturers using grain alcohol in their business are 
considerably exercised over the recent announcement of th 
Prohibition Commission that, under penalty of forfeiture 
their licenses, all holders of permits under the prohi 
law must submit to search of their premises whenev 
enforcement agent so desires. 

“What's the Constitution among Bigots?” heads 
torial on the subject in Paint, Oil and Chemical Review, 
which the practice is characterized as “peculiarly exasper 
ating,” and “entirely unconstitutional.” The Review cot 
cludes with a recommendation that “only thoroughly quali- 
fied lunatics be allowed to act as prohibition enforcement 
officers and that they be compelled to wear a bell around 
their necks when engaged in the nefarious performance 
their supposed duties.” 

Similarly, Oil, Paint and Drug Reporter deplores the 
regulation and states 

“An individual may voluntarily waive the immunity se 
cured by the Fourth Amendment. But is that waiver one 
of volition when the alternative is loss of a permit necessary 
to the pursuit of an honorable, legitimate livelihood? Pecult- 
arities have carried zealous prohibition officials on extra 
legal excursions, but it would seem that extra-constitutional 
venturing is just a little bevond the limit.” 
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ALCOHOL WAR TAX 


American Toilet Manufacturers Lead in the Fight to End Big Burden; 


Situation Now Grotesque; Consumers Would Benefit; Selfishness Flayed 


j 
Tile i Hee ‘ bh 


House Representatives 

The undersigned national trade associations 

turers and merchants, whose members use and 

paid ethyl alcohol as a chemical raw material, 

urge your honorable committee to report a measure 

ing the war tax of $1.10 per proof gallon on this commoc 
The present tax of $2.20 per proof gallon is equal 

per comme rcial wine gallon, an ad valorem impost ot 

1,000 per cent on what 


universally employed material known to modern industry 


is probably the most essential 


Alcohol the Universal Solvent 


Alcohol is the one universal solvent for w] 
no known substitute. The Federal prohibitio: 


deprived alcohol of its character as a 


peverage 

the further taxing of this article can no more 

than would be an impost on sulphuric acid 
used in tincture of iodine or the lemon oil employed 
manufacture of lemon extract. The undersi 

urge removal of the war tax only, leaving in fore 


of $1.10 per proof gallon as previously provided by law 


A War Tax Pure and Simple 


In his recent message to Congress President ( 
clared in emphatic language that he was 
taxes in time of peace.” The tax to which we 
attention is a war tax pure and simple, reluctantly im 
by Congress, October 3, 1917, at the most critic 


the World War and only because additional 
urgently needed. 


al peri1o¢ 


It is a significant historical fact that at 
Civil War, which completely exhausted 
sources of the Nation, Congress promptly 
on alcohol from $2 to 50 cents per gallon 


Who Are Interested 


Among those deeply interested in the removal 
tax on alcohol are the many thousand physicians, 


and hospitals and the millions of sick and suftferin 


Should be permitted to secure alcoholic medicinal 


tions at a minimum of expense; the manufacturing 
who operate the great chemical industry of th 


who conduct many thousand research laborato 


contingent of manufacturers of flavoring extracts and 
products whose distributors operate more than 17,000 
traveling the remote regions of every State in tl 


and serving with household necessities more than 


le cour 


ve million 
families of men, women, and children who are beyond tl 
reach of the neighborhood store: 


le 
the manufacturers of per 
fumes, toilet waters, etc., and the makers of all 


kinds ot 


toilet goods, including soaps, dentrifices, sanitary and hy 
Preparations, etc.: the 


g1enic 
large number of manufacturers of 
Proprietary medicines who produce the household remedies 
Purchased by every family in the country; and the 50,000 
retail druggists who not only sell standard drugs, proprietary 
Preparations, and toilet goods, but who fill physicians’ pre- 
scriptions and manufacture many alcoholic medicinal prepa 


Fations of their own. The manifold uses of alcohol are 


ly laid bet l 
\lcohol Trade 


ittached hereto. 


Alcohol-Using Industries Heavily Burdened 
law-abiding citizer e are conducting our industrial 
il expense incident to 
und complicated regulations 
he prohibition laws. 
ireful regulation 
no complaint on 
s to relieve us the addi- 


f the war tax on the alcohol 


tax-paid alcohol for all 
10,000,000 proof gallons per 
which a tax of approximately $22,000,000 is being 
yilected. This i 
er, because of the ibstitution of tax-free 


alcohol for tax- 


to dwindle rapidly, how- 


ey denatured 


Denatured alcohol is _ per- 
mitted to be used in < roducts except those consumed 
lly and there is high authority for the estimate that 

tax of $1.10 is removed from pure alcohol the 
oss to the Government during the coming fiscal year 
1iot exceed §$ 300,000 


Would Aid Prohibition Enforcement 


By far the most important result, from a governmental 
standpoint, that would follow the repeal of the war tax on 


alcohol would be the remoy 1 large part of the incentive 
distribution of alcohol. The 


hibition Bureau would thus be enabled to solve the most 


to the illicit production 


us problem now involving the enforcement of the na- 
ial prohibition law. Not only are large quantities 


hol being illicitly withdrawn 


j of 
from distillery warehouse 
or manufactured from raw materials in illicit stills or 
from denatured alcohol 


tions to be sold t 


purified 
recovered from alcoholic prepara- 


sons, but in Many Cases 


business are using as a operations 
yt standard pharmaceutic: nd bona fide medicinal products 


at cut rates in absolutely gitimate 


1s competition with le 

manufacturers and wl T ition Unit has 
in astonishing mass nefarious traffic 
he war 
can easily procure if 
would be brought to 


stimulated by ch your committee 


inspect it. This traffic 
promptly with the repeal of 
the war tax as a rate of $1.10 per proof gallon would no 

t production, the losses, the risk 
itt paid to dishonest officials and the 


\ 
of these illicit operators. 


longer justify the expens« 


yf punishment, the 
tremendous overhea 


yr 


l 


An Absurd Situation 


Nothing could be more grotesquely absurd than the con- 
ditions which now prevail as the result of the continuance 
of the beverage tax plus the war tax on alcohol, which today 
is merely a chemical raw material. For example, a medicinal 
preparation held out to the public for external use only 
may be manufactured with tax-free denatured alcohol costing 
about seventy cents per gallon, while the same preparation, 
if held out for internal use, must be made of tax-paid 
alcohol costing approximately $5 per gallon. As many 


diseases are treated externally or internally, according to the 





THE AMERICAN PERFUMER 





pending tax 
to the con- 
isize the state 
competition will 
ally every penny 
may result from 
by the 
manufac- 
obliged 

half if 


oniy 


make 
manufac 

oducts 

ubstantial 


ev serve 


p 


$6 and S& per 
ing them to the consumer 
init. While it is true that 
has governed a large volume 
wholly misleading without ade: 


is that tl 


tact 
tually 
for $6 per 


I iousands of items sold in this manner ac 
undergone price changes 
dozen, for example, have been raised to 
$8, while in countless cases cl y have been made in the 
size of packages. In many instances the $2-$4-$6-$8 schedule 
has been entirely ignored and special dozen prices adopted. 
In a word, the prices of products handled by the drug trade 
have responded to the barometer of production costs just 
as sensitively as any other class of merchandise 

It is a well-known fact that the increase in the alcohol 
tax in 1917 and the rise in the cost of drug materials incident 
to the war caused an increase in the wholesale and retail 
prices of a very large percentage of drug products. Some 
of these prices have since been reduced in line with the 
decline in the cost of drugs, but the war tax on alcohol is 
an insurmountable barrier to any further attempt on the 
part of manufacturers of alcoholic preparations to put their 
business on a pre-war footing. 


Opponents Show Selfish Spirit 


The opponents of the repeal of the war tax have made 
it perfectly clear to your committee that their opposition is 
based solely upon selfish considerations, although they have 
not ventured to use before your committee the argument they 
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employed elsewnere; namely, that th 
hol deters competitors from engaging 
| a monopolistic tendency. Tl 
that the elin 
would force the house repre 
of alcoholic preparatior y 0 
rom $150,000 to $200,000, ; 
tion would be too small 
uld not possibly re 
lis Wi | 
vould be cut to 50 


be sold at that dis« 


in testilying 


itness asserted 


alcohol tax would 
alcoholic medicin 
that the repeal of tl 
values 25 per cent; 
lesaling for $8 per dozen, for ¢ 
immediately sell for $6. Can it be that this 
mittee that the 50,000 
druggists, engaged in the sharpest kind of local comy 
would fail to take immediate advantage of such 
romptly cut the retail price of such an ar 
but would continue to demand $1, thus 


f 100 per cent? 


reduce 1 tory 


‘ 
article wh« 


our Ct believe 


Would Be Permanent Blessing 


even if this very argument 
that it can apply only during 
the trade would be readjusting itself t 
Such period could not t 

f a single comp! 


uld 
would 


specious 


were 
1 1 
the sh 


obvious 


possibly be 


time necessary for 
with negligible exceptions, 


repeal of the war tax, 


a permanent and continuing blessing to 
other pre 


ym. the 


lic medicines and parations 
witness who opposed the repeal 
before your committee was introduced 
associates as the Chairman of the Alcohol Tr 
ommittee, a committee appointed by the 
l nue to advise the department 
alcohol. We are not willing to beli 
for the purpose of conveying the 
‘ommittee that the witness in his opposition t 
yf the war tax reflected the attitude of the advi 
committe¢ The majority of the undersigned art 
sented on that committee and we 


have sound reasot 
hat it favors repeal by a substantial majority 


impression 


Should Provide Future Effective Date 


sion, \ ire to urge upon your committee a 
bringing about the repeal of the war tax 
will sweep away all ground for objection t 
We suggest, first, that the repeal sh 
a future six or nine months hence, which 
would protect all goods now on hand and would ena 
manufacturers and dealers to work their stocks of 
merchandise down to a very low level and, seco 
refund on floor of alcoholic held 
fective date be authorized, thus obviating all possil 
loss on inventories. 


uld take 


date, say 


stocks goods 


Under this plan the Government would make a handsome 
profit of several million dollars. No administrative difficulties 
would be encountered, as the Internal Revenue Bureau has 
had ample experience in the past in making similar refunds 
in the cases of the repeal of war taxes on medicinal articles 
and allied products. 

AMERICAN MANUFACTURERS OF TOILET ARTICLES, 
3y C. M. Baker, Secretary. 
INTERSTATE MANUFACTURERS’ ASSOCIATION, 
3y JosepH R. McGonnon, Secretary and Treasurer. 
PROPRIETARY ASSOCIATION, 
By Frank A. Brarr. 
NATIONAL ASSOCIATION OF RETAIL DrvuccIsTs, 
By E. C. BrokMeEyEr, General Counsel. 
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WHAT SHALL THE “FAMILY” OF PRODUCTS BE? 


Shall the Manufacturer Produce Articles of the Same Kind, but of 
Different Quality, or Articles Suitable for Entirely Different Uses? 





By LEROY FAIRMAN, 
New York Advertising and Merchandising Expert. 


Other ticles of this series have emphasized the advan stand for other and 


tages of producing quality goods, and labeling, packing and trade may receive 


lem in a manner appropriate to their quality may strike 

lat there is any other way in which a manu Mrs. Vz 
facturer can so quickly gain prominence, lift himself above 
the competitive level, and begin to make money, than by 
gaining the reputation of making merchan wspape! 
quality Soap 
But it must not be 
quality goods by one class of consumer is 
r salable » another class The questtor 

to be taken in sider 

products puts 

constitu 


icturer 


Always More Room at the Top 


however 


Difficulties Grow Constantly 


imselt 
soap, h 
simply 


After the Formula Comes Selecting a Name 


concludes to do this, and works ou 


ibility of ; fs ni soap, the next thing to do is to deci 
His high quality product is called, 
’s Primrose Soap. Very well; he will probably deci 


second quality goods Pettingill’s Sunflower Soap, 


andsome 
ifficulties 
reau ; 

refunds i gain prestige, he thinks, by using the established and Primrose 
l articles § favorably known name of Pettingill in connection with hi 


“ department, Sunflow 
new product ] 


ilit way up 
into the Primrose department hat i rious indeed. It 
nd 
duces his new soap, and sends his salesmen out with a muddy water — 39 ™ a ee eee eee 
: discolors the cle ater tf in one department of a busi- 

second string to their fiddle. ness lax methods and hasty, careless work are permitted in 
He may find out that he has made a few mistakes. One order to keep prices down, it is well nigh impossible to 


ot them may be the use of his name as a handle to his maintain high quality standards in another department 


TICLES, So he puts in some new machinery, hires more help, pro s an inescapable fact, igt it len ar water a 


reasurer. 


sec . . Mr. Petting also discovers that he has une f 
second quality goods. He has spent time and money in me Pettingill also discove it he has a bunch of 

iis ta : 7 Primrose salesmen on his hands hey can't seem to sell 
making the name Pettingill stand for certain soap qualities Sunflower. There is no reason why he should be surprised 


and characteristics. Now he seeks to make the same name at this. He has patiently, laboriously taught them how to 
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ee 





ly 


hout 1 r of the slightest objectio1 
n Gosh or anybody else. The f: t 
Soap was a lowly and humble prody¢ 
cents would not at all tarnish 
Pettingill’s Primrose Toilet Soap, re. 
llar. Why this is true nobody knows 
ue has been proved in many lines of business 


prize for 
Primrose 
talk like 


Refuse to Learn 
Quality an Important Consideration 


PettIngill will do well to bear in mind 
s are planned and managed alon 
is salesmen are quality salesmet 
nutacture laundry a id scour 

wise if he makes the best on the 
such commodities as well as 


ce in price between the best 


small His salesmen will mor 


to handling the best laundry 


inferior kind, and, even if 


the average, his potential mar 


negligible percentage of the « 


ttingill concludes to broaden his activities 
market by manufacturing face powder, s 
he has a job cut-out for him. It can be 
we all know that. But Mr. Pettingill js q 
has no capital to put into experiments 
undertakes must begin to make money for him 
He will do well to stick to soaps 
been my observation that more men have gone 
attempting to conduct an unfamiliar business tl 
other way. A manufacturer makes a big 
in making automobiles, and therefore « 
to | make an equal success of anything he t 
himself the Dutche int ap opportunity to buy out a lamp factory comes 
would have been yenized, by the trade and \ t looks good to him; he takes it over and proceeds 
, it put into operation the methods which have made | 
the automobile line. He is greatly surprised 


have become 
: oe Sa : “aes 
ey don't work; if he is stubborn enou 


when a man atta his own name to a piece to nnd 4 
lise, the public is lik et the impression lal n and hght he generally goes on the rocks. Let the 


. Fie mak ick to his last—and Mr. Pettingill to the soaj 


into busines ) 


Corporati 


is_ that f lanufacturi organization 
with Primrose 


product is a part ot 
is that he hi his nam i certain plattorm, 


. t it these 
eniepan trsatpagioce See COLOR USED TO CUT ADVERTISING COSTS 
Some Policies Make Success More Difficult . ; ; , ; Ka 
How t Extra Color Cuts Advertising Costs 
be = aware _— there are — eptions to thi — ’ ibject of an interesting article by M. Luchiesh, 
been proved _ at , ” {f the Laborator f Applied Science, National 


lower quality to a line distinguished for | amp Worl f the General Electric Company, repri 


unter > ODSti an outuin ha x I; sing Fortnightly from “Light and Color in 
Merchandising,” published by the 


his extract is of especial 
perfume certainly is confined chief]; 
lor through its charm, attractiver 


an do much for any advertisement, 


ifacturer confined the color solely to the cor 


; ; pee 
rystal glass bottle in his advertisements and 


proved miraculous as to sales. Th 


hav f 1 : ohn — .J 
: r in this particular case was such that it 
litterent itter value hich produced the great increase 


market another ile » CO was green 
ive had to decide Vith the mounting costs of advertising and 
ing soaps, or add som« msequent relatively smaller space that some must 
face powder itt r shaving cream to ter i he attention-compelling characteristic shoul 
‘ ous consideration it deserves 
manutacture two similar Color in a smaller space often can achieve the result 
the same roof and market t black and white of greater area. As someone has sai, 
‘ither that difficult lor he rainbow at the end of which the advertiser 
resistance seem to be encountered when the | t of gold. Of course, there is always the questi 
f the newly added items are different » when the law of diminishing returns begins to operate. 
by many familiar instances, the company nswers to this question differ considerably. Some be 
( dividual marketing a high priced toilet soap may add i the continuous use of color increases its value rathef 
a laundry soap, a scouring compound, and similar products t decreases it. Doubtless the correct answer depends 
nd fine success of all of them the particular case. In any event, an advertiser should 


Mr. Pettingill might make a laundry soap and name stantly checking and analvzing results.” 
I inalyzing result 


same f tf salesmen, ne 
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ACTIVITIES OF ASSOCIATIONS, COLLEGES AND CLUBS 


American Chemical Society and Its Many Branches Hold Busy Sessions; 


Organics Discuss Perfumes; India Scientist Tells of Sandalwood Oil. 


DR. BAEKELAND ELECTED PRESIDENT OF 
AMERICAN CHEMICAL SOCIETY 
Hendrik New York, fe 
bakelite, and Honorary Pri 
in Columbia University, has been 


Bae ke land, ol 


Cheinion) 


Massacl 


husetts 


\merican 
P. Talbot of 
George D 


selected 


1924 
Institute of 
Philadelphia 
which has 
large: Dr. ( \. 


States Bureau of Che 


 >ociety tor 


Rosengarten of 
Directors of the society, 
Councilors at 
United 
’rofessor H. N 


consuming vairman of the 


y soap following 


his price Browne, Chief of the mistry, 


College 
Chemistry of the 
Jones, Pri 


chemist, of 


arket will Washington; I Holmes of Oberlin 
lloid 
Professor L. \W 


Miner, 


Committee on Ct 
arch Council; 
1 industrial 


J. 


Baekeland was born in 


It can 
tingill is a 
perime 


1863 in the old Flemish City 
In 1889 he was appointed 


Ghent 


f Ghent. \ssociate Professo 
at the University of Upon his arrival in America 
he became a research chemist and began at Yonkers, N. 

manufacture of a photo printin~ paper Discovery ot 
is process made Dr. Baekeland a leader in the develop 
ment of the photographic art, and he finally sold his entir« 
enterprise to a company which manufactures kodaks. Dr 
Baekeland next turned his attention to electro-chemistry 
Ty comes He undertook direction of the works preliminary to the 
d proceeds ndustrial development of the newly invented electrolyti 
made him cell for producing caustic soda and chlorine from 
Niagara Falls of one 


establishment at 
plants in the world 
medals and other honors tor 


1 
ne 


surprised The result was the 


the largest electro-chemical 
has received numerous 
research achievements. 
The next national meeting of the society 
C., beginning April 21. 


held 


will be 


Washington, D 


Synthetic Organic Chemical Makers 


\ regular monthly luncheon of the Fine Organic and 
Medicinal Section of the Synthetic Organic Chemical Manu 
i Association of the United States was held at 
the Commodore Hotel, January 17, with Dr, G. F. Rich- 
mond, of Antoine Chiris Co., in the chair. The speaker 
was Louis Spencer Levy, Editor, who stressed the need 
of trained raw material salesmen who are familiar not 
only with their products, but also with the manufacture 
t toilet preparations, in order that they might collaborate 


intelligently with manufacturers. 


Tac ers 


ont. butt Washington Section, A. C. S. Elects 


The Washington Section of the American Chemical So 

has elected these officers for the ensuing year: Presi 

.R. S. McBride; secretary, J. B. Reed; treasurer, H. W. 

Houghton; councilors W. M. Clark, A. Seidell, W. W. 

Skinner, R. B. Sosman; executive committee, L. H. Adams, 

Wm Blum, V. KK. Chestnut, &. C. Lind, E. T. Wherry and 
f. W. Smither 


» the con- 
ments and 


use 


Druachem Club Seeks New Quarters 


_A questionnaire is being sent to members of the Druachem 
Qub of New York City asking their views of a plan 
to take over new and larger quarters. The new location 
: contemplated is in John street in rooms formerly occupied 
advertiser by the Optical Club. A location committee is conducting 
e question the search for new quarters, and a vote of confidence in 
fo operate, its program was passed at a special meeting January 3. 
Some te : : 


lue rather 
ds } , % J 

r depen The thirteenth annual meeting of the American Drug 
co Manufacturers Association will be held at the Biltmore 
Hotel, New York City, April 7, 1924. 


has sax, 


American Drug Manufacturers 


COLUMBIA UNIVERSITY ESTABLISHES 
COURSE IN PERFUME CHEMISTRY 


aemal 


Marston 


Chemistry 


otessor 


designated 


uali students, 


and by-products of 
fume industry, etc. A 
upon one of these investiga- 
appeared in the No 
vember issue of THE AMERI- 
\N PeERFUMER (Bogert and 
Curtin, page 461), and oth- 
ers are in press or in prepa- 
ration. Prof. Bogert, who is 
favorably known to our 
readers, entered Columbia 
in 1886 and si 1897 has 


wor! ked up 


tions 


from instructor 
in Organic Chemistry in the 
University’s Department of 
Chemistry to the senior pro- 
tessorship, hich 
quired on th 


he ac- 

retirement 

Marston T. BoGert He has been 
flor twenty 

Bogert 

member of practically all of the chemical societies her 

abroad and did notable service in the war 1917 

many Government boards in connection 

having been commissioned a leutenant-colonel in 

ical Service of the National Army 
The new course plans to consider 


the following ordet 
I. Historical. 
material 


Ambergri 


II. Natural perfume S 
\. Animal products 
etc 

B. Vegetable 
covery, composi 
and Gum 


products 


tion 


Resins 


III. The synthesis of perfume compounds, incl 
those found in nature and those obtained on 
products 


IV. Odor and chemical constitution—a review of the more 
important classes of organic compounds with reference to 
the influence of constitution hydrocarbons, 
halogen derivatives, oxygen det 


upon odor 
ivatives, etc 

Through the generosity of 
Antoine Chiris Co., and of 
Lehn & Fink, the Organic Laboratories are the fortunate 
possessors of a fine collection of lantern slides depicting 
subjects of interest in the perfume industry. They are also 
under obligations to F. E. Watermeyer; president of 


Burton T. Bush, president of 
Edward Plaut, president of 
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Chiris Company, the 


Lueders & Co.,, 
Department of 
Products, Dodge & 
and W. J. Bush 
raw materials of the industry 

most beautiful ot 


and the leaders in the 


\ntoine 
George 

the | . 

Delphi 

ries Brothers, 

represel ted by 

blends, 


ire co-operating with 


Columbia’s Course in Cosmetics Popular 
Perfumes and Cosmetics con- 
Wimmer at the College of 
ity, 68th street and Broadway, 
Since the course was 
have enrolled and 
| practical laboratory 


B. Sitaramachar at New York C. of P. 


C3 


New York Branch, A. C. S., Elects a Strong Ticket 


D { I t t itiona Biscuit ( 


r, chief chemist of 
nal | xposition Co 
Texas Company; 
xlford, Synthetic 
iation; C. P. Titus 
Je rSey, 


membership of the 


was elected 
New York 


The Section has planned an active 


ilternat 
Sectior y 1.800. 
1924. 


program for 


Advertising Club in Its New Home 
New York met for 


Advertising Club of 
a final Auld Lang Syne luncheon in their old clubhouse 
January 3. The new clubhouse at 23 Park avenue affords 
larger quarters and on its opening days was inspected by 
numerous members and their guests 


Members of the 
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PLAUT HEADS DRUG-CHEMICAL SECTION 
\t the 

Chemical 


annual meeting of the 
New York 


[ransportation January 10 at the 


thirty-fourth 


Section of the Board of Trade ang 
and 


Drug and Chen Clut 


edward Plaut Was fe elected chairman “hs 


taxes Was tik keynote ot My P| 


lowe1 


which stressed the need for revi 


nd pointed to the inequalities resulting “not 


much from the laws themselves as from the interpretatio, 


xf them 

Vice-chairmat 
William A. Hamann, | 
‘o.; secretary, William F 


section, Frank 


Other officers elected were 


harles L 
Huisking; treasurer, 
Hasslacher 


nell ; 
Sharp & committee, Clement ( 
Innis, Speiden & Co.; Theodore H. Day, C 
Co.; Edward Zink, Eli Lilly & Co.; Carr 
Smith, C. D larmacal Company; A 


essler & 


Chemical Co 


director to represent the 


Dohme ; executive 


Smith Pl 


Executive Committee preset 
called attention to activiti 


which were t 
monthly lune 


tt 
tte 


th 


& Robbin 


cted a memi 


Real Rainbow Night for Chemical 


\Imo eve membe of the Salesmen 


copic effect 
tor the 


salesmet 


Chemical Equipment Exposition Progress 

An important meeting of the officers and director 
the Chemical Equipment Association was 
the Chemists’ Club, New York. The worl 
position Committee was carefully reviewed and annout 
ment was authorized that the plans for an exposition 
*hemical equipment and apparatus under the man 
of the Association, had reached all but final 
that members of the association and other companies ! 
expect an announcement soon in definite terms 

Additions to membership were also reported 
ing was attended by T. C. Oliver, Chemical 
Co., president; A. J. Sterling, Karl Kiefer 
representing E. E. Finch, vice-president; P t 
Swenson Evaporator Co.; Harlowe Hardinge, Hardingt 
Co.: L. S. Thurston, General Electric Co.; R. Gordon 
Walker, Oliver Continuous Filter Co.; G. O. Carter, Lind 
\ir Products Co.; H. N. Spicer, the Dorr Co., and Roberts 
Everett, secretary. 


The meet- 
Constructio 
Machine U 
B. Sadtler 





1924 


JANUARY, 


THE AMERICAN PERFUMER 





To PRESENT To 


fiom TAKE PL EASuRE ) 
— 
~ 


All ot tl good fe 


atures recent 


annual ele on and banque erfumery 


Soap & extract \ssociation, as reported on pag o 


I page 
could 
11 


yr readers Will agree on 


of our December issue, not then bi icluded, 


examining 
Michael 


ipany’s 


pencil of 
Lueders & Col 


anuary 2 


from the facile 


1 
res of 
Ueorge copie r te 


Hickey, the 


objectionable 


meeting of the associati issoci 
at the Elks’ Club and the ne president, bills. 


MORE ENTRIES FOR BEAUTY EXPOSITION 


Toilet Articles and Soaps 


INSECTICIDE ASSOCIATION MEETS 


[rade problems were discussed at the nth 


The second annual Perfumery, 
n Beauty vention a the Insecticide and 


Expositi with the public or consumer title of 
Culture Show ; t held March 3 to 8 at the 71st Regiment Association in the Hotel Astor 
Armory, New ork, already shows decided development i ansacted 


ition. Supple salesmanship by Carroll Dunham Smith, ot 
ind many t merican Phart al Manufacturers’ Association ; 
Macbeth, rf the lew rl otary Club; W 


rangements for | ging track llers and \lexander, presidet f tl iwanis Club, ar . P. Dun 


annual 
Manufacturers’ 
December 10 and ll. Bus- 
officers and committees 


con- 
Disinie aaa 
ess 


included repor 


ts of 
sses on 
laceulti 
women 


Campbell 


, Ra e 
»-elected ) ; 


easurer, Robert 
this city (re 

d Benjamin New- 

be; : i ed ry Products ’ y; M. M. Mar 

Premier Appliance Co., Ist st Disintfecting Co., thi ty, al .. N. Chipman, 

100ds Manufacturing Co., hipman Chemical wine r Ci us Ci 

nty Form C ne., ( 


apes 
Gotham Co 


recently at 
f the : 


Baltimore Drug Men Hold Annual Conference 
meeting Baltimore Drug Exchange, 


New York Drug and Chemical Club - Se 1 thie 


eld in December, a feature was the address of 

The annual Christmas jollification of the New York president, W. M. McCormick McCormick & Co., who 
Drug and Chemical Club was held on the ipproved the Mellon tax reduction and opposed the bonus. 
December 29. It attended Richard H. Bond, also of McCormick & Co., made an able 
joyable, The excellent vaudevilk report on legislation of import to the drug trade. New 
amusing. ‘ficers for 1924 were chosen as follows: President, Wil- 
liam A. Sailer, Sharp & Dohme; vice-presidents, John C. 
Muth, Muth Bros. & Co., and H. H. Robinson, H. B. Gil- 
pin ‘Co.; treasurer, J. Emory Bond, Parke, Davis & Co.; 
secretary, 


William L. 


retiring 
«position 


management afternoon of 
was largely 


and proved very en 
luncheon 


and the 


vamies 1 was 

The meet- 
Construct 
{achine U 
B. Sadtler 


Hardinge 


Chicago Drug and Chemical Association 


The twenty-second annual 


Christmas 
Chicago Drug and 


banquet of the 
Association held in the 


Chemical & Co., Inc.; 


Lowrey, Gilbert Bros. 


R Gordon 
‘arter, Lindt 
and Roberts 


LaSalle Hotel proved a most enjoyable event. 
mittee in charge 
Zimmer, 


included Clarence 


The com- executive 


and B. F. 


committee, the two vice 


Morgan 


McCormick and Horace Burrough, 


-presidents, 


with W. M. 
Burrough Bros. Manu- 


facturing Co., and Parker Cook, Emerson Drug Co. 




















ARNOLD WINS INJUNCTION APPEAL 
j Arnold & Co. 





nection granted F. R 





he temporary 1n) 









the | S. District Court for the Southern District of 
New York was affirmed | t] United States Circuit 

Court of Appeals January 7 
This injunction restrai Maison Derin, S. A., Paris, 
ers d all a ts ( t uing 
















it ] ( iu be show ere 
‘ lt ippellees ‘ f ( ut, pending 
the t a he I { 12 ‘ 1 ‘ d ll n tl ap] lla t 
i C I ides ind full stablished that 
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FRCOIGHT RATE CHANGES PROPOSED 
ESSENTIAL OILS 








rates on essential 





Several important changes in the freight 





just been published by 
addition to 


and hence in rates to be paid 


oils, both natural and artificial have 





the Consolidated Classification Committee. In 





the changes in classification 





on these materials an arbitrary ruling is now proposed by 
the whose declared or released 





class 





which materials of 


value would exceed $5 per pound would not be taken by the 
carriers as freight shipments. Most of the changes have 
been proposed by the carriers and thus are naturally toward 
higher rather than lower freight ciassifications. 

One important change proposed hv the shippers of the 
materials in question would allow the s°ipment of oils of 
cajeput, cedar leaf and wood, eucalyptus, heniiock, rosemary, 
sassafras, spruce, sweet almond, sweet birch or wintergreen 
in carboys with necks projecting under classification 1 in 
Official Territory, double class one in Southern territory 
and 1% in Western territory. No such packing has hereto- 
fore been authorized by the carriers. 

The changes proposed by 















the carriers advance citronella 
in Official territory from class 1 to double class one when 
packed in glass enclosed in barrels or boxes less than carlots. 
When packed in jacketed metal cans in crates, less carlots 
the classification in Official territory is advanced from 1 to 
double first and in Western territory from 1 to 1%. In 
metal cans, in barrels, or boxes, or in bulk and barrels, it 
is proposed to advance this oil from 1 to 1% in Official 
territory. 

The important change on the classification has to do with 
all other oils, natural and artificial. On these materials the 


(Continued on Page 598) 
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COURTS, TRADE MARKS AND HIGHER FREIGHT RATES 


Maison Dorin Enjoined from Selling Its Perfumes Except to Arnold; 
Essential Oil Trade is Stirred by Movement to Advance Rail Tariffs. 


NEW TARIFF RULING ON VANITY CASES 


[he Board t General \ppraisers has hande lown at) 
decision sustaining in part protests of | \rden and others 
against duties assessed by the New York collect wood 
and metal vanity cases and galalith powder case Judge 

pinion, the syllabus of whiel 


Sullivan wrote a lengthy 


follows 


ind 25 p cent a valorem u paragraph 33. there 

ather than at 80 per cent ad valorem under _paragray 

1428, by similitude, under paragraph 1460, act of 1922, t 
e metal powder ca vered by said paragraph 1428, 


Tariff Protest on Manicure Sets Is Won 
The New York Merchandise C 


customs board decision reducing the tariff rate on import 


mposed in chief value of metal, not plated 


silver or 








} 
recentl WO! 


ompany 


t 
sets 


manicure 


with or composed of platinum, gold or colored 
with gold lacquer. Duty had been assessed with cellulox 
as the chief value at the rate of 60 per cent ad_ valorem 
under Paragraph 31 of the 1922 Tariff Law. Judge Sull 


¢ 


van ruled that they should have been taxed at the rate 
40 per cent ad valorem under Paragraph 399 


“Ivor-Ambre” Would Infringe on “Ivoroyd” 


In the trade mark opposition of J. C. Dowd & Co., li 
vs. the Newark Tortoise Shell Novelty Co., the Commis 
sioner of Patents has sustained the examiner of inter- 
ferences in holding that ‘“Ivor-Ambre” applied to the sa 
class of goods as “Ivoroyd” would cause confusion. Th 
being the same, the first part of the mark “Ivor 
would be impressed upon the mind of the average purchaser 
to such an extent that he would be likely, having in mind 
the particular class of be desired to purchase, t 
select the applicant’s goods for those of the opposer. Th 
goods in question were hand mirrors and picture frames 





goods 







Lon ds 







Patent Office Cancels “Boudoir” Trade-Mark 


beds and 






Vanity cases, dresser sets of all kinds, 
similar articles used in a boudoir may be 
manufacturer or producer as “Boudoir” cases, set, slippers, im 
&c., without interference by any person claiming to hav 
made the word “Boudoir” his private property. Such 
the effect of a decision handed down by the Patent Ofhee 
in a proceeding between the Lustrite Corporation of Brook 
lyn and the Northam Warren Corporation, both manutat- 
turers of manicure sets wherein a trade-mark, previous! 
obtained by the latter corporation, has been declare 
canceled. The opinion in the case holds that the word § 
purely descriptive and cannot be trade-marked and that ts 
French origin makes no difference. 


slippe Ts, 
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ck signe 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 
Since our December chronicle Gordon M. Day, 
Thomas J. Hickey, general counsel and executi 
Richard H. Bond, ‘-president 


mittee, 


and chairm 
lative com 
} t 
{ 


men, have been extremely busy 


Flavoring Iéxtract Manufacturer 

United States. Congress 1s in session 

of State legislatures has begun grinding. 
industry are aware of the general trend of 
Mr. Bond has discovered some new mena 


which he has advised them 
Prompt Action in West Virginia Case 
The West Virginia situation is still unsettled. Mr. Bond 
and Mr. 


sentatives of other organizations, 


Hickey on December 17, in company with repre 
appeared betore Governor 
Morgan at Charleston and presented arguments to sh 

that license taxes could not be legally demanded of non- 
resident firms shipping products into West \irgu 
hearing consumed more than two hours, most 

ing being done by Mr. Bond and Mr. Hickey, and at 

end the Governor said that the whole matter would be 
referred to the Attorney General for an opinion. Mean 
while the understanding was that the new ruling would 


dormant, merchants and manufacturers, including  thos« 
within the State, being permitted to continue business as 
heretofore until the controversy can be passed upon by the 
Attorney General 

Circular No. 153, issued by the 
text of the West 


Ruling and his letter on the subject, both of which were 


association, gives the 


Virginia Prohibition Commissioner’s 


printed in full in this section of our December issue. Sine 
that publication Counsel Hickey has forwarded a brief to 
the Attorney General of West Virginia setting forth the 
facts of the situation in complete detail 

Chairman Bond has issued a circular calling attention 
Haugen bill 


2) which is inimical to the flavoring extract 


to the re-introduction in Congress of the 
(H. R. No. 76 
industry and died without a vote in the last Congress. It 
is the same old bill that the trades have fought for years 
It is unwise and impracticable and would benefit nobody 


SODA WATER FLAVORS MANUFACTURERS 

W. S. Bickford, of New Orleans, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities in taking care of the interests of the association 
and its members since the annual meeting. Secretary Hickey 
has collected information on various subjects, and has trans- 
mitted the same to the members. 
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VANILLA PRODUCTION IN MADAGASCAR AND 
AND SEYCHELLES ISL —— 


of vanilla 
ing the Com 
nd of Mauritiu 
season (October to March) is placed at 
| ated 
5 Con imes G irter, inanarive, 


} i lel } ‘ »> 
e Seychelles Islands for 19 was of- 


1,000 kilos, d it is 


lslands 
ave eatly 
h ilso been improved 
| ction 1 tl st coast O 
Pavan Antalal Provin 
, an ‘enerive, in the Provit lamatave 
amatave is the principal p 
uiilla from the east coast. 
re not obtainable, but the con 
duction of vanilla beans in Mada 
- and dependenc! i hown by the . he rt statistics of 
oduct, say ul Carter. In 1913 the total quantity 
f vanilla export ok f m Madagascar ome dependencies 
imounted to 59,790 kilos. In 1918, the last year of the war 
the ¢ 282.899 kilos, and in 1922 the 
518,403 kilos. It is estimated that 
ere are about 16,000 hectares (1 hectare equals 2.47 acres) 
of vanilla under cultivation. The Consul believes that the 
South Indian Ocean is fast becoming the world’s leading 
enter of production for vanilla. 


tie e€xX 


juantity exported wa 


t 
exports were increased to 


CHIEF CHEMIST’S REPORT FOR 1923 


The annual report of W. G. Campbell, Acting Chief of 
the United States Bureau of Chemistry, for the year end- 
ing June 30, 1923, has just become available. I[t contains 
much interesting information. There is a chapter on 
Cassina, which offers possibilities in the flavoring extract 
eld and which was fully exploited in a technical article 
on page 524 of our December issue. Mr. Campbell points 
out that the question of whether a profitable domestic 
assina industry can be established depends on the finding 
of an adequate market for the cassina products. He re- 
marks that the development of a market for new foods 
and drinks is always a slow process. It remains for pri- 
vate concerns to develop what may become a great na- 
tional industry in the cassina field 

During the year 510,586 pounds of coal-tar colors were 
certified as suitable for use as food colors. Manufacturers 
of food products are recogniz ing more and more the value 
of certified colors, and the number of firms manufacturing 
such colors is steadily increasing, as is also the quantity of 
color offered for certification : 

Enforcement of the food law shows that there were 
only 17 prosecutions and five seizures for food flavors 
violations. There was one vanilla beans seizure. This 
following comment will interest some of our readers: 
Imitation fruit beverages—Reference has been made to 
violations occurring .in nonstaple products which are diffi- 
cult to demonstrate but which result in imposition upon 





580 


the purchaser. In this class are the so-called fruit 
beverages and fruit beverage sirups, which of late years 
have been widely distributed under labels implying that 
they are largely or wholly of fruit origin. These products 
frequently owe their distinctive flavors to synthetics and 
little or no real fruit ingredient. Interstate traffic 
is restricted almost entirely to the concentrated sirups 
from which the finished products are manufactured. The 
bureau has therefore able to proceed by seizure 
only t the concentrates, leaving to State or 
official task of making sure that the finished beverag 
properly labeled The seizure 
made have Ik to a satisfactory 
used upon intersti shipments of 


rates 


contain 


been 


local 


tributed are 
revision 


many ot 


been 


How Much Alcohol Is Used in Flavoring Extracts? 


uiry recently cam« this journal 


simple 


manuti revealed the fact 
available statistics on the subject. The 
Washington, the Internal Revenue Bu 
u Unit, the Department of Commerce 
1 other brancl vf the rnment ha on rhe 
Manufacturers’ 


formed ofhcia 


tionnaire 
that there are 
Census Bureau 
imi Lrove 
‘lavoring [:xtract 


One ot its 


I 
ures best 
idea and I do not think anybod 
be approximately estimated.” 

The value of the intormation, 
f curiosity, is problemati 
many items covered in the cet 


Census Bureau may add another qu 


tion 


Branding of Olive Oil Containers 


Recent! 
labelling 
measure 
packe rs 


to! il 


Barber Fined in Sanitary Paper Shaving Cup Case 


Denmark 


Our Barbers’ Supplies Needed in 


There should be a good market 1 irber-shop chat 


nmark In th ity ot ihager 
two ot 
old and 


chairs, 


and other supplies in De Coper 
it has been found that in all but one or 


very 


for example, 
irber sh the equipment in use 1s 
This is particularly true of the 
which are rigid instead of reclining and adjustable as in 
the United States. Other barber-shop supplies which would 
find a ready market are such products as heaters for towels, 
equipment for shampooing, and the like—Consul General 


Marion Letcher, Copenhagen 


the 550 


uncomfortable 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FEDERAL AND State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE 
Soap Section and other departments for further information, 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


\mong the Notices of Judgment given under the Federal 
‘ood and Drugs Act. Nos. 11,551 to 11,700, inclusive, sent 
t ntl ot Chemistry, Wasl 
lowing are of interest to our readers: 
\dulteration and 


vanilla and 
a corporation, 


re¢ by the Bureau 
C., the f 
11,742 


extract ol 


misbranding of ext: 
Iruit powders. | 
Plea of guilty. F 
that the product 
and contained k 
Analysis of the 
showed ntained 99.8 per 
Besid S h 5 icy lic 


: } j 
s showed 


. ] 
citral 


adulteration misbrand 
for th m that the products wer 
and offered under the 
f other Four seizures were 
750) \dulteration and misbranding of 
lling vs 400 Packages of Le 
1 Detault decree of condemnation, for- 
tion. Claimant subsequently 
ler bond to be rela eled \d ilteratiot 
an artificially col prod 
orn-starch, lat nd 


Sugar, gelatin, and 


distinctive 
adjudicated 
lemon flavor 
mon Flavor Pi. 


} o 1 
wr articies 


appeared 


reason that 
tially of 


red 


Onsisting 
ric acid and 


omens 
i containing no eggs, 
packed with and substituted 
article It also had been mi 

by damage or inferiority 


had been mixed and 
wholly or in part for the 
and colored in a 
was concealed MM 

son that the 


xed 


mant 
ged tor the rea 

“Lemon Flavor Pic 

leceived and 


imitatio1 


statement app 
Filling,” was false 
misled purchasers | 
and offered for ale 

other article 


and salad oil 


New York City Licenses Food Handlers 
ler a New York City Health Department ord 


rM M1 


nt 


ighan 
ist 200.000 men 
ipplies not 


store, lunch counter and 


1 


as Well as every person 
manufacturs 
food products or beverage 


employing unlice: 


preparation, 


se place 


t to prosecution 


Compilation of Government Spice Standards 


stand 


\ reprint of a compilation of Government 
for spices by Earl B. Putt and Harvey A. Seil, contaimed 
in the December issue of the Journal of the Amerwan 
Pharmaceutical Association has been distributed to mem- 
bers of the Spice Trade Association and others by Seil, 
Putt & Rusby, Inc, analytical and consulting chemists, this 
city. The authors were formerly chemists in the Depart 
ment of Agriculture. 
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Miss Eleanor Lawrence Campbell and Richard Kavre La 
Barre were married on Christmas Day, 1923, at Miss Camp 
bell’s residence 241 West 103rd street, New York. 

Miss Campbell is secretary of the Oxzyn Co., 154 Eley 
enth avenue, and Mr. La Barre is president of the Com 
pany. Their many friends in the trade have extended theit 


hearty congratulations in which we join 


Pm. be McCartney, of this city, vice-president ot Monsanto 
Chemical Works, paid a visit to the main office of the com- 
pany at St. Louis during the week of January 6. 


General regret was expressed in the New York essential 

oil trade on learning of the death of Robert Walton Smith, 
which occurred at Saranac, 
N. Y., on Monday, January 
14. Mr. Smith apparently 
had been in fair health until 
a few weeks ago, when he 
sought to improve it by a 
visit to the Saranac region 

Mr. Smith was head of 
the importing and exporting 
essential oil house of R. 

Walton Smith & Co., 16 
East 43rd street, New York 
City, having left the late 
firm of Julian W. Lyon & 
Co., of which he was vice 
president, in July last to en 
ter business under his own 


, Tue LATE 
firm name. He then made 


RoBert W. SMITH 

a successful business trip 

to Europe and his prospects were very bright until his health 
began to fail. Previously Mr. Smith was connected for sev 
eral years with the Antoine Chiris Co. 

Mr. Smith was born in New York City 38 years 
ago. He is survived by his wife, who was Miss Ethel 
Booth, and their daughter, Emeline Louise Smith. Mrs. 
Smith is the daughter of C. F. Booth, of the Larkin Co., 
Buffalo, N. Y. Funeral services were held at Harlem 
Memorial Church on January 16 and the interment was 
made in Woodlawn Cemetery. 

The business of R. Walton Smith & Co. will be continued. 


Mr. and Mrs. J. C. Buck sailed for California from 
New York on January 9, to spend several months in Los 
Angeles and vicinity. Mr. Buck is secretary of Smith, 
Kline & French Co., Philadelphia. 


Mr. and Mrs. George Lueders are spending a few weeks 
in St. Augustine, Florida. Mr. Lueders is a golf enthusiast 
and will have ample time for relaxation on the very fine 
links in the oldest city in the United States. 
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Michael 


won for him international recognition in the glass business, 


J. Owens, inventor of the bottle machine which 


ind vice-president of the Owens Bottle Co., and associated 
irganizations, died suddenly on December 27 in the com- 
pany’s oftces in Toledo. Had he lived until New Year's 
Day he would have been 65 years of age. 

Mr. Owens had just attended a directors’ meeting and 
was chatting pleasantly with some employees when heart 
lisease, which had affected him recently, became acute and 
lespite prompt aid he died in twenty minutes. 

Michael Joseph Owens was born on January 1, 1859, in 
Virginia. He was a son of John and Mary (Chapman) 
Owens, natives of County Wexford, Ireland, and who came 
to America in the early ‘40s. When Michael was ten years 
‘f age the family moved to 
Wheeling, W. Va. The boy 
began work in a glass fac 
tory at a job called “firing 
the glory hole.” When he 
was 15 he was a full-fledged 
glass blower. 

In August, 1888, young 
Owens went to Toledo to 
join E, D, Libbey as a glass 
blower in the newly estab 
lished plant of the Libbey 
Glass Co. Three months 
later he was made superin- 
tendent. In the early ‘90s 
the idea began to shape in THe LATE 
Owens’ mind that revolu- Micuaet J. Owens 
tionized the glass container industry. At that time every 
glass container, bottle, or tumbler, had to be blown by 
human lung power. Early experience in developing the idea 
of a bottle machine received the co-operation of Mr. Libbey 
In 1895 patents granted and others pending were grouped 
under ownership of the Toledo Glass Co., and from tumbler 
machines and lamp chimney machines it was only a few 
steps to the first rudimentary bottle machine. And after 
hard work and jong hours of study and experiment in 1903 
the Owens bottle machine, which automatically produced 
botties, was perfected. 

The Owens Bottle Machine Co. was incorporated at that 
time with a capital of $3,000,000 and in 1907 it was reor- 
ganized under Ohio laws with a capital of $50,000,000 
authorized. It had factories in Toledo and Newark, Ohio; 
at Fairmont, Clarksburg and Charleston, W. Va.: Glassboro, 
N. J.; Streator, Ill.; and Greenfield, Evansville, and 
Loogootee, Ind. and large stock interests in the Charles 
3oldt Glass Co., Cincinnati and Huntington, W. Va., the 
American Bottle Co., and the Graham Glass Co. The 
name later was changed to the Owens Bottle Co. 


Until a few months ago Mr. Owens applied himself to 




































































)) ecting nachine he latest refinements have enabled 
i vle ma e to produce 800,000 bottles in 24 hours. A 
moedet writer who saw one f these machines at work 
des ib ] it is ; Ih ws: 
eeds elt with a fiery fluid of molten glass; sucks 
» methodically; clutches it with iron hands; blows its 
breath into 1 releases its grasp; nonchalantly drops a 
hed ttle nd moves on to take another fery gulp. 
W many ms and with many mouths this great monstet 
that is almost human was the wonderful creation of the 
l l-workis lass-blower's idea and his never-tiring labor.” 
C)we s married to Miss Mar M« Kelvey in 1890 
i to them were born a son, John Raymond Owens, and 
i urgnt lH el who Is the wife ol! \ in Bee sch, of 
Tol Mr. QOwers was a member of Toledo Club, 


Inverness Club, the Sylvania Golf Club, the Country Club 


ancaster, Ohio, and a number of other organizations, 


including the Knights of Columbus 


One of his accomplishments was that of being a clear, 
fluent and convincing speaker in public 

‘Work never hurt anyone,” was one of his favorite com- 
ments and a principfe upon which he had built his life. 


lr. George Johnson, of the Catholic University, Wash 


ington, eulogized Mr. Owens at the obsequies which were 
attended by thousands of friends. Dr. Johnson in his ser 
mon alluded to Mr. Owens’ trust in God and _ religion. 
He said in part 

“1 recall incident years ago when I was a boy in 
high school Mr. Owens was reaping the first fruits of 
his labors when the marvelous tmaachine he had invented 
had finally proved a success. He was asked to address a 


small number of young men and boys in our parish hall 
and te t them all about the Owens bottle machine The 
pastor introduced him and left him alone on the stage 
He stood there for a moment, seeming bashful and _ half 


frightened. Then he began, ‘I am asked to tell you about 





the Owens bottle machine; there isn’t much to tell. We 
eet the materials from the earth from which we make the 
machines The earth also gives us the sar from which 
we make the glass. God put the iron and the sand in the 
earth He also gave some f us talent for seeing those 
hings in a certain way The result is the Owens bottle 
machine—but it all comes from God Always remember 


the world comes trom God.’ 


walked off the 


everything 1 
“Sayme this, he platforn 


Nolan, 


[he active palibearers were W. K. Browniee, C. J. 
I N. DeVore Dr. Charles Fisher, W | Clarke, S. S 
Cochrane, T. W. Rowe, and J. MH. McNerney 

Honorary pallbearers were E. D. Libbey, W S. Wal 


Geddes, |]. D. Robinson, W. F. Donovan, 
Blair, W. H. 


Morrison, 


bridge, | I 
J. W. McMahon, A. S. Mitchell, J. ( 
Boshart, W. J 
Charles Boldt, and Joseph B. Graham. 

Burial was in the mausoleum at Calvary temporarily until 


Crane, John D. Biggers, James 


a iitting memorial is erected. In all of the vast Owens 
plants in the country memorial services were held during 


f the funeral. 


American Can Co. on December 21 declared a dividend of 
$1 a share on the company’s common stock in addition to the 
regular quarterly payment of $1.25 a share. Both dividends 
are payable February 15 to stockholders of record Janu- 
ary 31. F. S. Wheeler, chairman of the board, said that 
earnings of the company for 1923 were satisfactory, with 


prospects for good volume in 1924. 
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Mrs. Lillian S. Thomas, president of Harriet Hubbard 
Ayer, Inc., New York, sailed on the Paris, January 16, for 
a two months’ trip to France, where the company is es- 
tablishing a branch in Paris. The work will have Mrs, 


Thomas’ personal attention 


Lorna Lee Klar is the name of a young lady who made 


her boy ( New Year's day She is the daughter of 
Mr. and Mrs. Adolph Klar. Her father is the well known 
New York manufacturer of compacts, lipsticks, and other 


toilet preparations 


Kowse, second vice-president of Mor- 


Friends o1 \\ H. 
will be glad to learn that he is now in good s| ape, 
recovered from a very painful injury to his 


Milwaukee 


having fully 


arm sustained in an automobile accident in 


Mrs. S. S. Levy of Cleveland, Ohio, were recent 


Mr. and 
visitors to Ne 
Mr. Levy is proprietor of 


which he 


York on business 


Lakleur Laboratories, 10209 


Quincy a\ Cleveland, established in 1911, 


He manufactures pharmaceuticals and toilet preparations 
Year’s party given by his associates, Marcelino 


New 


Hernandez made 


Ata 
Cardenas 
United States by 
Mr. Hernandez, ac 


personal Stall, will 


known his intention to tour the 
On his return from this tri 
Mrs 


Paris where he 


automobile 


mpanied by Hernandez and his 


leave for will make a 


study of the cosmetic market abroad and ve rally 


investigate trade conditions 


honor at the part 





Mr. Hernandez was the guest of ar 
of the manufacturing and sales staffs of the Le Mar- 
celino Co., of which he is proprietor, which was held at 
the home Jacob Horst, superintendent of the factory. 
Che affair was largely an organization gathering, 
speeches were made by Mr. Hernandez, Mr. Horst, Osmond 
Constantino, chemist, and William Spero, general manager 
who incidentally has just returned from a trip through New 
Ingland,. where he found conditions for business it 
coming year most promising 

The tiful insert of Polak & Schwarz, Zaandam and 
Hilversum, Holland, temporarily absent from this issue 
due to an unavoidable delay abroad. The reappearance of 
this feature is assured in the next issue 

National Packaging Machinery Co., Boston, Mass., begins 
n advertising page 125 of this issue the first of a series 
of announcements on the various automatic machines which 
it manufactures for the toilet preparations and_ allied 
industries 

Our advertising section (page 47) bears the announce- 


ment of Adolph Klar, referring to the Orangol lipstick 
This is ; 
to turn to the desired shade when applied 
are gold with black 


one of the new type of lipsticks that is designed 


The container 


is of gun metal finish, and the boxes 


edging making a very handsome combination. 


Cherie, Perfumer, is offering a line of toilet preparations 
for the trade in its first announcement on advertising 
page 139. Elliot A. Jacobs, formerly toilet preparation 


manager for Libit Chemical Co. and the C. Nestle Co. 8 


in charge of the manufacturing and sales for the company, 
West 187th street, New York City. 


ae 
5/5 


which is located at 








yunnce- 
pstick 
signed 
\tainer 


black 


rations 
rtising 
ration 
Co., is 
npany, 
; City. 
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NNUAL CELEBRATION OF EMPLOYEES OF FRITZSCHE BroTHers, INC., AT THE McALPIN HotTeLt, NEw Yor«k 


Phe fourth annual dinner and dance cf the employees of 
Fritzsche Brothers, Inc., New York City, was held in the 
Colonial Room of the McAlpin Hotel on January 12, and 
proved to be a very successful and enjoyable affair. The 
rm was represented by I. E. Watermeyer, president; | 
H. Leonhardt, vice-president; Julius Koehler, secretary, and 
William Welcke, treasurer, Messrs 
making short addresses There were vocal S¢ los by J. Ie, 
McNamara, Mrs. ©. C. Mever at the piano; Miss M. | 
Martin, accompanied by Mrs, J. Higgins; William Barnes, 


Leonhardt and Koehler 


Charles Streif has been appointed managing director ot 
Guerin-Pouyat-Elite, Ltd., and accompanied by Mrs. Streif 
sailed on the Paris January 16 for Paris where in future he 
will reside, visiting the United States once a veat 

Mr. Streif has been connected with the company for 
vears and it was in recognition of his services in building uy 
the business in the United States that he was selected to act 
is Managing director. It is the intention of the company to 
develop the fine glassware, particularly the bottles division 


of its business; and Mr. Streif's long familiarity with the 


it 
trade will doubtless stand him in good stead in his new 


position 

Richard D. Kellcher has succeeded Mr. Streif as manager 
ot the New York office of the company. Mr. Kelleher was 
educated at the University of Chicago after which he be 
came associated with the Copeland Spode China Agency, 
from which latter concern he left to join the forces of 
Guerin-Pouyat-Elite about two years ago 

Mr. Kelleher will work in close co-operation with the 
Paris headquarters of the company in developing its Ameri 


can business 


United States Industrial Alcohol Co. has closed a con 
tract with E. I. du Pont de Nemours Co. for supplying 
the latter with its full requirement of denatured alcohol for 
making smokeless powder and other products for 1924. This 
contract is said to be a very large one, and the prices ob- 
tained by Industrial Alcohol are reported to be very satis 
factory. According to those in touch with affairs of United 
States Industrial Alcohol Company, the business now being 
done is the largest in the history of the company. 


with Jack Savage at the piano. The elimination dance was 
won by Carl Barth and Mrs. A. Blush. The music was 
turnished by the Glenwood Society Entertainers. Silver 
bud vases were the souvenirs for the ladies and the decora- 
ions consisted of roses and ferns. The committee in 
charge R. Redanz, chairman; Misses M. F. Martin, M. 
Neary, E. Glatterer, M. Caulfield, J. Butler, and C. Fletcher ; 
Messrs. C. Schneider, Ph. Adelmann, E. Bulmer, R. Waugh 
and W. J Fletcher 


ive become notable events for their cordiality. 


These reunions of the Fritzsche staff 


Wm. Kuedingen & Son, Rochester, N. Y., anncunce that 
ir New York City representation 1s now in the hands 
of Sewell H. Corkrar 


has had an office in the metri 


lhis well known paper box house 
politan district for over ten 


irs and has built up a large business here, as well as 


v work wide experience with 


nutacturers 


ind toilet preparations, as he 


has represented \ . Ine., Chester, Pa.. makers of 
ollapsible tubes, for a number of years throughout the 
Kast He has just been appointed the Chairman of the 
Membership Committee of the American Manufacturers of 
Toilet Articles in place of Julian W. Lyon, who resigned. 

The company’s New York office will be continued at 30 
East 42nd street. Telephone: Murray Hill 3447. Attention 
is called to its announcement on advertising page 61. 


Oxzyn Co., cosmetic specialists, 154 11th avenue, New 
York, announce that the company has leased 30,000 square 
feet of additional floor space in the Bergen Building, at 
lith avenue and West 21st street, adjoining the building 
which it owns. The Oxzyn Co. now occupies the entire 
llth avenue block front between West 21st and West 22nd 
streets, New York. 


The annual meeting of the sales staff of Richard Hudnut 
was held at the company’s offices, 113 West 18th street, 
New York, during the week of December 16, under the 
leadership of C. A. Pennock, sales manager. G. A. Pfeiffer, 
president of the company, addressed several of the sessions 
on topics of much interest. 
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Sai Cf 


we want a lx ; remarkec “The univer 


President 


wisdom 


will hard 


+} ' } “+ 
tiled ) 1 


hesitancy 


rambk 


he Procter xX 
States and Canada held a 


lati, December 18 ind 19 


plans tor the new year were 


Deupree, general sales manager, and 


idvertising m rer fe tl ompany. 


t with a dinnet otel Stinto1 


Procter, president of the company, 


address \pproximately 300 


principal 


t 


es department Managers, Tlactor 


Ss were present 


reported for nine months ended 


The 
Sept. 30 ne fits 


Wrigley Company 


from operations before depreciation, 
expenses of $11,421,874. 


$6,560,523. Net 


taxes istrative 


exclusive amounted to 


taxes 


ind charges totaled $5,740,458 


taxes 
Reports from Burlington, Vt., sti that the Magnesia 
Talc Co. of Waterbury, the Eastern Talc f Rochester 
and East Granville and mills at Johnson, formerly owned 
the American Mineral Co., have been merged into the 
Magnesia Talc Co., Inc 


{ capital of $1, 


by 


organized under the laws 
¥).000 


Eastern 
of Vermont with an 


Attention is called to the attractive insert of Richard 
New York City, which appears between advertis- 


ing pages 130 and 131 of this issue. This is the first of a 


Nrause, 


series of inserts to be published in this journal illustrating 


arious seals made by the Krause organization 


January, 1924 


ee 


An artistically colored and realistic battle scene in the 
World War is the subject of the Spirit of the Nation insert 
iffered this month to our readers by the Rossville ¢ 


Lawrenceburg, Ind., in the wonderfully interesting 


series 


is now running in this journal. It shows the spirited 


American soldiers in the trenches fighting in the fa 


the rolling clouds o% iat are looming in the distan 


| insert appears n advertising pages 64 and 65 


The Rossville ( ‘ircular letter to the trade thj 


month is utilizing the handsome John Paul Jones “I'v 


Begun to Fight” painting which was reproduced in the 


Nation insert in our August issue 
filled in by 


free a sample gallon of 


company’s Spirit of the 


Che circular carries a card to be 


‘ which legiti 
mate users of alcohol may obtain 


the liquid spirit manufactured by the company. 


\t a meeting of the stockholders of V. Vivaudou, Inc. 
New York, held January 8, the plan to increase the author 
300,000 to 340,000 


10,000 shares of 7 percent preferred 


ized capital stock from shares of n 


par value and to create 
Che preferred stock 


stock at $100 par value was ratitied 


will distributed in place of the cash dividends this year 


and will be 


convertible into the new common stock on a 
basis of one share of the preferred for four shares of the 
The 40,000 additional stock 


reserved for 


common shares of common 


will be conversion purposes, 

who has been manufacturing toilet novel- 
year at 101 Water 
is branching out in the manufacture 


Samuel Miller, 
barber supplies for the last 
York City, 
water and hair tonics for the trade. 


ties and 
street, New 
of toilet His initial 
innouncement appears on advertising page 139. 


expansion of 
H. K. H. Silk Co., Inc., of 
manufacturing room and. the 
Powhattan Mill at 


Morse Co Phe mill is brick, ive 


made it necessary for the 
New 
result has been the purchase 


Night 


stories and base 


business has 
York, to acquire more 
of the Putnam, Conn., from th 
ingak 
ment 69x58 and has a separate power house. The prop- 
erty fronts 300 feet in Providence street and about 500 feet 
mn the from which it receives power. 
This latest addition to the H. K. H. 


Quinnebaug River, 


plants, which now 


e six in number, will be used for finishing fabrics, h 


and thread. Since it had previously been used 
a consider- 


will be 


operators for the making of tire fabrics, 


conversion ot the mill plan, machinery, etc., 


ecessar) This conversion is now going on 


New York importers, have appointed 
Agency, Inc., New York, to direct a 


Color 


F. R. Arnold & C 
the Lyon Advertising 


campaign on Flracy toilet articles advertising 1m 
magazines and rotogravure space in New York newspapers 
are being used in this campaign, which features the Fracy 
Personal Fragrance package. 


Palmers Limited, Montreal, manufacturer of Ariola, Gay 
Paree and other toilet preparations has appointed Duncan 
S. Blaikie, direct the 
advertising of its products with the exception of Minty’s 
continue to be handled by the 


Ltd., Montreal advertising agency 


advertising agent of that city, to 
which will 


Muller Co., 


tooth paste 
R. Sykes 


Laboratories, Inc., Indianapolis, has placed 1ts 
Chicago. 


Boncilla 


advertising account with the Conover-Mooney Co., 





the 
nore 
hase 
ght 


ase 


January, 1924 


Joseph J. Cosin and Etta Solomon were married January 
6 in Newark, N. J. There was a quiet wedding, attended 
only by relatives and very close friends. 

Mr. Cosin is well known in the trade through his owner- 
ship of the Cosin Co., 200 Fifth avenue, New York City. 


Henry F. Copeland of L. Sonneborn Sons, Inc., New 
York City, has returned from an extended trip through 
the South, and Middle West where he found business very 
good with prospects even brighter for the coming year 
On his return trip, Mr. Copeland stopped at Frederick, 
Md., where he spent the holidays with his daughter, Miss 


ouise Copeland, who is a junior at Hood College there 


\ jolly Xmas party at the Henderson Lithographing 
Company’s plant in Cincinnati, Ohio, was attended by ap- 
proximately three hundred employees. It has been the Hen 
derson company’s custom for years to entertain its em- 
ployees at the Yuletide season and this event eclipsed all 
of its pre lecessors in eve ry way There was a large Christ 


mas tree, handsomely decorated, together with an elaborate 


At THE HENDERSON LitTHO Co.’s CHRISTMAS PARTY 


program. The festivities included a motion picture show, 
various fun-making games and dancing, followed by refresh- 
ments. Music was furnished by one of Cincinnati's most 
popular orchestras. 

One of the interesting features, which added to the jo 
viality and substantial interest in the festivities, was 
country postoffice, something in the nature of a surpris¢ 
\fter a few employees had called for letters there was a 
regular rush for mail \s part of the plan for entertaining 
the firm’s loyal workers there was a letter for every one 
Fach letter contained a check (payable at the Norwood 
National Bank) for 


card: 


1 week’s extra salary and the following 


Dear EMPLOYEI Type looks cold 
All printed wishes are old 
But our check and cheet 
\t this time of the year 
Makes a person feel good 
That's us 
Yours is enclosed. 
THe Henperson LITHOGRAPHING Co 
Christmas 1923 
Minto L. HENDERSON, 
President. 
The girls in addition for regular attendance, etc., re 
ceived bonus checks. Besides the above each employee re 
ceived a fine box of candy, fruits, smokes, caps and whistles. 
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Carl Weeks, president of the Armand Co., Des Moines, 
lowa, is expected to return from Europe before February 1. 
C. G. Euler, importer and exporter, New York, and presi- 
dent of Shipkoff & Co., Inc., quietly celebrated his fiftieth 
year in ‘business on New 
Year’s day Mr. Euler ar 
rived in this country in 1874 
after one year’s experience 
on the other side as et 
boy, and within a very shor 
time entered the essential oil 
business \fter twenty 
years’ experience 
leading firm he establisl 
with the late W. B. Re 
son the firm of Euler 
Robeson which represented 
\ntoine Chiris Grasse 
France, and Shipkoff 
Kazanlik, Bulgaria 
Mr. Euler severed 


connections and esta 


C. G. EuLer 


as importer of essential 
crude drugs, et arl street, where he is still 
established. He is most widely known and ex- 
perienced men in the raw material branch of the industry 
ind his friends wil mgratul: him on rounding out a 
half century in busine ill in good health and active. 

iks Chemical Produ Bush Terminal, Brooklyn, 
announces that sto of stearates of zinc, tin and 


company are now carried in 


nesia manufactured 


go and San rancisco, 

Karl Voss, who has been well 
rade as New York representztive for Wm. Buedingen & 
Son, Rochester, N wei 
signed his position January 
1 and has established the 
Karl Voss Corporation, 22 
llth street, Long Island 
City, New York, as manu 
facturers of hand-made 
paper boxes for perfumes 
ind toilet preparations. Tele 
phone, Hunters Point 5297 

Mr Voss is rit of the 
younger set of the manufac 
turers’ representatives in th 
East and has been very suc 
cessful The plant is estab- 
lished in a large factory 
building on a floor wit! 
5.500 square feet, with 
There are windows on tht les, affording much light, 

~} 


lich is so important in hand he machinery equip- 
ment is electrically driven and heat 

We have been advised that the poration has sev- 
eral months’ business ahead on its books and the present 
staff of twenty-five will soon be increased 

This information will please members of the Perfumery, 
Soap and Allied Industries, of which Mr. Voss is secretary, 
for his engaging personality has won hosts of friends. More- 
over, he has the advantage of several years of practical ex- 
perience in manufacturing, which he acquired before coming 


to New York. 
































































‘A Gift Package that Lasts a Year,” used for holiday 
trade promotion by J. Eavenson & Sons, Inc., Camden and 
Philadelphia, is iilustrated in the Printers’ Ink Monthly for 
January. Called the Arabian Gift Chest it is a beautiful 
circular tin box with a hinged humidor top which can be 

sed either as a humidor or as an attractive container on 
our tabl Lhe oxes contain sixteen cakes f the 
company’s various brands of soap and are so arranged that 
vhen emptied they can be utilized for various home 
noses 

The annual meeting of the Fox & Clarke Co., Inc., im 
porters of essential oils, aromatic chemicals and fruit 
flavors, 116-120 West 32d street, New \ City, was 
held on Wednesday, January 2 The followi r 
were elected for the year 1924: President, Arthur G. Fos 
vice-president, Leander L. Shelby; secretary and treasurer, 
lrederick Dodge Clarke The directors include these of 
ficers and the following: Albert D. Fox, secretary and 
treasurer of the Hall Baking Co., Buffalo, N. \ \lfred 
C. Fox, president of the Minnesota Power Co., St. Paul, 
Minn agents for the 


The Fox & Clarke Co. are exclusive 
i : 





United States ar Canada tor Pierre 
Vallauris (A/M), France ri 


at 208 South La Sall street, Chicago 





It was in New York January 10 and is traveling at a fast 
clip through the country. It is t “Story of a Glass 
Bottle,” the big three-reel film of the Illinois Glass Co., one 


f the finest successes in acceptable publicity outside of trade 


magazine advertising. It gives a ten days’ trip in thirty 
plants, including 
chemical glassware, bottling 
all of the 


Be ith the old 


minutes through the various Diamond | 


making, corks, cartons, 


bottle 


and packaging machinery, corrugated paper and 


various accessories for the users of bottles 


hand-blown process and the latest types of automatic bottle 


blowing machines are shown in complete detail, the whole 


aftording a liberal and interesting education in this great 


industry. Various perfumery, drug and other associations 


have enjoyed the presentation of this film at their meetings 


und conventions and other organizations may have the 


privilege by applying to the general offices of the company 
at Alton, III. 


for many applications are being received 


Sufficient advance notice should be given, 


editor of the New York 


interest in the 


Frank J. Cobb, 


December 21, 


The death of 
Iorld, on 
toilet articles industry, for he was the husband of Margaret 
Hubbard Ayer, daughter of the late Harriet Hubbard Ayer, 
of Harriet Hubbard Ayer, Inc., 

Lillian S Many per- 


the elder 


was of special 


actual founder of the firm 
Thomas. 
Mrs. 


was a writer on per- 


which now is owned by Mrs 
sons in the trade will remember Ayer, who 
in addition to her business enterprise, 
fumery and cosmetics for the orld, in which function she 
was succeeded by her daughter. In 1913 Mr. Cobb and 
Miss Ayer were married, having met in their newspaper 
work. There are Hubbard Cobb 
General sympathy will go out to the bereaved family from 


two children, Jane and 


a wide circle of friends. 

Sharp & Dohme, drug and chemical manufacturers, New 
York and Baltimore, has acquired a long term lease of the 
southeast Varick streets, this city, 
with 51,000 square feet of space. 
be erected and the concern will move from 41 John street, 


Grand 
A six-story building will 


corner of and 


occupied for thirty-five years, some time next Autumn 
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Commercial street, Newark, N. 


over a simmering vat. 
and is on the 
about $3,000 
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Legitimate perfumers, especially the manufacturers and 


importers of high grade perfumes, have been much annoyed 


] ] 


by numerous cases throughout the United States, inc] ding 


New York City, of 


residences selling what 


pedlars who have canvassed private 


purported to be well known brands 


ot high grade perfumes at very low prices. The fakers 
thought nothing of selling $10 or $15 bottles of perfume 
for $2 or $3. The color of the liquid appeared to all 


unsuspecting buyer very often was given a 





whiff of the contents of the bottle which appeared to be 
genuine. The victim did not know that the cork had bee 
cleverly scented with the genuine perfume but that the rest 
f the liquid in the bottle was practically odorless, me 
colored water or in some cases bay rum 

On November 20, the New York police were informed 
that two men, Roger Gild and Earl Godfrey, had been 


\tlanta by 


perpetrating a 


arrested in a sharp witted yp liceman on. sus- 


picion of fraud of this character and the 





police department here was asked if it had any informa 
tion against the suspects 

[he Perfumery Importers’ Association promptly took 
iold of the matter and had an advertisement inserted in 
he next day’s issue of the Atlanta Constit: offering a 


reward for any information against the two suspects. A 


unber of women who had been victimized came forward 
It appeared that Gild and Godfrey had gathered a mis 
cellaneous assortment of bottles of Coty, Houbigant, Djer- 
Kiss, Roger & Gallet and other perfumers and had then 


purchased a very cheap hairdressing of the appropriate color 
in bulk at a local barbers’ supplies store and had filled al! 
these various bottles with this liquid. They then started 


out to peddle these bottles to the ladies of Atlanta at what 


ever price they could get 
Both Gild 
for cheating and 


held 


January 4 pending trial. 


indicted on two counts 
swindling by the Atlanta 
Atlanta from 
\t the trial, they offered to plead 


$50 each 


and Godfrey were 
Jury 


20 t 


Grand 


and were in jail in November 
with the 
The chain- 


gang sentence was suspended during good behavior 


guilty on each count and were fined 


addition of a chain-gang sentence of six months. 


The Perfumery Importers’ Association has evidenced an 


intention to prosecute with the utmost vigor any other i1 


stances of this kind which may be called to its attention 


and householders should also be warned not to purchase 
bottles of high grade perfumes from traveling pedlars 
A. L. van Ameringen, essential oils, of this city, is on 


branch of the American 


address on 


Detroit 
to deliver an 


the of the 
Pharmaceutical 


fumes at its monthly meeting to be held in February. 


program 


\ssociation per- 


The incorporation of Hilda Lee, Inc., Lowell, Mass., 
mentioned in our December issue, is the continuance of an 
which has and distributed 
Orchid toilet requisites and other Hilda Lee 
A new booklet issued by the company contains 


1 : ¢ : “an! 
letter to Miss Lee from President Cool- 


old corporation manufactured 


the White 
products. 
a fac simile of a 


idge’s wife. 


C. Lyons, proprietor of the Lyons Soap Co., 35 


John 


J., was seriously burned 


recently by an explosion of gas when he lighted a match 
He was unconscious when rescued, 


road to recovery. The fire damage was 
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Another French firm is invading the American perfumery Victor Vivaudou, the perfumer, and Mrs. Vivaudou, sailed 
field. Boue Soeurs, whose legalization appears in our New on the Berengaria on December 22 for a visit to Paris. 
Incorporations department, with $200,000 capital stock, is — 


really an extension of the business of this Paris couture David J. Griffin, formerly with the Herpicide Co., of 
firm's American branch into the toilet articles field. The Detroit, Mich., is now sales manager for Paul Westphal, 
officers of the New York corporation are M. S. Montegut, Inc., New York. Mr. Griffin reports that business has in- 
J. D’Etrillis and J. Lupus. Boue Soeurs of Paris have creased within the last three months far beyond expectations 
manufactured their own line of perfumery for a number and that a 1924 campaign is planned which will greatly ex- 


f years, but it was only recently that the firm decided to ceed anything that has been done in the history of. the 
enter the American market and distribute their merchandise Westphal Company during the last forty-three years 


here on a wide scale. The perfumery and toilet goods line 


will be sold at retail here in the firm’s present store in Frank Talbot, special expert of the United States Tariff 


36th street. Offices and showrooms to carry on the whole- Commission, Washington, D. C., was a holiday visitor to his 


sale branch of the business have been opened at 565 Fifth friends in New York City. Mr. Talbot, who previously 
avenue. An advertising campaign will be started soon was with the Antoine Chiris Co., is especially concerned 
ind the line of perfumery and toilet goods will be pushed with the tariff aspects of essential oils and perfume 
at both wholesale and retail. Boue Soeurs in Paris are materials. 
located at 9 Rue de la Paix and maintain a factory at ; : mae 
de Paris Pierre Wertheimer, the French perfumer, with Mrs. 
Wertheimer, sailed for home on the Berengaria on Decem- 
a ee ia ; 
. ‘ . ' eer <2 alter a most inter 
James H. Botz, comptroller for Colgate & , New 
York City, recently decided to go on a hunting trip with ; ; 
: Mr. Wertheimer is head of 


the firm of E. Wertheimer 


esting visit to this country 


& Cie. Paris, owner of A. 

Bourjois & Cie., the Ameri- 

can branch of which is A. 

Bourjois & Co., Inc., New 

York. Naturally business 

affairs occupied quite a part 

of Mr. Wertheimer’s visit, 

but he found time to make 

arrangements for an inter 

national race here with his 

champion three year old colt 
One or CoLGate’s HuNTERS AND NortH Woops Prize Epinard, Negotiations for PIERRE WERTHFIMER 

this event stirred the interest 
a few of his friends, so the party prepared for the event of sportsmen all over the world. Following conferences 
and journeyed to the Adirondacks, making their headquar- With Messrs. August Belmont, Hitchcock and Knapp of the 
ters in a typical little forest cabin about 75 miles beyond Jockey Club, it was settled that Epinard will come to 
Utica. The above illustration shows Hunter Botz in North ‘America in July, accompanied by his jockey, trainer, three 
Woods regalia and one of his trophies in front of the cabin. stablemen and three more horses that will be trained with 
The buck is described as a beauty and on his return Mr. the equine star. 
Botz treated his Colgate friends and associates to feasts of Epinard will go immediately to Saratoga, staying there until 
the finest meat ever brought in by a Nimrod. Other Col- the first day of races at the Belmont Park, where he will 
gate hunters are still to file their reports, with exhibits. run one mile in the sweepstakes. His second appearance 

will be in a mile race at Aqueduct about September 15 and 
: his third race will be at Laconia in Kentucky early in Oc- 
tober. Mr. Wertheimer of course will be here for these 
great international sporting events. He is no novice on the 


French Cosmetic Manufacturing Co., New Rochelle, N. 
Y., offer on pages 66 and 67 of this issue a new style of 


lipstick container for whic rey clai any advantages. . . . 
I container for which they claim many advantage turf, having had a racing stable for ten years, although he 


The company reports a very g ‘ar, with an excellent oad 3 ie 
ompany reports a very good year, with an excellen is only 34 years old. Mentioning that Epinard in English 


[ass., : 
outlook for 192: g : ; ~ 
f an ook for 1924. is spinach, he said: “An unusual name, perhaps, but a most 
uted a unusual horse. In fact I believe he is the greatest horse in 
The Chandon Co., Inc., 509 Fifth avenue, New York the world.” He is confident Epinard is superior in speed and 
City, is the name of a new corporation which has been endurance to the famous American horse Zev. 
organized to handle the American agency for the accounts Mr. Wertheimer, besides his other activities, owns a large 
of Lournay Inc., Lubin and Rosine. The latter account will  sjice of the Galleries Lafayette, one of the great department 
be handled after March 3. H. H. Raynor, is general man stores of Paris, which has an annual turnover of about 
ager of the company. Officers are to be elected soon. $100,000,000. In the World War he enlisted as a private 


Lé € 


tains 


iam 
ool- 


and Was pressed into service as Marshal Joffre’s chauffeur 
T. C. Wheaton Co., Millville, N. J., in its insert between during a great part of the fighting. His own flock of 
advertising pages 114 and 115 of this issue illustrates in costly automobiles he had donated to the government. 
color one of its attractive bottles for perfumers. On the He tells of one interesting trip. While driving Marshal 
reverse side of the insert the factory of the company is Joffre, the Prince of Wales and two other dignitaries a 
shown and two purse bottles are illustrated. tire blew out. Before Chauffeur Wertheimer could unwrap 








himself from the steering wheel the Prince jumped out and 
began work on the tire. As he seemed to be doing an ex- 
pert job, the millionaire chauffeur, who was unknown to 
the Prince, let England’s future sovereign finish the repairs. 


\ hile here Mr 


selling 500 per cent more face powder in America than five 


Wertheimer declared that his firm is now 


and Tangerine is growing rapidly in favor. 
There 
“Their final su 


‘There is one type of French beauty. are sixty- 


\merican beauty,” he said 


their variety. I will instruct my chemists to 


tudy 


to a embracing the highest needs 


idded that the tendency of the American 


girl for an outdoor life had shown itself in the increased 
em 1 dic tones Ir face x wader and 1 uuge, to blend 
with the tural reacti trom the wind and sun The 
man¢ tones that suit the American woman approac! 


stalwart Ameri Indian, in his 


Che toilet preparations industry will be much interested 
nan nethod and machine (patent applied for) for fill 
ing, « and fastening the ends of collapsible tubes, that 
has been invented by Karl Kiefer, the president of the Karl 
Kiefer Machine Co., Inc., of Cincinnati. Mr. Kiefer bi 
lieves that his device will eliminate the clips and still se 


curely fasten the tubes, besides adding to their appearance 


' ' TY 
l ot packing The tests so 


E. E. Finch, general manager t Karl Kiefer Machine 
( Inc., Cincinnati, is on the program as one of the 
S] ers at the convention of the Canning Machinery and 
Supplies Association, which is being held in Buffalo in co1 

ectiol vit the seventeenth annua meeting of the Na 
tional | é \ssociation the latter part of this month 
\I Fink who is vice-president of the machinery associa 
tor elec 1 as the subject f his address “The Super 
intends 


inufacturing Co., of Waterbury, Connecti 


December 28, acquired all the assets including the 
vood-wil 1 fr hises and umed all tl liabilities ot 
the O le ( ind the American Pin ( both of Water 

1 ei ivment therefore $2,700,000 par valuc 

ey 1 capital stock togethe vith $300,000 in five 
’ 5 ( lebentures, No change is contemplated in 
pol itt pers el ry two com- 


An ( p 1) S ll M Cr respe 
Ci 
c Gt l ces that he has purchased the 
inte Rk. C. Krause in the firm of Grund & Krause, 
manufacture and importers’ representatives, Cleveland 
Ohio, and that the business will continue under the name 


at 416 Bulkley 


with headquarters 


ork branch of Yardley & Co., 
has moved into larger and 
Cecil Smith, 


The New Y¥ Ltd., perfumers 
and soap makers, London, Eng., 
finer quarters at 15-19 Madison square North. 


vice-president, invites am inspection of the new show rooms. 
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under the auspices of the Trece Welfare Club whose presi- 


each employee was the center of interest and as each one’s 


opened 


tributed and Myram Picker, general manager for the Trece 


until Wednesday The custom of closing on a week 
day occurring between Sundays and major holidays has 
ecome a established fact 


kK. Drever, of New York, utilized one of Earl Christy's 
charming girls in colors. National Packaging Mac ry 
Co., of Boston, topped its figures with a study of an attrac 
tive blonde. Knapp Co., of New York, also pictured a lady 


t 
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The holiday spirit was fully demonstrated at a Christmas 
Eve party in the Trece Laboratories, New York City, held 
The party was arranged 








for the benefit of all employees. 








dent is A. E. Mullen, 
Trece Laboratories. 


A large 


eastern sales representative of the 


for & 






Christmas tree hung with individual gifts 






from the tree 





taken and 
of all 


individual. 


name was called, a package was 





each gift was 
Mr. Mullen kept 
amid gales of 


the amusement 


the 


to great 


as 





selected to comically nt 





running fire of Irish wit 





up a 


laughter from the happy crowd as the gifts were dis- 






generous cash 











Laboratories presented the club with a on- 
tribution t monstrate his xl will and interest in the 
granizatiot The whole affair was unanimously voted 






















Year 


industry 





The Christmas 
New York essential oil 
December 24 and 31, and 


h ordinarily would have 


periods in the 
the Mondays, 


rms canceled Saturdays 


holiday 





included 





some 







1 


ilso, whic been half holidays 0 







1 1 


from Friday night until 


closed 





ided a clear str 





some firms pro 


Wednesday m« 





while others from 





rning, Saturday 




















‘alendars for 1924 have not been numerous, but some of 








the wall variety received at this office were marvels of art 
The first to arrive was from the Foxon Co., Inc., Provi 
dence, R. L., whose subject was a faithful reproduction 






Thomas Moran’s famous painting, “Woodland Majesty.” P 















Laboratories, New York, reproduced Abraham Lin 
\mong the others worthy of special men- 


Ind 






oln in bronze 






Florasynth La- 


Iils, 


Rossville Co., Lawrenceburg, 
Unionport, N. \ Roure-Bertrand 
Harry M. Simon, the West Penn Co., and the 

Co., New York; | I’, Houghton & C 


Iphia, and the London Chemical Trade Journal 


t10n : 





Inc., 






orator ie sS, 
New York 


Brow! 






Greet 






Rubu stein, produits cle 
don 
John J. Floherty is no longer as 





beauté Valaze, New York 
ind Paris, ann | 


sociated 





in Chicago, Lor 











with 











William Hosken, of Vietor & Hosken, New York, 
America Hoshi 
sailed from San Francisco recently for a 
En route to Japan, Mr. Hosken will stop 

He left New Y« 





representatives of the Pharmaceutical UU 





lokio, two months 





isit to Japan 
ff at Honolulu 


e Coast 






rk on Christmas day tor 








‘o., perfumes and toilet requisites, 
ty, 
stead) 


LaVerne L. Leader ( 
East Main street, Rochester, N. Y., following a 


growth of business and to facilitate expansion, has been 












5/U 





incorporated as the Laverne Beauty Products Corp., Inc, 
with capital stock of $35,000. Edward 
Bradshaw, Fred W. Clements and LaVerne L. Leader. The 
firm intends to exploit new territory with its products. 






The directors are 
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mas 
held 
iged 
resi- 


the 


for 
ne’s 
and 
was 
kept 
s of 
dis- 
“rece 
‘on- 
1 the 
voted 


nisites, 
steady 
s been 
Inc., 
‘dward 
The 
cts. 
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NintH ANNUAL BANOUET AND CHRISTMAS CELEBRATION OF 


One of the interesting events of the Christmas season 
in the Quaker City, where perfumes and cosmetics are popu 
lar despite the quietude and religious trend of mind of the 
inhabitants, was the ninth annual banquet of the Salikof 
and Belle Hovey Laboratories, ot 126 North 3rd street 
Philadelphia, and 1340 Broadway, New York 
was attended by representatives from Chicago, Pittsburgh, 
Atlantic City, Harrisburg and New York City, 98 in 


The reunion 


The fourth annual sales convention of Magnus, Mabee & 
Reynard, Inc., New York City, was held at the company’s 
office and the Drug & Chemical Club, December 19 and 20, 
and was followed by a banquet at the Hotel Brevoort at 
which addresses were made by Percy ( Magnus, presi 
dent, Dr. F. W. Brown, chief chemist, who announced new 
MM & R specialties which will be brought out, 
Joseph B. Magnus, treasurer 

There were 22 representatives of the company 
United States, Canada, Cuba and Mexico at 
Next year will be the 30th anniversary of the 
the occasion will b a 1 memorable on 
umnual sales con\ m is held 

New additions to the MM&R sak 

[Tyrell who will 
\ Me | earn 


Smith who 
\ rk ) o! Atlanta 
permanent MM&R Montreal 


e been annou 


through Can 


ry 25 
ary &O 


St. Louis Perfume Co., 3817 Olive street, has undergone 
reorganization, Dr. \. Sizemore purchasi the stock 
of \ H Mans ield John Van Dale, recently ot he Mever 
Van Dale Perfume Co., is associated with the new organi 
zation, Dr. Sizemore is an expert perfume chemist. The 
physical properties of the company have been moved to 
6746 Glades avenue, St. Louis, where a laboratory will be 


erected in the Spring 


THE SALIKOF AND BELLE H 


THE AMERICAN PERFUMER 





LABORATORIES, PHILADELPH 


number, including 72 from the main laboratories, all of 
whom made a very happy gathering in McCallister’s Hall 
on December 21 \fter the banquet there was dancing and 


a tine vaudeville show There also were addresses by 


rm, including Lionel Schlesinger, W illiam 


friends of the 
Ritter, chemist and manager, and A. Salikof, the founder 
and president of the enterprise. Another delightful feature 


was the distribution ippropriate holiday gifts. 


he Reich-Ash Cor tion, makers of compacts at 
toilet specialties, | ber 24 celebrated their 
inniversary with an enjovabl ntertainment 
59 Reade stre 
and after a dinner, 
ng turnished by a well 
Speech re made by Daniel Danno, vice p 
sutchers t t ink; Earl Williams 
| h of the State B 
ind Sidney As! 
f department 


ve 


\lfred Wejman Weimann Bros. Manufacturing Co., 
Derby, nn., ij m to make an extended trip through 
the middle west in the interest of his company The com 
pany makes automatic machines for filling, closing and clip- 


ping collapsible tubes 
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NEW INCORPORATIONS 
Vella Radium Capoli Corp., Buffalo, N. Y., make soap, 
$20,000 capital stock, has been incorporated by P. Vella, 
C. [annello, C Di Bartolo. 
Syleco Laboratories, Inc., 1326 West Congress street, Chi- 
$7,500 capital stock, 
Nicholas D 


Grillo; attorney, F. 
cago, manufacture aromatic chemicals, 
en incorporated by Geo. D 
Guy H Powell 

Box Co., In 
$100,000 capital 
Levy, 41 


Holding Corp., Manhattan Borough, 


has 
Ch 


Cheronis, 
rons 


Pak-It 


box 


Rite Papet 


Brooklyn, N. Y 


stock, has 


paper 
manutacturers, 
porated by H. M 

Ss. L. W 


City, 


been incor 


Porter Brookly1 
New York 
soap dispensing apparatus, $20,000 capital stock, has 
M. Lee, R Willet; at 
Levy, 302 Broadway 

Inc., Manhattan 
rticles, $200,000 capital 


East 


avenue, 


been incorporated by Swimmer, D. 
torney, S. D 
Koue Soeurs Borough, 
leal in toilet 
corporat | i 138 
York T1ty 
Wineh Buffalo, N Y., $10,000 capital 
k, has be rporated by Jame .. Brown, H 
ish, Buffal 


Products Corp 


Garrison, 


pre sid 


Ka 
, 1 
med a 


the style Mck 


tion 4 
allo > ¢ 


| ast, spec 


Offices 


Ling 


fortur 


Outside of 


tor anotl line, 


rent 


they inconvenience importers of 


sinular commodities will 


appreciate 


Edward Lehn & 


a business 


Plaut, president of 
turned to New York 
to New Orleans, 
Mr. Plaut 


message, 


him 


took 


Business men with 


trom trip which 
St. Louis and Chicago 
talked 


which 


whom were enthusiastic over the Presi- 


regarded constructive and 
They all look 
plans accordingly. 


New 


dent's was as 
forward to a 


Lehn & 
Orleans, 


inspired by 
good 1924 
Fink, Inc., 


Chicago, St 


common sense, 


and are making 


now operate branch offices in 


Louis and Minneapolis. 
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BOOK REVIEWS 


“AGENDA DI CHIMISTE 


PARFUMEUR ET SAVONNIER, 
(Formulaire de Savonnerie et de Parfumerie) by R. M 
Gattefossé, 


La Parfum 


320 pp., 


with the collaboration of the contributors to 
Moderne 
cloth 
Argence, 1923. 
Chis latest 

o! M 


erie and of Floriane, Perfumer 


half boards; Lyon, Publications 


Pierre Price, 25 francs. 


and most extensive handbook from the 


Gatts 


fossé has the virtues and the faults 


of this versatile artist and ureless exploit 


ics. In other words, it is up-to-date, stin 


tical, but unscientific, superficial 


and ina 
t indictment be th 
the live 


Lest this las 
| and 


materials 


ambitious 
ind the 


perfumes, 


1 


nevitable cor t 


equence of the rapid ere 


pertumery and co 


metics during the last 


that almost everything published in 
obsolete 


recent 


ubjects is before 
book. 
Eneli 


one-tenth of 


With 
has 


pre 


printed the exception of one 


viewer been unable to find anything in 


reflects ent-day practice in even 


scriptions and formulas presented. Durvelle’s is not this 


notable exception 

In the dearth of modern informative works on these sub- 
undoubtedly that have books 
adequately represent the classic practice of forty or fifty 


jects, it is well we which 


years ago. And of these Durvelle is among the best. Some 


effort has indeed been made to bring the book up to date. 





which 
r fifty 
Some 
> date. 
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Modern methods and materials are consistently mentioned, 
and sometimes instructively discussed, in the prefatory dis- 
cussions to each chapter. With the exception of a handful 
§ recipes gleaned from recent issues of La Parfumerie 
Moderne, however, the formulas given are nearly all at 

least forty years old, and consequently usually obsolete 
This uneven character of the present volume is exemplified 
by the contrast between the chapter on synthetic perfumes, 
very instructive and fairly modern (though it 
important synthetic | l 

bonate, phenylacet 
alcohols and ald 
racts for the handkerchief 

of formulas 


r™ 


tumery Nese 


\ really 
ulas, by the substituti 


Wasnill 


tinctures, and by 


Taleum 
dyes, 
oaps contain 
loses with 
] preparations ew, 
possessing considerable interes 
for “fruit ethers,” quite obsolete 
\t first thought it seemed to the reviewer a pity that the 
talents of Mr. E. J. Parry, the eminent essential oil chemist, 
should be expended in the translation of a book so much of 
which is of doubtful value. But on consideration of the 
character of the very numerous errors, both of translation 
and of typography, and including many taken over un 
corrected from the original French work, the reviewer has 
reached the tentative conclusion that the translation is the 
work of someone without Mr. Parry’s extensive acquain- 
tance with the subject, and that Mr. Parry has not had the 


opportunity for sufficiently scrupulous proof reading before 


taking responsibility for the task. 
Lest this conclusion be thought rash, the following 


instances of inexcusable error may be noted: p.69: isoeugenol 


(should be 34°); p.75, line 4, butyl for 


utyryl; in formula for Cerbelaud’s shampoo, 16 


melts at 340 


ams instead of to 2 grams; p.229 (and elsewhere) 
“skin cure” for dandruff cure or preparation for the care of 
the skin; 3S ic for tonte, prus for cypress; p.237, 


formula for igier’s water, mistakes copied from the 


PUBLICATIONS, PRICE LISTS, ETC. 


STIN Dup 


124 West 19th 

S T he Ja lary \ 
ils, chemicals, synthetics and sundries, iding tl \l- 
en oleoresins, an ther specialties, is at hand 
157 Water street, New York 


City, are issuing a booklet regarding their hy-speed mixers 


ALsop ENGINEERING Co 
explaining the action of “push-pull” propellers which they 
would be glad to supply on request to any readers of this 
journal who are interested. 

“A GUIDE TO THE USER OF TAX FREE ALConot,” issued 
by the David Berg Industrial Alcohol Co., Philadelphia, 
Pa., is a booklet of 30 pages concerning permits and lawful 
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alcohol. 


Internal 


The boc »klet 


Revenue 


uses of industrial includes formulae 


authorized by the Bureau under date of 
October 1, 1923. 


ly the formulae that 


\ comprehensive index indicates specifical- 
are applicable for various purposes. 
Halladay 


reprint of an 


and Forrest 


SEYDEL CHEMICAL Co., 
Jersey ( 


; ity, 
on “The Expanding 


streets, 
interesting article 


Edmund E. 


nave issued a 
Uses of 
\ booklet on the 


who request copies. 


Benzoates” by 


Smith, sales manage subject, now 


their 
in preparation, also will be 
CLARENCE MorcGan & Co., 


nd th 


chose 
West Ontario street, Chi 


season's gt gs in their January price 
materials for perfumers and soap makers 

NGERER & Co., New York City, in a circular to the trade 

allnounce [ production of 


The 


Siegert 


that the prospects for increased 
Manila ylang ylang oil in 1924 are extremely hopeful. 
Manila Ylang Ylang Di tillery, Ltd 


Distillery, have 


formerly the 
Ungerer & Co., 


that they expect to 


written to who are thei 


agents in the United States, double their 


serious 
to the present this season’s production has been curtailed by 
\ugust, October 
d not ceased by the November but this 


own production, which will go far to alleviate the 


shortage of genuine Siegert ylang ylang. They say: 


excessive rains through September and 


which hi middle of 
will tend to keep the trees flowering much later than usual, 
making up tor the early season deficiency. Larger produc- 
dictated 
not by shortage of supply as much as by high labor costs. 


Under 


cessions im price are 


tion will result in no decrease in prices which are 


such circumstances buyers can be certain that con- 


out of the question if quality is main- 
tained 


In fact, constantly rising prices for labor and sup 


plies there may easily result in higher prices for oil ylang 


ylang.” 
IN MEMORIAM 
BAAR, JoHN X., proprietor of the Lo 
Works, Brooklyn, N. Y., January, 1916. 


BERGIN, Los Angeles Soap Ci 


FOR DEPARTED FRIENDS 
[ g Island Soap 
Joun J., Los 
Cal., January, 1912 

Brown, GEorRGE F 
New York, 

BUCHAN, 
ary, 1909 

Burr, Et New York manager for 
Bertrand Fils and Justin Dupont, New York, Janu: 


\ngeles, 
LioTT, vice-president of Swan & Finch, 
at Norwalk, Conn., January, 1923. 

JoHN, Buchan Soap Co., Cleveland, 


VIN HENry, 


soap manutacturer, 


YARD 5 a ii 
York, at Englewood, N. J., 
FRANK B., ex-president Manufacturing 
Association, New York City, January, 1918. 
Mitter, SAMUEL M., Miller Soap Co., 


Pa., January, 1911. 


New 
MARSH, 


1923. 


Perfum 


January, 


East Penn. Junc- 
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Morena, JACQguEs A., 
1910. 

MULLER, Auguste Muller, 
ner in Bertrand Freres, Grasse, France, January, 1923 

Myers, Cuartes A., superintendent 
H. Macy & Co., 
PAppazocitou, M, 


Ferrand et Cie, Grasse, January, 


Mme. Vevve, mother of lart- 


manufacturing de- 
partment of R New York, January, 1918, 
Dontcuo B., of Botu Pappazoglou & 
Co., Kanzanlik, Bulgaria, January, 1919. 


REMINGTON, Pror. Joserpu P., chairman Committ 


vision U. S. P., Philadelphia, January, 1918. 
RusseLt, Ciirrorp A., proprietor of Russell & 
York City, January, 1919 
Sawyer, F. H., Chicago representative of Compagni 
New Yorl 


SCH MIDT, 


January, 1923 


RicnArD M., of the George A. 
1915 
SELICK, CHARLES HENRY, 
1917 


val, of 
Schmidt 
( hicago, I11., J wuary, 
perfume manufacturer 
York City, January, 
ToENNIES, IERDINAND | 
New York, January, 1919 
WaALWorRTH, WarREN F., the 
land, O., Janvary, 1908. 
Wuite, GEcrGE R., Potter Drug & 
Chemical Corporation, Malden, Mass., January, 1922 
Wrnpsor, Mittarp F., president of Windsor Soap Co, 
Inc., Buffalo, N. Y., January, 1920. 


president of Heine & Co, 


Abner Royce Co., Cleve- 


controlling owner of 


ae RN ARMS RRR: 
Obituary Notes 


salesman 
York City, since 1907, 
Brooklyn, N. Y,, 
He had been in ill health 


senh M. Seaton, who has been connected as a 
James A. Webb & Son, New 
at his Sterling 


24, at the age of 62 


home, 915 place, 
December 

about ten months and his absence during this time was 
trade 
daughters, the Misses Sylvia and Grace Seaton, and Mrs. 
Ellen Murty. 

5. Bs. 
lied 


He is 


felt in the He is survived by his widow, and three 


Gasq. oldest essential oil broker in Grasse, France, 


at his home there, November 22, at the age of 72 years, 


survived by his widow, a son and two married 
daughters 

Samuel P. Sadtler, professor emeritus of chemistry in 
Philadelphia 
Philadelphia, aged 76 years 
d had 


sident of 


College of Pharmacy, died December 

He was the author of numer- 
us scientific works ai 
William C. Orr, pré 


lesale druggists, 


a distinguished career 
Orr, Brown & Price 
Ohio, died December 1], 


trade 63 years 


olumbus, 
in the His wife, a 
member 


\laddin 


he survivors. He was a 


organizations, and 
than twenty vears chiet 
etroit, died of pneumonia 
1.S.P. Revision Committee. 
much research work in 
Oakland, Calif 


iduated 


to this 


who did 
d January 2, at 
old. Mr. Laist was gt 
of Leipsic, y, and came 
Laist had lived at Oakland for the last 


widow 


Germany, 


and five survive 


sons 
News Permeates Every Page. 
The text pages of THE AMERICAN PERFUMER AND FSSEN- 


riAL Or Review do not contain all of the news. You must 
read the advertising pages also to get the full benefit. 
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1907, 
« we 
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three 
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ance, 
years, 


irri¢ d 


n the 
0, at 
amer- 


ife, ¢ 
ember 
addin 
chief 
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rk in 
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ie last 
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NOTE TO READERS D. 2 We include everything relating to the four co 

ordinate branches of the essential oil industry, viz.: Per- 

This department is conducted under the general super- fumes, Soap, Flavoring Extracts and Toilet Preparations. 
vision of a very competent patent and trade-mark attorney. Of the trade-marks listed, those whose numbers are pre- 
This report of patents, trade-marks, designs is compiled ceded by the letter “M” have been granted registration un- 
from the official records of the Patent Office in Washington, der the Act of March 19, 1920. The remainder are those 
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ipplied for under the Act of February 20, 1905, and which Shoe Dressing, Liquid Cleaner for Leather or Textile Fab- 

1ave been passed to publication rics, Lens Wash, Razor Strops, Sanitary Cleaner for Water- 

nventions Patented are designated by the letter “P.’ Closet Bowls, Shaving-Soap Paste, Chemical Cleaner for 
Designs Patented are designated by the letter “D.” Windshields, and Electrochemical Silver Cleaner. 

Al] inquiries r¢ lating to patents trade-marks, labels, c \ 179,475 Rita A, Kraus, doing business as Ritanella Co. 

etc., should be addressed to Philadelphia, Pa. (Filed Apr. 21, 1923. Used since Sep. 

PATENT AND TRADE-MARK DEPT tember, 1922.)—Toilet Creams and Shampoos. 

r Pub. Ce 14 Cliff St., New York 180,096.—Sidney I. Barnett, doing business as The Ny- 

Shave Co., New York, N. Y. and Detroit, Mich. (Filed 


May 3, 1923. Used since Apr. 20, 1923.)—A Sap 


TRADE-MARK REGISTRATIONS APPLIED FOR tens ; eel 
onaving ympound im aste Form 


(Act of Feb. 20, 1905) 1 100.—Coty, Inc., Wilmington, Del., and New 
I 1 st Paul 1 (Filed \lav 3 1923 | sed Since April, 1921 
1910 liv i} um Toilet Waters, and Eau de Cologne 
180,102 Coty, Inc., Wilmington, Del., and New 
(Filed Ma 3, 1923 Used since May, 19 


Wilmington, Del., and New 
} 923 sed sin Api l, 19 


p< 


> nk . a! Y« rk N 
ir. | ) | July 13, 1923 d_ since un 1914.)—Ha : 00, 
nyme irfun Violet, Paris, Hair urling a Hair Dyeing Liquids, Hair Tonic, Hair 
1923 ndet n-vear provi: Shampoo wder, Scalp Baln Dandruff Salve; Hait 
S 189. ’erfumes, Toilet rs, Face ] rs, Remover in Cake, Powder, and Liquid Forms; Face P 
Talcum Px rs, Sachet Powder otion for the Skin ar der; Rouge in Cake, Cream, Liquid and Powder Forms; 
Hair. Rouge, and rilliantit Nail Cleanser in Cake Form, Nail-Whitener Cream, Nail 
178,262 ‘ an 1 AIDIS¢ al P nce ( Filed Bleach: Nail Pr li h in Cake, Cream Powder, and Li id 
Mar. 29, 1923 Used since July 1, 1922 Perfumery, Forms; Cuticle Cream, Cuticle Remover, Face Beauti 
Scents, Toilet Water, Hair Waters, and Dyes, Bath Waters, Liquid, Antiseptics, and Foot Powder 
Powders, Pastes, and Paints for the Face and the Lips in 183,267.—Furst-Mc Ness ympany, Freeport, Ill ( Filed 
Soft or Hard State, and Chemicals for Making Perfumes July 16. 1923 Used since \pt 16, 1908:)—Toilet Prepara- 
179,155.—Larkin Co., Inc., Buffalo, N. Y. (Filed Apr. 14, | tions—Namely, Almond Cream, Lilac Toilet Lotion, Liquid 
1923. Under ten-year proviso. Used since 1875)—Soap in Shampoo, Cold Cream, Rose Pomade, Toilet Water, and 
Cake, Stick, Liquid, Powdered, Flake, Chip, and Paste Perfumes 
Form: Polishes in Liquid, Paste, and Powdered Form for 183,391.—Victoria McDonald, Cleveland, Ohio. (Filed 
Leather and Metal; Naphtha Washing Compound, Scour July 18, 1923. Used since July 1, 1922.)—Cleansing Cream 
ing Paste, Scouring Powder, Glassware-Cleaning Powder, and Wrinkle Remover and Face Powder. 
Cleaning Paste for Painted and Varnished Surfaces, Liquid 183,419.—Marguerite Sullivan, Philadelphia, Pa., assignor 
Dry Cleaner, Wall-Paper Cleaner, Glove Cleaner, Liquid to Eugene J. Reefer and Marguerite Sullivan, both of 
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Philadelphia, Pa., trading as Domino House, Philadelphia, 
Pa. (Filed July 18, 1923 Used since July 12, 1923.)— 
Vanishing Cream. 

183.422,—Clara Tetlow, doing business as Tetlow Manu 
facturing Co., Philadelphia, Pa. (Filed July 18, 1923. Used 
since June 1, 1923.) —Talcum Powders 

183,654.—Mrs. E. W Ingram, Peoria, 
July 25, 1923. Used since May 1, 1922 


Lream 


Societe Guerlain, Pari 
sed since 1875.)—Perfumes 
Mar-Son Medicine Co 

1923. Used since Aug 
Treatment and Preventi 
Parke, Davis & Company, 
Used since July 18, 
i Skin Crean 
Hudnut, 


r 


Cologne. 


John A 


| 


nd Grow! 


ir Cleansing 
184,774 
Makers, Al 
since | 
Dandruff Rem 
184,878.— Unity 
(Filed Aug. 22, 1¢ 
Extracts for Foods 
184,879.— Unity Mat 
(Filed Aug. 22, 1923 
Extracts for Food 
184,909 —Goughnour & Shields, Des Moines 
\ug. 23, 1923. Used since May 24, 1923.)—1 
184,910.—Houbigant, Inc., New York, ra 
\ug. 23, 1923. Used since Aug. 15, 1923.) e, Toilet 
Water, Face Powder, Talcum Powder, Sachet, Brilliantin« 


Face Cream, Rouge, Lotion for the Skin and Hair, and 
Bath Salts 


184,911—Houbigant, Inc., New York, N. \ ( Filed 
Aug. 23, 1923. Used since Aug. 15, 1923.) —Perfume, Toilet 
Water, Face Powder, Talcum Powder, Sachet, Brilliantine 
Cream, Face Cream, Rouge, Lotion for the Skin and Hair, 
and Bath Salts. 

185,000.—Doctor W. A. Allen Company, Los Angeles, 


Calif. (Filed Aug. 27, 1923. Used since July 11, 1923.) 
Dental Cream. 


185,032.—Modern Pharmacal nc.. New York, N 
\ (Filed Aug. 27, 1923. Used since June 1, 1923.) 
Toilet Preparations Comprising Rouge, Lip Sticks, Face 
Powder, and Compact (Form of Face Powder.) 

185,092—Mortimer W. Sargeant, East Orange, N. J. 
(liled Aug. 28, 1923. Used since May 10, 1923.) —Hand 
Lotion. 

185,104.—Gk Borgteldt & Co., New ork, N. \ 
(Filed Aug. 29, 1923. Used since Aug. 28, 1923.)—Toilet 
Preparations—Namely, Toilet Powder, Rouge, Lip Sticks 

Dentifrice, Smelling Salts, Perfumes, and 


Company, Cleveland, Ohi 
me 4, 1923.) Face Po 


Powde rs, 
. Hair Ton- 
Nail Polishes, 
wders. 
urry Parker, doing business as Curry 
; any, Albany, (Filed Sept. 24, 
923. Used since Aug. 5, 1921.)—Deodorant Toilet Powder. 
186,339.—John Wanamaker Philadelphia, Philadelphia, 
Pa (Filed Sept. 28, 1923 Used since Sept. 26, 1923.) 
Perfume and Toilet Waters 
186,412.—The Canute Co., 
’ 1923. Used Since May l, 
186,442.—Parfumerie Roger & Gallet, Paris, France. 
(Filed Oct. 1, 1923. Used since February, 1923.) —Soaps— 
Namely, Soaps in Cake Form, Soap Pastes, and Soap 
Powders. 
186,443.—Parfumerie 
(Filed Oct. 1, 1923. 


Milwaukee, Wis. 
1914.)—Hair Dye 


(Filed Oct. 


Roger & Gallet, Paris, France. 
Used since February, 1923.)—Pastes 
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and Powders for Beautifying and Preserving the Teeth, 
Skin, and Hair, and Perfumery. 
186,450.—Tarquin Manufacturing Co., Washington, D. 
C. (Filed Oct. 1, 1923. Used since Mar. 1, 1923.)—Oint- 
ment for the Hair. 
186,549.—Ernest business as Galiardo 
1923. Used 


Galiardo, doing 
Co., Néw York, N. Y. (Filed Oct. 4, 
Aug. 1, 1923.)—Reducing Cream 
186,560—The Marker Chemical Company, Fairmont, W. 
Va. (Filed Oct. 4, 1923. Used Mar. 17, 1923.)—A 
preparation for Removing Stains Otherwise 
Teeth. 

Remiller Co., New 
Used pept 13, 


Pioneer 


since 


since 
from and 
Cleansing the 
186,569 Che 
Oct. 4, 1923 
186,610.—The 
(Filed Oct. 5, 1923. 
Shampoo and Dandruff 
186,622.— Mark W. Allen & Co., doing 
er Hair Tonic Co., Detroit, Mich. (Filed Oct 6, 
Used since Sept. 27, 1923.)—Hair Tonics. 
186.639.—Richard Hudnut, New York, N. Y. (Filed 
Oct. 0, 1923 Used since Sept. 20, 1923.) Sachet Tooth 
Powder, Cold Cream, Tooth Paste, Bath Powder, Skin and 
Tissue Cream, Smelling Salts, Toilet Water, Almond Meal, 
Toilet Cerate, Vanishing Cream, Headache Cologne, Per- 
fume, Face Powder, Bath Salts, Talcum, and Lip Rouge. 
186,663.—National Products Co., Eau Claire, Wis. (Filed 
Oct. 6, 1923. Used since Sept. 13, 1923.) —Chemical Prep- 
aration Suitable for the Treatment of Hair. 
186,.733.—William C. Watkins, doing business as Galvanic 
Chemical Company, St. Louis, Mo. (Filed Oct. 8, 1923. 
Used since Mar. 1, 1923.)—Tooth Paste. 
186,767.—The J. B. Williams Company, 
Conn. ( Filed Oct. Y, 1923. Used pept. >; 
»oap 


York, N. 1 ( Filed 
1923.)—Perfumes 

Dayton, Ohio 
1923.) —Liquid 


since 
Products Company, 

Used since Apr. 3, 
Cure. 

business as Check- 

1923. 


Glastonbury, 
since 1923.) ‘ 
186,775.—Colgate & Company, Jersey C 
Oct. 10, 1923. Used since Sept 15, 19 
Powdered Perfumes. 
186,826.—Central 


( Filed 


)—Liquid and 


ity, N. J 


t 
) 


Commercial Company, Chicago, Ill. 
(Filed Oct. 11, 1923. Used since Sept. 21, 1923.)—Silicate 
(Water Glass) for Use as an \dhesive, as an Egg 
Preservative, as a Sizing Compound, for Use in the Manu- 
facture of Soap, and for Such Other Uses as the Material 
is Adapted, and Sal Soda (Sodium Carbonate) for Use 
as a Washing Compound and for Such Other Uses as the 
Material is Adapted. 

186,872—Cheramy, Inc., New York, N. Y. 
Oct. 12, 1923. Used since Oct. 3, 1923.)—Perfumes, 
Waters, Face Powders, Toilet Powders, Sachet, 
Brilliantine. 

186,907.—Richard Hudnut, New 
Oct. 12, 1923. Used since Sept. 28, 1923.) 
sue Creams, Bath Powders, Perfumes, 
Meal, and Smelling Salts 

186,944 Harold B. Canavello, New York, 
Oct. 13, 1923 Used since November, 1922.) Vanity 

186,995 —Irving Hubert, New York, N. \ 
Qct. 15, 1923 ince Aug 1923 Nail 

187,024.—Georg Snasdell, doing business as 
Methods La Chicago, III (Filed Oct 
Used sin pr )23.)—Depilatory and Superfluous 


ot Soda 


(Filed 
Toilet 


Rouge, and 


York, N. Y. (Filed 
Skin and Tis 
Lip Rouge, Almond 
( Filed 
Boxes 
(Filed 
Polish 

Modern 


15, 1923 


N. ¥ 


ot Concentrated 

nd New York, N 

tober, 1922.)—L: 
187,234.—John Wanamaker 
Pa (Filed Oct. 19, 1923 . Used since 


Soaps 


iundry Soap 
Philadelphia, Philadelphi 
Nov. 1, 1917.) 
187,235.—John Wanamaker 
Pa (Filed Oct. 19, 1923. 
Perfumes 
187,257.—Houbigant, Inc., New York, N. Y. (Filed 
Oct. 20, 1923. Used since Oct. 11, 1923.)—Perfume, Toilet 
Water, Face Powder, Talcum Powder, Sachet, Brilliantine, 
Face Cream, Lotion for the Skin and Hair, and 
Bath Salts 
187,371 


Philadelphia, Philadelphia, 
i Nov. 1, 1917.) 


Used since 


Rouge, 


American Druggists Syndicate, Long Island 
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City, N. Y. (Filed Oct. 23, 1923. Used since Oct. 1, 1923.) 
Perfumes, Toilet Waters, Face Cream, Rouge, Lip Sticks. 
Powders, and Compacts. 
187,375.—John W. Darley, doing business as Dreams (Co.. 
Baltimore, Md. (Filed Oct. 23, 1923. Used since Mar. 12 
1923.)—Incense and Incense Candles. 
187,385.—L. T. Piver, Inc., Wilmington, Del., and Ney 
York, N. Y. (Filed Oct. 23, 1923. Used since December. 
1922.)—Perfume and Powder. 
187,408.—Hilda L doing business as 
Lee, Lowell, Mass Oct. 24, 1923. 
1915.) —Tissue Creams 
187,411.—Frederick L. Emmert, doing business as F. L 
Emmert & Co., Cincinnati, Ohio. (Filed Oct. 24, 1923 
Used since Oct. 15, 1923.)—Liquid Soap. 
187,420.—Heather Company, New York, N. Y. (Filed 
Oct. 24, 1923. Used May 1, 1923.)—Face Powders. 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair Ton 
ics, Hair Oils, Dentifrices, Tooth Powders, Nail Polishes 
Deodorizing Preparations, and Sachet Powders. 
187,422.—Heather Company, New York, N. Y. 
Oct. 24, 1923. Used since June 28, 1923.) 
Creams, Perfumes, Toilet Waters, 
Tonics, Hair Oils, Dentifrices, Tooth Powders, 
ishes, Deodorizing Preparations, and Sachet 
187,488.—Florence St. Ana, Detroit. 
Oct. 25, 1923. Used Oct. 17, 1923.) 
and Beauty Pack. 
187,569—187,570.—Carlos J. Diaz, doing business as Les 
Parfums Des Courtisanes, New York, N. Y. (Filed Oct. 27. 
1923 Used since Oct. 10, 1923.)—Face Powders. Face 
Creams, Perfumes, Toilet Waters, Rouges, Hair Tonics, 
Hair Oils, Dentifrices, Tooth Powders, Nail Polishes, De- 
odorizing Preparations, and Sachet Powders. 
187,621.—Ada_ Belle Gray, Kansas City, Mo. ( Filed 
Oct. 29, 1923. Used since November, 1922.)—Cold, Bleach- 
ing, and Vanishing Cream, Complexion and Hand 
Lotion 
187,623 
Oct 29, 


Face 
Drew, 


(Filed 


The 
Used 


Hilda 


SINCE 


since 


(Filed 
Face Powders, 
Rouges, Hair 
Nail Pol 
Powders. 

Mich. ( Filed 


Facial Bleach 


Face 


since 


Rags, 


New York, N. Y. 


Face 


Rouges, 


Heather Company, 
1923. Used since 1910.) 
Creams, Perfumes, Toilet Waters, 
Hair Oils, Dentifrices, Tooth Powders, Nail 
odorizing Preparations, and Sachet Powders. 

187,701 \ndrew E. Tzifakis, doing business as The Her- 
mo Products Company, New York, N. Y. (Filed Oct. 30, 
1923. Used since Oct. 25, 1923.)—Castile Soap. 

187,709.—A. Bourjois & Co., Inc., New York, N. \ 
(Filed Oct. 31, 1923 Used since Oct. 22, 1894.)—Face 
Powder. 

187,824 


( Filed 
Powders, Face 
Hair Tonics, 
Polishes, De 


Paul 


since 


Paris, France. (Filed Nov. 1, 
1896.)—Reducing Soap 
I Inc., New York, N. Y ( Filed 

Nov. 2, 1923. Used since January, 1883.)—Hair Tonic. 

187,886.—Ungerer & Company, Inc., New York, N. Y. 
(Filed Nov. 2, 1923. Used since 1890.)—Attar of 

\lso Known as Oil of Roses. 

187,891.—John Wanamaker Philadelphia, Philadelphia, Pa. 
(Filed Novy. 2, 1923. Used since Aug. 31, 1923.)—Perfumes, 
Toilet Waters, and Face Powders. 

187,892.—John Wanamaker Philadelphia, Philadelphia, Pa 
(Filed Nov. 2, 1923. Used since Aug. 31, 1923.)—Soaps 

187,893—John Wanamaker Philadelphia, Philadelphia, 
Pa (Filed Nov. 2, 1923 Used since March, 1921 Per- 
fumes 

187,899 John Sexton 
Nov. 1, 1923. Used 
Scouring Soap 

188,008.—F ren Rochester, N. 
(Filed Nov. 5, 1923. Used since Sept. 5, 1923.)—Cleaning 
preparation for Kitchen, Household, and Laundry Uses. 

188,057 National Toilet Co., Paris, France. (Filed 
Nov. 6, 1923 Used since Sept. 24, 1923.) Face Powders 

188,095.—Kinjiro Imai, doing business as Newton Co., 
Seattle, Wash. (Filed Nov. 7, 1923. Used since June 1, 
1923.) —Cold Cream. 

188,134—Myma Ross, Toronto, Ontario, Canada, (Filed 
Nov. 8, 1923. Used since Sept. 1, 1923.)—Cold Cream. 

188,142.—Lyman Zarbaugh, doing business as All-in-One 
Company, Toledo, Ohio. (Filed Nov. 8, 1923. Used since 
May, 1908.)—Tooth-Powder-Tablets. 


Lajugie, 
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188,158—Est. Henry C. Miner, Inc., New York, N. Y. 
(Filed Nov. 9, 1923. Used since Oct. 26, 1923.)—Rouges. 
188,222.—Frederick Stearns & Company, Detroit, Michi- 
gan. (Filed Nov. 10, 1923. Used since Oct. 26, 1923.)— 
Perfume, Toilet Water, and Face Powder. 

188,229.—Bertin Manufacturing Company, Westwood, 
N. J. (Filed Nov. 12, 1923. Used since Apr. 11, 1923.)— 
Hand Cream. 

188,.231.—Hugh A. Clotworthy, New York, N. Y. (Filed 
Nov. 12, 1923. Used since May, 1923.)—Nail Polish Pow 
ders. 

188,244—188,245—Joseph Jutras, doing business as La 
Parfumerie J. Jutras, Montreal, Quebec, Canada (Filed 
Nov. 12, 1923 Used since Oct. 27, 1921.) Face Powders, 
Face Creams, Toilet Waters, Rouges, Perfumes, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail Pol- 
ishes, Deodorizing Preparations, and Sachet Powders 

188,249.—Andres Martinez, New York, N. Y. (Filed 
Nov. 12, 1923. Used since Oct. 1, 1923.)—Cream Rouges 

188,260.—Yardley & ‘Co., Ltd., New York, N. Y. (Filed 
Nov. 12, 1923. Used since Oct. Zi. 1923.) Face Powders 

188,294.—George W. Button Corporation, New York, N 
Y. (Filed Nov. 14, 1923. Used since Nov. 6, 1923.) 
Perfumes, Toilet Waters, Face Powder, Talcum Powder, 
Rouge, Lip Sticks, Sachet, and Brilliantine 

188,326.—Rex Chemical Co., Inc., Salem, Va., and Wash- 
ington, D. C. (Filed Nov. 14, 1923. Used since Sept. 24, 
1923.) —Preparation Used in the Treatment of Colds, Pneu 
monia, Influenza, Croup, Sore Throat, Asthma, Catarrh, 
Hav Fever, Bites and Stings of Insects, Cuts, and Wounds 
\fter Shaving and the Like. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Mar. 19, 1920.) 


These registrations are not subject to opposition. 
177,607.—The Bickford Laboratories Company, Akron, 
Ohio. (Filed May 1, 1922. Serial No. 163,134. Used since 
Nov. 1, 1920..)—Food-Flavoring Extracts and Table Sirups. 
177,785.—The Soap Salt Company, Tarentum, Pa. (Filed 
Mar. 7, 1922. Serial No. 160,309. Used since Feb. 7, 
1922.)—A Powdered Cleanser for General Household Pur- 
poses, with Incidental Water-Softening Properties. 
177,798.—The Armand Company, Des Moines, Iowa 
(Filed Oct. 24, 1923. Serial No. 187,400. Used since 
May 29, 1916.)—-Face Powder, Talcum Powder, Cold- 
Cream Powder, Compact Powder, Rouge, Cold-Cream 
Rouge, Vanishing Cream, Lip Stick Rouge, Hair Wash, 
Tooth Paste, Shampoo Preparations, and Perfume. 
177,810.—Compagnie Francaise des Parfums d'Orsay, 
Paris, and Puteaux, France. (Filed Apr. 5, 1923. Serial 
No. 178,591. Used since 1908.)—Toilet Waters, Sachets, 
Face and Talcum Powders, Lip Sticks, Eyebrow Pencils, 
3ath Salts, Shampoos, Brilliantines, Perfume Preparations, 
and Perfume Extracts. ? 
177,814.—Benjamin Lauber, doing business as Valentino 
Company, Not Incorporated, Chicago, Ill. (Filed Apr. 9, 
1923. Serial No. 178,852. Used since Jan. 15, 1921.) 
Hair Preparation and Tonic. 

177,821—Valmont Mfg. Co., Inc., Brooklyn, N. Y. (Filed 
May 11, 1923. Serial No. 180,510. Used since Oct 29, 
1919.)—Powder Puffs. 

177,824.—Mifflin Chemical Corporation, Philadelphia, Pa 
( Filed Dec. Zi. 1922. Serial No. 173,656. Used since Nov l, 
1922.)—Preparation for External Use Upon the Body for 
Bathing, Rubbing, Sponging, Massaging, etc. 
178,024.—Graham Bros. Soap Company, Chicago, Ill 
(Filed Nov. 17, 1922. Serial No. 172,153. Used since 
Nov. 4, 1922.)—Toilet Soap. 

178,040.—Harry G. Zelle, doing business as Staufer Laun- 
dry Supply Company, St. Louis, Mo. (Filed Aug. 16, 1923 
Serial No. 184,574. Used not less than one year.) 
Laundry Tablets. 


Male Flappers Fall Down on Parade 


Hank: “The Blue Law agitators were going to have a 
parade of college men who had never kissed a girl.” 

Yank: “Did they have it?” 

Hank: “No. One was sick and the other wouldn't march 
alone.”—Banter. 
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DESIGNS PATENTED 


63,610.—Bottle. William S. Breeden, Millville, N. J. 
Filed July 23, 1923. Serial No. 6,838. Term of patent 14 
years 

63,734.—Perfume Bottle. Louis Philippe, New York, N. 
Y. Filed Aug. 31, 1923. Serial No. 7,130. Term of patent 
3% years. 


PATENTS GRANTED 


1,479,009.—Puff-Holding Device For Vanity Boxes. 
Philip A. Reutter, Waterbury, Conn., assignor to Scovill 
Manufacturing Company, Waterbury, Conn., a Corporation 
of Connecticut. Filed Mar. 27, 1923. Serial No. 627,974. 
7 Claims. (Cl. 132—82 

1. In a powder box, the combination of a cosmetic hold- 
ing compartment, a cover associated therewith, a cosmetic 
retainer secured in the compartment, and a resilient puff 
retaining member projecting above a cosmetic held in the 
retainer and put under tension by the insertion of a puff 
therebeneath so that it holds the puff in position over the 
cosmetic. 

1,480,449.—Lip-Stick Holder. William G. Kendall, New- 
ark, N. J., assignor to Henri Rigaud, Paris, France, also 
known as Parfumerie Rigaud, New York, N. Y._ Filed 
Aug. 2, 1922. Seria] No. 579,242. 2 Claims. (Cl. 206—56.) 

1. In a device of the character described, comprising an 
outer casing provided with a spiral slot, a tubular member 
mounted in said casing and provided with a straight slot, 
an article carrier mounted within said second tubular mem- 
ber, and means carried by the article carrier and projecting 
through the straight slot of the tubular member and the 
spiral slot of the outer member, whereby upon rotation of 
the’ tubular member the article carrier will be projected 


from the container 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties 

For the information of our readers, we are running a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

\ll inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to: 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENT GRANTED IN CANADA 


236,501, container for perfumes, including a vial with a 
bulbular portion in the form of an embossed bud, Frederick 
Stearns & Co., assignee of Annie Francis, both of Detroit, 
Michigan. Four claims allowed 


TRADE MARKS REGISTERED IN CANADA 


Domino, for toilet preparations other than soaps and 
perfumery, Eugene J. Reefer and Marguerite Sullivan, 
trading as Domino House, Philadelphia, Pa. 

Sous La Charmille, perfumed and toilet preparations of 
all kinds, Herman Rudolph Dorken, Montreal 

Marinello, cosmetics, Marinello Co., LaCrosse, Wis. 


Unwilling to Miss “Valuable Journal” 


(A. Chretien Zaugg & Cie, Perfumers, 67 Rue Mentana, Montreal, 
Canada.) 


Please find enclosed check for $2.50 for the renewal of 
our subscription. We would miss your valuable journal, 
if we did not receive it every month. 

Dr. Whelpley Offers a Suggestion 


The good will of your clerks and partners is capital in 
business, which is sure to bring large returns. 
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FREIGHT RATE CHANGES PROPOSED ON 
ESSENTIAL OILS 


(Continued from Page 578) 
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In metal cans in barrels or boxes.. 14 ODi 


In bulk in barrels....... 5 l |! | 
\ meeting of the freight and transportation committee of 
New York Board of Trade and Transportation was held 
m Jan. 15 to take up the matter of these and other proposed 
ite chi ; lhe committee met in executive session but 
neerted will be made 


it 1s wunderst i that a c 
it the publi arings on the rates which will be 
Com- 


protest 


held at the offices of the Consolidated Classificatio: 
mittee, 143 Liberty New York, on the afternoon of 
January 24 It expected that the essential o1] trad and 
the consumers of essential oils through their 
will be force at the meeting. 
\t a subsequent meeting held in the offices of the National 
\ssociation of Manufacturers, the stand of the trade on 
the matter of the proposed rates was more fully disclosed, 
It seemed to be the this meeting that the 
carriers were just in placing a declared value upon 
shipments of oils in limiting their liability to $5 per 
The point was made that the trade 


instances to ship such oils 


street, 


associations 


represented in 


consensus at 


pound in all instances 
| accustomed in mos 


{ 
th 
1 


has been 

express ill any event, ind 
} 

ect the 


nsisted in making 


at it was unreasonable to ex- 
to take the risk on the few firms which 
such valuable shipments by freight 
The protests which will be led at the public hearing 
ill probably have to do with the classification of the 
1 ils by value, the trade being a virtual unit in 
should bear a valuation as low as 50c, 
lowest class should be valued at 


Carriers 


feeling that no 
per yun but that the 
it least $1 1 
Petitions are now ‘culated in the g 
for new rates upon declared valuations and limited liability 
by the matter of insuring such shipment 
vhen necessary account of the $5 liability limit is alse 
ti This would seem to be the obvious and 
t practicable reimedy in the 
Consumers were represented at both meetings and 
an active part in the discussions. William D. Smith, of 
William Wrigley, Jr. Co., presided at the second 
it which the consumers were also represented by Edwin 
Sefton who appeared as representative of the American 
Manufacturers of Toilet Articles. 


GRASSE WANTS LARGE FAMILIES 

The perfumery industry of Grasse has put into exe 
cution a project which testifies strongly to the patriotism 
of its leaders and to their solicitude for the personnel of 
their establishments. It is to give extra remuneration to 
heads of large families and provides for a Chamber of Com- 
pensation to administer the plan. The funds required are 
furnished from a common treasury to which all the affiliated 
employers contribute. No advantage accrues to the em- 
ployer of single men or childless married men. On the other 
hand, the workers, assured in advance of assistance, will 
hesitate less before assuming the burdens of marriage and 
raising families. It is believed the plan will strengthen the 
bonds of cordiality anl loyalty between employers and em- 
ployees. 


The bulletin issued by the Syndicate of Perfumers to its 
personnel reads as follows 

“In consideration of their being employed in the perfume 
factories of Grasse, the employees, workmen and working 
women receiving wages or fixed salaries of less than 401 
francs per month and having children dependent upon them 
will receive extra pay of 15 francs per month for the first 
two children, 20 francs for the third and 25 francs for the 
fourth and succeeding children aged less than 14 years. 

“A premium of 200 francs wil) be allowed to the father 
or mother at each succeeding birth.” 

The city of Grasse is the first in the Department of the 
Alps Mountains, and one of the few in France, to adopt and 
apply the principle of extra compensation to heads of large 
families, 


being trade calli 


carriers Phe 


receiving atte! 


situation, 


TOOK 


session 


Prelude to a Sputter 
“My sister’s feller kicked my dog,” said Wiilie, “but I'll 
get even with him all right.” 
“How’ll you get even?” said Willie’s friend. 
“I’m goin’ to mix quinine,” said Willie “with my sister's 
talcum. That'll do the trick.”’—Krecolite News. 
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BULGARIA 


Ban oN PereumMeé Imports Mopiri msul Graham 
H. Kemper, at Sofia, Bulgaria, sends the news that the 
Bulgarian Council of Ministers has decided to permit the 
importation of toilet preparations and certain other so called 
luxuries, formerly prohibited or allowed under license, the 
same to pay certain supplementary duties in addition to 
those printed in the general tariff act of 1922 

The Division of Foreign Tariffs, Department ot Com 
merce, furnishes the following facts regarding the new 
schedule : 

Import Duties on Cosmetics, Perfumeries, 
and Totlet Waters 


Ottar of roses (including immediat 
NOT! Importation is forb 
that the rose Ottar 
oil or other materials 


Perfumery of all kinds 
immediate packing) 
Liquid perfumery with « 
Fomades, white fards, 4} : 
pastes, toilet water and rouge, toil 
Tcoth pastes, powders and _ lotions.. » O00 
Others ; 30 
The supplementa , , 
On Tariff No. 175 a ...... , » 000 

b Ria a . Ov 
c (except tooth paste).. eee . 1,000 


These surtaxes have been effective since October 9, 1923, 
and are payable in addition to the regular customs duties. 
All goods may now be imported into Bulgaria without spe- 
cial authorization, and will be admitted upon payment of the 
required duties and dues. The duties are levied in gold leva, 
but paper leva are accepted, and were at the ratio of 15 to 1 
at the time the supplementary dues went into effect. 


CUBA 

Havana Fair.-The First International Sample Fair of 
Havana will be held February 9 to 24 and promises to be a 
success, It will be not merely an exposition of products, 
but a mart for buying and selling, as well as closing con- 
tracts. Information can be obtained from the National 
Office of International Commercial Relations, National Bank 
of Cuba Building 254-258, Havana, Cuba. 


FRANCE 


Atconot.—The French production of alcohol for the 
whole year campaign 1922-1923 returned at 998,358 hec 
tolitres for official alcohol (reserved to the State by pro 
fessional distillators), against 1,039,356 during the season 
October-September, 1921-1922. 

Lyon SAMPLE Fair.—The International Sample Fair held 
annually at Lyon, France, opens again on March 3, 1924, 
and will continue until March 17. Special inducements are 
offered to American exhibitors and visitors in order to 
make certain of their attendance at the exhibition. Efforts 
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THE MARKET 


Essential Oils, Aromatic Chemicals, Etc. 
Che inquiry in the essential oil market was steady eno 


right up to the holidays. There was a slight slump in buyi: 


during the final week of the year but business was resumed 
in good volume immediately thereafter and the market is 
again in a most satisfact position. The essential oil 
had one of the best years in 1923 which it has 
[ to encounter a long time. After the 
1922, an advance of 

in average values during 1923 indicates 

While 1923 was 


year, the beginning of the present year seems to 


well the trend of the market 


that 1924 will be an even better one, both in volume 


and in average values. In any event the beginning 
year finds the trade in a very healthy condition. 

furning to the various groups of products, it may be 
said that in general firmness has been the rule. Only in 
the citrus oils has there been any weakness and this seems 


likely to be overcome in a short time when Spring demand 


begins to be felt in earnest. The weakness which developed 
in these items was practically entirely in this market. The 
weakness of exchange and the lack of demand here brought 
prices down on spot despite the fact that Italy held at very 
firm levels throughout the month. 

In spice oils, there was a general tendency to advance 
Che present season is one of those periodical years when 
spices seem to be in short supply and high in price. Naturally 
the oils are affected considerably by this tone of strength 
and there are virtually no weak items. Clove is stronger 
but has advanced no further. Nutmeg and mace are bound 
for higher levels. Cinnamon is very firm. Pimento is it 
short supply and will be higher. 

The seed group, which runs hand in hand with the spices, 
is in much the same position. Cardamom is moving higher 
on the rapid advance of the raw material. Mustard, artifi- 
cial, is stronger, with the natural oil scarce and high 
Celery is firm. Anise is a weak spot owing to conditions 
governing demand for goods. Wormseed is still strongly 
maintained. Further advances are improbable, and there 
is some prospect of a break in prices which are nearly 
double the normal value of the item. 

The mint oils show little change. Peppermint is still 
strongly maintained by country speculators despite lack of 
demand. Spearmint is in surplus and has weakened. Tansy 
is not in demand. 

Floral essences have apparently reached the peak in most 
instances. When quality products are considered, it may be 
said that the levels are in general unusually high. There 
is not much chance of declines this season, but the short 
crops and other governing factors of the primary market 
position have now been pretty well discounted here and 
prices do not seem likely to go very far above their present 
levels. Exceptions must be noted in the case of lavender 
and of neroli. Both of these oils are so scarce for shipment 
that serious shortages can hardly be avoided, especially in 
the latter material. Leading importers now state that no 
neroli is offering from abroad at any figure and that the 
market must run through on its present stocks. Fortunately 
these supplies are sufficiently large to take care of the hulk 
of the consuming demand during the next few months with 





600 


out any great difficulty. There will probably be a rise in 
prices, however, as soon as existing cheap lots are cleared. 

Few other features came to light during the month. Those 
which did can be briefly related. There was and still is a 
distinct and serious shortage of bois de rose and linaloe 
This is traceable in part to the Mexican difficulty which has 
tied up shipments of the latter completely. Cedar wood is 
a little higher. Artificial is tirmer. Citronella 
continues strong with few offers of quality material. 

On the whole, the market is in a firm position and high 
material is firmly maintained at levels which should 
lucrative to dealers. A reaction is not to be expected 

continued demand for all products 
present high 
and very few are 


sassafras is 


grad 
prove 
in view of the good 


Buyers are not being urged to ck goods at 
prices, but many of them < long so 
purchases on this account. This 
satisfactory and well | 1 policy 


considered 
will not do much good in the 


seems t 
Certainly, 


restricting their 
be a 
cessation of buying 
circumstances 


presen 


Synthetics and Aromatic Chemicals 
and the slackness of business 
a month ago, continued 
more of! less 

The inquiry 
was poor. In most other mar 
weak In both oils and 
on the other hand, demand showed 
immediately after the 


Che difficulties of inventories 
which were mentioned in this review 
make the 


> ] 
period 


market a 
just 


to slow up business and 
routine r during the 
through most of the month 
continues to bk 
the group of synthetics, 
a considerable improvement 
the year That this was due to the small stocks with which 
manufacturing consumers found themselves at inventory is 
There has not been a great deal 
aromatic line But with more 
dustry, it is to be ex 
will be more frequent and 
coming quite the usual thing. This 
tend to minimize the continuous ups and 
market which have been a feature of previous 


reports. Progress has already been made in this direction 
market has been toward 


In general, the course of the 
slightly higher levels. Makers have held prices down on 
most products owing to their quite evident desire to estab 
lish themselves as worthy competitors of the foreign pro- 
ducers There have a few advances during the past 
month. These have been contined principally to items on 
which costs have advanced tremendously or where either 
the products themselves or the raw materials have been 
in very light supply. An instance is to be found in the case 
of linalool and its companion products. The cost of raw 
material is high and increasing and there is not enough 
available. Makers have reluctantly advanced their prices but 
the advances have hardly commensurate with the ad 
vanced cost of raw material. 

The general outlok in this group is for good business and 
a firmness in market values. The price structure is fairly 
well stabilized and does not seem likely to change much 
during the next few months. Imported material is scarce 
and what is available is held at high prices owing to the 
high tariff on these items. Quality products are in request 
be they of domestic or origin Che entire industry 
is healthy and may be expected to make good progress dur 
ing 1924 
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Vanilla Beans 


The Bean market has been virtually without action dur 
ing the past month \s reported in our December issue, 
holders tightened up on their early in that month 
in the belief that they would need all of their supplies to 
cover contracts of future delivery, already on 
their books. They have not relaxed in this policy during 
the past month and the result has been that the only beans 
which have been offered in the open market have 
small resale parcels of no real importance. There is no 
open market for vanilla in New York at present. 

Little additional information has come to light regarding 
crops and primary market conditions. So far as could be 
learned, no real damage to the crop of Mexicans arising 
out of the political situation has been reported. At the 
same time, should present conditions in the Republic con- 
tinue, it is easy to see what will happen when it is time 
to ship beans out of Vera Cruz. Double duties, seizure of 
merchandise and other troubles have faced shippers of other 


stocks 


sale for 


been 
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ee 


Mexican products during the month. In addition, the best 
information is that the Mexican crop will be far below 
normal and even below the levels of last year’s short crop 

Bourbons have arrived in Marseilles in some volume 
since our last report, but they have been in the hands of 
strong French interests and have not been offered at prices 
which American interests have felt they could pay. There 
are beans in Marseilles now but they are held at prohibitive 
figures and there has been little trading with America or 
other foreign consuming countries. On spot, there are a 
few Bourbons but no one is willing to part with any con- 
siderable quagitities. 

Odd lots of Tahiti and Java beans have available 
during the month, but the have abnormally 
high and considering the type and quality of the beans they 
have not attractive to the trade. Sales of them have 
made, but only when consumers could do 
all on the other 


been 


price 5 been 
been 
been nothing at 
] 


ICs, 
Sundries 

menthol as predicted 
review a month ago Che demand opened sharply 
just before the first of the year and in addition there js 
a short interest in this market of some 40 cases for delivery 
this month and next. The inevitable result of this has been 
a sharp advance in the spot prices and apparently the end 
is not Japan, realizing the strength here, has 
vanced her shipment quotations. It now 
market during the remainder of January and in February 
will be high but no one exepcets a continuation of present 
levels much beyond the first of March. New crop and the 
close of the consuming season will undoubtedly bring prices 
down sharply unless speculative manipulation of which 
there is always too much in this commodity forces a wholly 
artificial strength \lcohol has been strong and it is be- 
lieved that an advance is imminent. Plants are working 
at capacity, but in spite of this, makers are behind in thei 
deliveries. Other items have followed more normal lines 
and have been quiet and uninteresting during the month 
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FRENCH LAVENDER PRODUCTION 


29,110 hectares 


scent 


France 


Natural 


(a hectare is 


lavender fields in cover 
2.471 
purposes grows more particularly in the southeastern depart- 


When 


the cultivated fields were first planted, it was argued that 


acres). Lavender for making 


ments, says a report from Reuters Trade Service. 


such a procedure would lead to over-production and con- 
sequently to low prices, but it has been found that the rela- 
tively small area planted does not compensate for the slow 
disappearance of parts of the natural lavender fields, which 
become overgrown with scrub and cease to give a good 
vield. The total lavender crop depends very largely on 
economic conditions. When, as in 1920, a heavy drop in 
prices takes place, large areas are not harvested, since profits 
would be impossible with labor at a high price. The 1921] 
harvest amounted to about 54,000 kilograms, and the 1922 
crop to 75,000 kilograms (a kilogram is 2.204 pounds.) The 
quantity of essence produced is not the same in all districts 
In general, the higher altitudes give a finer scent, while lower 
altitudes supply less essence, with a stronger perfume. This 
however, only applies in a general sense, since soil and aspect 
also have their influence on the particular quality of the 
flowers. Luc and Déderon in the Drome department ; Annet 
Barréme, Barles and the Valley of the Jabron, in the Basses- 
\lpes; Vegnes-Orpierre and Laragne, in the Hautes-Alpes, 
and Sault and Auribeau, in the Vaucluse, are all noted for 
their lavender 

Both a Compass and a Bible 
Manager the Hermes Chemical Co., Toilet Preparations, 

768 State Street, San Diego, Cal 

We are indeed glad to mail our check for another year’s 
subscription to your magazine. 

We would not endeavor to get along without it, as many 
times, in a single issue we receive information or a sugges- 
tion that is worth more than the price for twelve issues. 

What a Compass is to a Mariner, a Bible to a Christian. 
is your magazine to us. 


C. W. Bayne, 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL OILS 


Almond, Bitter, per lb... 
Almond, S. P. 
Almond, F. 
Almond, Sweet True.... 
Almond, Apricot Kernel. 
Amber, crude 
Amber, rectified 
Amyris, balsamifera : 
Anise, “lead free U.S.P.” 
Aspic (spike) Spanish. .90(a 
French 4 ste ene 
Bay, Porto Rico 2.604 
West Indies 2.404 
Bergamot, 35-36 per cent 3.25@a 
Birch, sweet N. C. 2.10 
Penn. and Conn.... 4.504 
Birchtar, crude Ja 
Birchtar, rectified 1.00 
Bois de Rose, Femelle... 3.50 
Com U.S. P. “EX”.... 40 
Cajeput, Native U. 1.10@ 
Calamus 4.25 
Camphor, “white” 5a 17 
Cananga, Java 2.20@ 2.40 
Cananga, Java rectified... 3.25@ 3.50 
Caraway Seed, rectified... 9,00@ 10.00 
Cardamon, Ceylon 30.00 
Carvol .. Perr me 
Cassia, 80@85% .... 1.70 
Cassia, rectified, U.S.P.. 2.50 
Cedar Leat 1.15@ 
Cedar Wood 28a 
Celery 11.00@ 
Cinnamon, Ceylon 11.50@ 
Citronella, Ceylon 1.00 
Citronella, Java L.15a 
Cloves, Bourbon 2.85(a 
Cloves, Zanzibar 2.70 
Copaiba 40a 
Coriander 18.00 
Croton l 5a 
Cubebs 6.00(a 
Cumin .. 15.00@ 
Dillseed 5.00 
Erigeron eats 1.45 
Eucalpytus, Aus., “ 85a 
Fennel, Sweet 1.25 
Geranium, Rose Algerian. 
Geranium, Bourbon 
Geranium, Turkish 
(Palma rosa) 
Ginger 
Gingergrass 
Guiac (Wood ) 
Hemlock 
Juniper Berries, rectified 
Lavender, English 
Lavender, U.S. P., “ 
Lemon 
Lemon “Calif” 
Lemongrass 
Limes, distilled 
Limes, expressed .. 
Linaloe 
Mace, distilled 
Mirbane een a 
Mustard, genuine 15.00@ 17.00 
Mustard, artificial 3.75@ 4.00 
Neroli, Bigarade, Pure. .100.00@130.00 
Neroli, Petale, extra.... 80.00@100,00 
Nutmeg 1.40@ 
Opoponax 
Orange, bitter 
Tange, sweet, 
Orange, sweet, 


1.00(a 
3.004 


46a 


7.75(a 


7. 50a 


4.504 
6.00 
3.00 
4.85(a 
1.254 
1.50 
38.00 
X”. 5.00@ 
75a 

80a 

0a 

1.25@ 

1.75 
3.25@ 
1.40 


15a 


Indies 


2.60@ 2.80 
Italian... 3. 


3.25@ 3.50 


2 


Orange, Calif pcace 3.20 
Origanum, imitation .... 30 
Orris Root, concrete, for 

GU kav (oz.) 5 
Orris Root, concrete, do 

mestic 5 .(0z.) 3.00 
Orris root, absolute (o0z.) 50.00 
Parsley 0a 
Patchouly 25a 
Pennyroyal, 40” 
Pennyroyal, 20a 
Peppermint dau 50a 
Peppermint, redistilled . 65a 
Petit Grain, So. American IG 
Petit Grain, French OO 
Pimento es 354 
Pine Needles, from Pinus 

Sylvestris 


i+ 


~ 


\merican 


French 


bY 90 IN Ge Gal bY 


cara ‘ 2.004 
(oz.) 7.00 


(Ib. ) 55a 


Rose, Bulgaria 
Rosemary, French 
Rosemary, Spanish .... 0 
Rue .. ae 50 
SN Cx cor grea as 3.804 
Sandalwood, East India 7 .20Ka 
Sassafras, artificial . UG 
Sassafras, natural 2.00(a 
Savin, French . 3.254 
Snake Root 18.00@ 
Spearmint 2.604 
Spruce 1.25 
Tansy , 5.00 
Thyme, French, red 1.10 
Thyme, French, white 1.204 
Thyme, Spanish, red 1.00@ 
Vetivert, Bourbon 7.75 
Java ne nee 30.00 
Wintergreen, Southern 4.25 
Pennsylvania 7.504 
Wormseed 6.75 
Wormwood . — 4.50 
Ylang-Ylang, Manila 


30.000 
Ylang-Ylang, Bourbon 5.00 


DERIVATIVES AND CHEMIC 


Amyl Salicylate, dom ; ( 
Amvl Salicylate, foreign a 
MMMGUUNE — 5 ow cewaes 1.254 
Anisic Aldehyde, foreign 4.50 
Domestic are 5 
Benzaldehyde, U. S. P 
Benzaldehyde, F.F.C 
Jenzilidenacetone oe 
Benzyl Acetate, domestic 75a 
Benzyl, Acetate, foreign AG 
3enzyl Alcohol ..... 75a 
3enzyl Benzoate . 00a 
Borneol aan 75a 
Bornylacetate .... 254 
3romstyrol . .. 275a 
Carvol | ecnceccnnes ERGO 
Cinnamice Acid 3.354 
Cinnamic Alcohol 12.00 
Cinnamic Aldehyde 3.754 
Citral . 
Ciral C. P. 
Citronellol, domestic 
Citronellol, foreign 
Cumarin, artificial, dom. 
Cumarin, artificial, for 
Diphenylmethane 
Diphenvloxide 
Ethyl Cinnamate 
Eucalyptol 
Fugenol 
Eugenol, foreign 


\cetophenone 00a 
Va 


>> 
Ia 
165 a 
2.15 


? 5004 


2.754 
4.00 
9004 
12.00@ 
475@ 
5.50 
2.25@ 
1.10@ 
5.50@ 


3.40 


10.00 
60 


55 


00 


2.70 
1.40 
6.00 


> Oultv 
x x = 
mooorc”™-t 


DD t= DO mt Be IV 
bo 00 


3.75 
20 00 
3.50 
14.00 
4.00 


7.00 
11.00 


5.00 


2.50 
1.50 


1.00 
4.00 
5.00 


Geraniol, domestic 
Geraniol, foreign 
\cetate . 5.00@ 
tleliotropin, domestic 225@ 2.50 
toreign a 2.50@ 3.00 
Indol, & F 9 00a 
lso-Butyl-Salicylate nominal 
5.00@ 6.00 
4.00@ 6.00 


3.80@ 4.00 
4.50(a 4.75 
Geranyl 


lso Eugenol 
Linalool 
Lily Base 
tronellal ) 14.00@20.00 
Linalyl Acetate eh sn @ 8.00 
Linalyl Benzoate nominal 
Methyl Acetophenone 5.00@ 6.00 
Methyl Anthranilate .... 2.75@ 
Methyl Cinnamate 5.50@ 
Methyl Eugenol 9.00 
Methyl Heptenone 9.00 
Methyl Heptine Carbon.. 39,00@ 44.00 
Methyl Iso Eugenol 14.00@ 
Methyl Paracresol 6.50@ 
Methyl Phenylacetate, 
\rt. Honey Aroma 
Methyl Salicylate 
Musk Ambrette . 
Musk Ketone 
Musk Xylene 
Nonylic Alcohol 
Phenylacetaldehyde 
Imported ea 
Phenyl Ethyl Acetate 
Phenylethylic Alcohol 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign 
Safrol 


(I iydroxyci- 


10.00 


6.504 

A@ 52 
15.00@ 16.00 
16.00@ Nom. 
425@ 4.75 
40.00@ 52.00 
9.00@ 10.00 
12.00@ 14.00 
15.00@ 17.50 
9 00a 9.50 
3.50 
19.00@ 24.00 
; 55a .60 
Skatol, C. (oz.) 20.00@ 25.00 
Terpineol, C. dom 60@ 65 
Terpineol, C. P., imp., lb. 1.00@ 1.15 
Terpinyl Acetate 1.75@ 1.90 
Thymol Pere 3.50 
Vanillin saan j 49a 


Tonka, Beans, Para 
Tonka Beans, Angostura. 
Vanilla Beans, Mexican.. 11.00 
Mexican, cut. 7.00 
Vanilla Beans, Bourbon 


95@ 1.00 
2.20@ 2.35 
Nom. 
Nom. 


6.50 Nom. 

Vanilla Beans, Bour. cut 6.00 Nom. 
Vanilla Beans, Tahiti yel- 

low label ain eacdare one 


Nom. 
White label y 


Nom. 


SUNDRIES 


Alcohol Cologne spts, gal. 483@ 4.99 
Ambergris, black... (oz.) 12.00@ 18.00 
Ambergris, gray ...(oz.) 28.00@ 
Chalk, precipitated 03'%4@.06'4 
Civet horns 2.654 
Lanolin hydrous 22@ ~~ .24 
Lanolin anhydrous 244Q 3 
Menthol 13.00@ 13.50 
Musk, Cab., pods... (oz.) 18.00@ 20.00 
Musk, Cab., grains (0z.)26.00@ 28.00 
Musk, Tonquin, gr. (0z.) 36.00@ 
Musk, Tonquin, pods (0z.) 22.00@ 23.00 
Orris Root, Florentine, 

whole 80a 10 
Orris Root, Powdered... .10@ 15 
Rice Starch 09@ 12 
Talc. domestic .... 18.00@ 40.00 
Talc. French 25.00@ 50.00 
Talc. Italian 45.00@ 60.00 
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PHYSICIANS FAVOR PERFUMED SOAPS 


Replies received by Colgate & Co., of New York, in a 
canvass of several thousand physicians in all parts of the 
country asking for opimtions regarding the comparative 
merits of colored or scented soaps as compared with white, 
unperfumed soaps, has resulted in a majority of expres- 
sions in favor of the former. The canvass was made as a 
result of the announcement early last Summer of the results 
of an investigation made by Oliver H. Bartine, of the 
hospital consultation bureau, which tended to show a pre- 
ponderance of preference among hospital administrators for 
plain unscented soap as a skin cleansing medium 

“Perfume is not used to disguise poor materials,” says 
Dr. Martin H. Ittner, chief chemist of Colgate & Co 
“There is practically no such thing as an unscented soap 
Even laundry soaps are slightly scented. The perfume is 
used primarily as a preservative, aside from its esthetic 
value, for any soap, no matter how good, may undergo 
changes and grow rancid in time unless preserved, and 
perfume materials are good preservatives, being made from 
the essential oils of flowers and roots 

“The mere fact that soap is white does not prove that 
its materials were good and sound. Color is no indication 
of quality. To use perfume to disguise poor matertals 
would be economic waste he more expensive the perfume 
the more careful the soap maker is to select good ma 
terials for the soap.” 

Some of the replies received from physicians were 
Dr. Robert E. L. Newberne, United States Department 
the Interior: “Since the inherent quality of a soap is not 
impaired by the use of either perfume or color I favor 
both, but particularly perfume, which stands in the sam 
relation to cosmetics as flavors do to foods, making them 
more attractive, if, indeed, not more wholesome.” 

Dr. W. A, Lyman, Burlington, Vt., Essential oils are 
needed in soaps to keep them tit for use as alcoholic spirits 
are needed to keep some liquids we use for medicine.” 

Dr. Joseph Vasumpaur, Chicago: “I personally would not 
use a soap not scen Lack of color and perfume may 


‘ 


mean harmfulness if the manufacturer uses improper in- 
gredients.” 

Dr. M. J. Marsh, Wannibal, N. Y.: “If a soap is colored 
with a harmless color, the soap can never have deleterious 
action of any kind from such color. A pure soap may be 
red, white or green, and, if desired, any other shade that 
is common to humanity, and be absolutely pure and harm 
less. The reputation and’ word of the manufacturer are 
the things to watch instead of color.” 

Dr. Edgar D. Wing, Health Commissioner, Galesburg, 
Ill.: “I do not believe any good soap is injured by coloring 
or scenting.” 

Dr. L. C. Bice, Edinburg, Ind.: “Color in soap is no more 
injurious than is the coloring put in cake, candy and ice 
cream. Perfume is not harmful but adds to the value of 
the s« ap.” 

Dr. George Flamm, Brooklyn: “A manufacturer who 
uses perfume in his soap is probably producing a_ better 
soap. Even our tincture of green soap, commonly used by 
physicians and surgeons, contains about 2 per cent of oil 
of lavender in order to give it a pleasant odor.” 

Dr. R. D. Book, of Corning, Ohio: “If there are people 
who like to think that an ugly and ill-scented soap is pure 
just because it is repulsive let them enjoy themselves, say 
I. Swine would also probably object to a scented bath.” 


BIG FIELD FOR SOAP EXPORT EXPANSION 


A growing branch of the soap trade and a growing mar- 
ket for the products of the soap industry await the Ameri- 
can manufacturer in foreign countries. It is this conclusion 
which is reached by a study of the export trade and of 
conditions in those countries to which the United States 
has exported soap in the past in constantly increasing 
volume and also in those countries to which the export of 
soap has never been important 

It must be the inevitable conclusion of anyone who has 
given the matter even the most superficial study that the 
use of all sorts of soap is constantly increasing throughout 
the world. To this conclusion may be added the fact that 
there are comparatively few countries which are able to 
supply their domestic requirements and even fewer countries 
which can go into the export trade to any extent. That the 
position of the United States with regard to the export 
trade is perhaps the most favorable of any nation is a 
further contention which export 


Statistics go a long way 
toward proving 


If, however, this country is to continue to hold its place 
as one of the leaders in the soap trade of the world, decisive 
effort must be made looking to the expansion of our soap 
exports. It is not sufficient to stand still, especially in the 

ap trade where consumption in virtually all parts of the 
world is increasing by leaps and bounds. There must be a 
steady and important increase in exports annually. Such an 
increase cannot be gained through waiting for inquiries 
and orders or even through sales efforts of the usual sort. 
There must be, instead, a systematic cultivation of the 
markets in all parts of the world, a study of what types of 
soap are used and what can be sold at once, and, what is 
even more important, a study of the types of soap which 
can and should be used in these countries, whether they 
are at present used there or not, and then the proper sort 
of campaign for the introduction of these products into the 
markets where they will be of the greatest service 

All of this will take time, money, effort, study, and hard 
work. At the outset, especially in the cultivation of new 
inarkets and old markets with new products, the soap trade 
can hardly expect to find the export trade profitable. It will 
be necessary to spend the profits of old and established 
markets in cultivating new fields. But it will be well 
worth — while That leading companies are already 
recognizing this fact will be found through a study of 
their marketing methods. They are driving forward with 
every resource at their command to popularize American 
products in foreign countries. Unfortunately, the trade 
is not yet a unit in its realization of the value of this 
work and of efforts in foreign countries. It needs most 
f all a greater degree of co-operation in building up 
foreign markets. Other industries, whether or not they are 
organized for the export trade under the Webb-Pomerene 
Act, which allows combinations in the export trade which 
would be illegal if operating in the domestic markets have 
worked together with surprising results. The soap trade 
is not yet organized sufficiently nor are its members will- 
ing enough to co-operate to reach the fullest degree of 
efficiency in the export or in other fields. 

In future articles of this series, the particular and 
peculiar conditions which exist in various foreign countries 
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to which we now export or may hope to export large 
quantities of will be discussed. Only the general 
features of the situation are to be considered in the present 
article. 


soap 


Figures Show Growth 

General statistics are not always of very great value, but 
it so happens that in the trade, there exist fairly 
complete records of exports and that records show a 
steady and comprehensive forward trend. Inasmuch as most 
of the figures are computed on the value of the product 
and not on the actual quantity, it is possible that the sharp 
advance in values of all merchandise incidental to the war 
period and the sharp decline since the war has had some 
effect upon the export totals. It is hardly possible to ex- 
plain the tremendous growth in exports by this factor 
alone, however. And it is, manifestly impossible to explain 
the growth which took place between 1908 and 1913 on this 
basis. During that time, the total value of exports 
increased more than 50 per cent. The growth from 1908 
to date is shown in the following table 


soap 
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these 


soap 


Soap Exports 


Fiscal Year 

June 30 Toilet and Fancy 
1908 .. .. $1,241,953 
1911 . vsesa are 
1913 ‘ oe nhs 2,132,663 
1916 . sc lee i wee. 2,610,481 
1918 a ‘aveews, See 9,140,712 
1922 . i as Ses 8,774,597 
1923 . — eer eo 9,542,914 

In October last, the latest month for which the figures 
are now available, exports of toilet soap were valued at 
$242,221, and the total of soap exports was valued at 
$759,773. This just about maintains the annual rate shown 
tor the fiscal year which ended on June 30 last. 

These figures are, at the very least, encouraging. They 
show a quite definite trend toward larger exports and 
hence reflect the effort being put into export lines by the 
leading soap manufacturing companies They can be ma- 
terially increased and doubtless will grow steadily in_ the 
future as they have in the past. They are susceptible of a 
great deal more than the steady growth which they have 
displayed in the past. The paint and varnish industry 
has adopted as a slogan, “Double the Industry by 1926.” 
Much could be accomplished if the soap trade would strive 
to “Double our Soap Exports by 1926." A survey of the 
field shows that this goal is not impossible of achievement 


Ending 
Total 
$3,407,220 
4,046,981 
4,629,567 
6,319,758 


The Question of Competition 


There are only two factors outside of the control of the 
industry itself which can block the progress of our export 
trade in They are the competition of foreign pro 
ducers in the export markets and the establishment of 
self-contained and adequate soap manufacturing plants in 
the countries which now depend upon the United States 
and other exporting producers for the bulk of their re- 
quirements. Both of these factors can be faced with 
equanimity, however. 

There is probably no country now producing soap in 
quantity which is more favorably placed than is the United 
States. Its plants are among the best and most up-to-date. 
Its technical skill in the soap trade is unsurpassed. It has 
an abundant and increasing supply of soap making chem- 
icals, and these are available at reasonable prices. The 
situation in regard to oils, however, is not the best. The 
cost of oils is high and will remain so as long as the in- 
dustry is handicapped by political meddling and muddling 
with these essential raw materials. Fortunately, agencies 
are now at work which may be expected to correct this 
situation, at least to some extent, in the not far distant 
future. Its position in sundries, such as essential oils and 
aromatic chemicals and the like, is steadily improving 
both in the quality of the products offered and in value 
as compared to the prices which must be paid for such 
materials abroad. 

The labor question is not without its difficulties, but it 
is not more serious in the United States than it is in most 
producing countries. Wages are high here and these add 
to the costs of soap as to those of any other product, but 
none of the other producing centers are without labor 


soaps. 
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troubles and some of them are far more serious than those 
with which the American industry is faced. 

It is in the matter of salesmanship abroad, that the 
American industry is at the moment most conspicuously 
weak. There is need for the right sort of salesmanship 
and for resident American agencies in almost all foreign 
countries. And this does not mean that the aggressive 
\merican “go-getter’” is the type who will be the most 
successful abroad. Without drawing invidious  com- 
parisons, it might be well for the American industry to 
study the methods of certain European producers in the 
cultivation of foreign markets. There is a great deal more 
to foreign salesmanship than the mere hustling for orders 
Patience, skill in merchandising, knowledge of markets and 
languages are necessary. Too often, the American sales. 
man is lacking in these respects and is at a disadvantage 
with his foreign competitors on this account. 


The Place of Local Factories 
industries are growing throughout the world. 
Every few months reports of the establishment of factories 
for the manufacture of soap in out of the way places come 
to light. These local factories are bound to offer com- 
petition and keen competition, too, in many instances. It is 
noteworthy, however, that the bulk of these factories are 
being established in countries where the surface of the 
potential soap consumption has hardly ‘been scratched 
Rather than as competitors, they should be viewed by ex 
porting manufacturers here as missionaries of the gospel of 
soap. The growth of their sales means the growth of their 
markets and in proportion as their markets grow, the 
potential markets for American products also increase 
There is no reason to fear their competition. There js 
every reason to welcome them, as aids in developing mar- 
kets, which buy soap far below their capacities for con- 
sumption. The far-seeing manufacturer will welcome them 
as valuable aids in establishing markets in out of the way 
places. ; 

Subsequent articles in this series will take up in more 
detail the various principal markets of the world and dis- 
cuss to what extent, improvement and growth is possible 
or probable in these countries. 
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BETTER SOAP FROM HARDENED FATS 


from high proportion of 
well known to have poor texture, to be 
and to be deficient in lathering. 
Seifensieder-Zeitung, 
means of overcoming these defects. 


Soaps made stock with a 
hardened fat are 
difficultly soluble, 


writing in 


Emil 


Kraechter, discusses the 


Cyclohexanol and methylcyclohexanol are stated to in- 


crease emulsifying action. Lathering is increased by adding 
up to 10 per cent of sodium tetrahydro naphthalene sul- 


phonate. Addition of five to ten per cent free ricinoleic 
acid (castor oil fatty acids) improves the lathering effect, 
and there is no subsequent rancidity. 

Another method of securing a more satisfactory product 
is to use the potassium acetate method for hard grained 
potash soaps. The described method is as follows: The 
procedure is similar to that for settled soda soaps. After 
saponification with a noticeable potash excess, the kettle is 
strengthened carefully and grained for settling with suff- 
cient of a 20 to 30 per cent solution of potassium acetate 
The spent lye is a rather dark brown color, and therefore 
the kettle is reboiled with weakly alkaline acetate solution 
until the lyes no longer color. Two or three separations 
are usually enough. To secure economy in the process, the 
acetate liquors must be recovered carefully and decolorized 
with bone black. This method is recommended for shaving 
soaps from an 85 tallow 15 cocoanut oil stock. 

The addition of solutions of albuminous materials such as 
casein is also considered. Casein is advantageous as an 
alkali corrective, improves lathering and texture and acts 
as a perfume fixative. 

Note.—Casein must be carefully selected and_ properly 
used, or the effect on color and odor is detrimental. Its 
effect in alkali removal can be proved by ready growth of 
mould on the cakes where suitable precautions are not taken. 


A. C. LANSING, 
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— Calculation TENSION OF ALKALINE SOAP SOLUTION 
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ELIMINATING TROUBLESOME EMULSIONS 
THAT CAUSE LOSSES IN REFINING OF FATS 
By H. Becuuovp, Frankfurt-on-the- Main 

The Institute for Colloid Research in Frankfurt-on-the- 
Main has tried various methods to solve the problem of an 
expedient and rapid elimination of the troublesome emul- 


vhich cause losses in t refining of oil. The methods 
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B. ACTION ON THE Soap STOCK, 


and without a1 
with benzene Che extraction 


5. Soap stock with addition of sodium 
chloride was extracted 
found to be impossible without sodium chloride, on account 
of the emulsion formed with the benzene The sodium 
chloride prevents the formation of this emulsion and_ the 
oil is easily removed from the soap stock. 

0. Separation of the oil by pressing of the 
treated according to No. 1 and No. 3 

Though a combination of the methods proved to be 
advantageous a result may be reached that approaches the 


solution of the problem.—Scifensicder-Z citung. 
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soap stock 


ANTISEPTICS AND THEIR POWERS 


S. N. Brown in an article in the Chemical Trade Journal 
and Chemical Engineer (Vol. LXXIII, p. 546) on “Dis- 
infectants and Preservatives” —gives a résumé of the germi 
cidal powers of well known products. 

Among the materials discussed are some used with soap, 
including coal tar fluids, benzoic and salicylic acids, boric 
acid, sulfur compounds, etc. 

A well known coal tar disinfectant is stated to contain 
50 per cent cresols but no phenol. It is produced by dis 
solving the 190-200° C. fraction of tar oil in a neutral fat 
and then saponifying the mixture. 

Arsenic is used especially for sheep and cattle dips, fre- 
quently in conjunction with coal tar products and nicotine 
Coffee-soap washes are used for spraying trees. 

Petroleum, carbon tetrachloride, camphor, menthol, Beta 
naphthol and pyridine are of varying efficiency. Benzene 
soap dissolved in benzene has no germicidal value. Oil of 
eucalyptus is strongly germicidal, Thymol,is efficient, as 
is Beta naphthol. Halogenated naphthols are stated to be 
very powerful. 
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SOAP DUTIABLE AS ARTIFICIAL FRUIT 


The Board of United States Appraisers has affirmed the 
collector’s assessment duty on artificial fruit, in which soap 
is the basic material. These articles, in the form of apples, 
pears, taxed, on through the 
tf 60 per cent ad valorem und 
p1 paragraph 1419 of the tariff act of 1922 h 
rate is affirmed in a lengthy by Judge McClelland. 


he import ontended that the articles juestior ld 
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CHEMISTRY BUREAU’S OIL RESEARCHES 


W. G. Campbell ne lef of the Unite states Bu- 


second 

the application 0 
ducts and to tl 
1 egetable fats ther 
velopment he utilization 
development for the farmer 
millions t ir national wealth 
arch work 1s of no less importance to the 
public in making available a nutritious and cheap 
development has been dependent almost wholly 
cultural chemical research 

“During the last year an it 
‘omposition of the free fatty acids and_ the 
constituents of crude cottonseed oil. Results of w 
the chemical composition of soy-bean oil and of suntlower 
secd oil were published during the year. An extensive re 
earch on the composition of the oil from chufa tubers was 
completed \ paper on lard and its relation to vegetabl 
ils was published.” 
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DECLINE IN GERMAN SOAP INDUSTRY 

[he soap industry in the Frankfort District of Germai 
ot considerable importance for a number of years, 
clined rapidly since the occupation of the Ruhr a vear ag 
Little business was done during October and November in 
the domestic trade usually the best months of the 
year on account of the Christmas trade. Export trade de 
clined heavily owing to the higher production, 
and the prices for tinished products were over t 
the world markets. Not only was one of the best domestic 
markets for soap from outside territories cut off, but there 
was also a customs duty of 15 gold marks levied on each 
100 kilograms of soap, making it impossible to compete 
with other manufacturers of similar products. Soap manu- 
facturers in the occupied territory have had the outside 
markets practically cut off of the export tax 
levied on their products by the authorities and must meet 
other competition in their districts Fine _ toilet, 
cocoanut oil, and medicated manufactured at 
Frankfort and Offenbach; shaving, Mar- 
seilles soaps at Cassel; laundry and household soaps 
Hochst, Mainz, Worms, Darmstadt and Frankenthal, and 
powdered soaps at Florsheim, Limburg, and Kaiserslauter, 
reports Consul General F. T. F. Dumont, Franktort-on- 
Main, Germany, to the Department of Commerce 
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ARMOUR TAKES BABBITT SOAP BUSINESS 
An important Eastern soap business changed hands dur 
ing December when Armour & Co. purchased the New 
Jersey plants, trade marks, patents and good will of B. 7 
Babbitt, Inc. This action takes the Mendelsohn interests, 
which have been in control of this property for several 
years, definitely out of the soap business and means the 
consolidation of two important soap mat 
panies under one management New 
the Babbitt company was take1 
ization and the sales and purchasing d 
joined to those ot the Armour 


the intention 


Babbitt Discards Retailers for Jobbers 


J. Gumpert, metro 
itt, has announced 
e company will dis 
fter February 1, sell 

Gumpert’s letter foll 

The Armour compat 

Babbitt, N 
owder business Phe 
is heretotore, selling Bal 

rade We are 1m no Way a 
itherwise, with the Armour compan) 

“For the past few years we have | 
the retail trade in the metropolitan district, bi uur policy 
beginning February 1, or sooner, will be a policy of selling 
for the account of the jobber only, discontmuing all direct 
retail sales, other than those taken by our missionary men 
for the account of the jobber 

“We hope that this will be a move forward and that the 
jobbers of New York State and elsewhere will give us the 
support necessary for us to prove to manufacturers that the 
jobber, as distributer, is a step forward in furthering th 
sales of advertised brands.” 

H. M. Foster, in a bulletin, issued to the New York 
Wholesale Grocers’ Association, says “Our members 
should show their appreciation by co-operating, so as to 
encourage manufacturers in this policy.” 


SOAPINE REORGANIZATION 


Paul L. Butler and Gordon R., Fulton, together with 
important Providence, R. L., banking interests, have ob- 
tained control of the Kendall Manufacturing Co., of 
Providence, widely known as manufacturers of soaps and 
washing powders under the trademark Soapine. Mr. Butler 
and Mr. Fulton have been associated in executive positions 
with Lever Bros. and have resigned from their connection 
with this firm to devote their entire time to the Soapine 
line. The Kendall Manufacturing Co. was organized as 
H. L. Kendall & Co. in 1827 and was incorporated under 
its present name in 1860. Branch offices are maintained in 
Boston, Philadelphia, Chicago, Pittsburgh and Cleveland 
The home office and works are located in Friendship 
street, Providence. 


Examination of Cashew-Nut Oil 


Philip pine Journal of Science, Vol. 23. No. 4, contains an 
article on the “Composition of Cashew-Nut Oil” by A. P. 
West, professor of chemistry, University of the Philippines, 
and C. C. Cruz, instructor in chemistry, same institution. 
It is described as an edible oil which has good keeping 
qualities and the following composition: Oleic glyceride, 
80.4 per cent; Stearic glyceride, 17.3 per cent and unsaponi- 
hable matter, 1.5 per cent, 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page) 


tract season, which has now closed, was one of the most 
successful in the alkali trade, since the war. The volume 
if business on the books of the manufacturers is said to 
greater than in n since that for 1920 delivery. 
Spot and export trade in alkalis has been light although « 


ig the last week there been signs of a recovery 


price war in bleach and chlorine is over and make 
advanced their prices, | | re still selling with 
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the moment. 


LEVER BROS. BUY NEW JERSEY PLANT 

The soap and s wder plant at Guttenburg, N. J.. 
owned by the cot idated American Cotton Oil and Gold 
Dust Corporation interests purchased at the outset of 
the year by Lever Bros. This is the plant in which the 
Gold Dust business of the Fairbanks interests has been 
conducted both prior to and since its affiliation with the 
American Cotton Oil Co. Officials of the companies in- 
volved have refused to make public any details of the 
transaction other than that the plant has been turned over 
to Lever Bros. and will be operated by them in the manu- 
facture of soaps and soap powder. It is understood un- 
officially, however, that the consideration was in the vicinity 
of $1,250,000. 


Olive Oil Foots Rules Amended 


Vegetable oil trade members of the New York Produce 
xchange, recently approved a proposed amendment to rule 
9, section 44, of the rules and regulations governing trans- 
actions in olive oil foots. Rule 9, section 44, formerly read 
as follows: 

Olive oil foots, commonly known as sulphur olive oil, 
must be an oil extracted from olives or the pulp of same by 
bi-sulphide of carbon. 

To grade prime green must saponify with 20 degrees 
Baume caustic soda and not turn brown when tested as 
above for green oil 

The proposal amends the second paragraph by substi- 
tuting the following: 

To grade prime, green must be fair average quality of 
the season’s production and saponify with 20 degrees Baume 
caustic soda and not turn brown when tested as above for 
green oil. 

The proposed amendment now goes to the board of man- 
agers of the exchange for further action. 


Additional News of Soap Trade 


More items of interest to readers of this section will be 
found in Trade Notes and other departments. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 


There ] 
under review, 


While som 


ce rned 


others 


soap 

Cocoanut 

transacted 

market 
Manila 


1aVanit 
the Orient coupled with the 
Oil from the Philippines are ver 
It is estimate over 1,500 tons of Palm Oil changed 
\ good portion of this 
quantity was spot and nearby arrival Niger. According to 
cable Palm Oil The 


soft oils are rather scarce, especially for nearby deliveries 


hands during the past two weeks 


advices, the market abroad is firm. 


JANvuAry, 1924 


Palm 
business in this Oil has been very small on this account, 
Soya 


Kernel Oil in Europe is comparatively higher and 


Bean Oi! and Crude Corn Oil are not being offered 


] 


freely. The price of Bean Oil in the Orient has advanced 


and importers here are reluctant to sell excepting at a price 


they can replace, 


Olive Oil on spot is practically unobtainable. 


shipment from 
that 


Up to date definite confirmation of 


little being offered for January 


pe which 1s largely due to a rumor Spain was 
proposing an embargo 
this Spani n is lacking, but the rumor has 


sh prohibitic nded 


make sellers withdraw for the time being 
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INDUSTRIAL CHEMICALS 


been few worthy of 
the last month, Inquiry has slackened 
and little business has been done lr} 


muecd on Preceding Page) 


features note 


SOAP MATERIALS 
Tallow and Grease 


York, 
New 


Edible, New \ ork, 
\ hite grease, New 


Pallow, New 
0914. Yellow grease, 
York, .07 


Rosin, 


Spe cial, 8c. 


York, .06%. 


New York, 
Common to good 5.90 =] 


D 9.90 KK 
5.90 M 
90 N 
90 W. 


5.90 


January 15, 


100 Ibs 
100 lbs 
pressed, per lb 


Starch, Pearl, per 
Powde red, pel 
single 
Stearic acid, double pressed, per Ib 
id, triple pressed, per lI 
ycerine, ( P., per lb 


lynamite, per Ib 


Starch, 
Stearic acid, 
stearic at 
Gl 

Glycerine, d 
Soap lye, crude, 80 per cent, loose, per 


Sapo! catio1 per 


( 


) 11t 
eanu 


| 
Peanut, ré¢ l » per 
Olive, denatured, per gal 
Olive Foots, prime green, per Ib 
Chemicals 


Soda Caustic 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs 
Potash, caustic, 88@92 per cent, per lb. 

N 7: eeece eres ° ‘ ol Vila 07 
Potash Carbonate, 80085 per cent, p : 

ity Stary Se git tat teens cecccresee OOY@ 06% 
Salt, common, fine, per ton ..15.00 @24.00 
Sulphuric acid, 60 degrees, per ton ...10.00 @11.00 
Sulphuric acid, 66 degrees, per ton ......15.00 @16.00 
Borax, crystals, per Ib. . O54@ 06 
Borax, granular, per Ib. 054@ |! 
Zinc Oxide, American, lead free, per Ib. 077%,@ 08% 
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Liquid Chlorine—The 100% bleaching and wate 
purifying agent. 

Bleaching Powder—High test, stable and quick 
settling. 

Soda Ash—58% actual alkali, both light and dense. 

Caustic Soda—78% electrolytic, 76% and 74% solid, 
ground or flaked. 

Bicarbonate of Soda—99.92% pure, powdered and 
granular. 

Sesquicarbonate of Soda—A superior neutral textile 
soda. 


‘“ be 
Commonwealth Chemical 
Corporation Products 
Benzoate of Soda, U. S. P—White, ordorless, sweet 
the reliable preservative for all food products. 
Coumarin—Large and small crystals of rich, 
fragrant odor. 
Benzoic Acid, U. S. P. Sublimed—Large, lustrous, 
pure white flakes. 
Benzaldehyde, Technical—A uniform water-white 
product. 


The MATHIESON ALKALI WORKS Zzc 


25 WEST 43 STREET NEW YORK CITY 


PHILADELPHIA CHICAGO 
PROVIDENCE CHARLOTTE 


Deal Direct with the Manufacturer 
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Scientific Utilities Co., Inc. 
18 East Sixteenth Street 
NEW YORK 


Hamburg Berlin 


Plain and Colored 
Perfume Vials 


Latest Designs 
Largest Assortment 
Prompt Deliveries 


€Constricted Neck 
VIALS No. 1020 


Striped or Plain 
LATTER MADE IN THE U.S. A. 


We hereby guarantee to protect all our customers against any and 
all claims regarding patents issued or pending on the design or con- 


struction of these popular constricted—or choked-neck vials. 


We carry a large stock on hand, hence are ready to make prompt 


and quick deliveries. Ask for new price list. 


SCIENTIFIC UTILITIES CO., INC. 
NATHAN SANDERS, Pres. 


Filling Apparatus Laboratory Glassware 


be . J Complete equipment for the laboratory includ 
New and specially designed ing instruments, chemical glassware, etc 


; L deas from abroad. 

apparatus for filling perfume ee 

vials either in large or small Capping Material 
quantities. Prices low, results Sealtight capping material, an ideal alcohol 


° and etherproof capping for perfume vials. A 
satisfactory. little goes a long way. 
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r Build Up Your Business al Keep It Up 
| With 
Compacts 
Lipsticks 
Eyebrow Pencils 


that are the achievements of skilled chemists who are entirely familiar 
with basic materials and their effects in the finished products. 


TMM TTT 
Ul | I I LULL LU 
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Write Us Either for Complete Packages or Your Private Brand. 


THE COSIN CO. 


Sole Distributors for Cosette Laboratories—200 Fifth Ave., New York, N. Y. 
Factory, Newark, N. J. 

















HYDROXYCITRONELLAL 100% | 


Highest Quality 


GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 


A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S. A. 
Established in 1869 
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COMPAGNIE DUVAL | 


32 CLIFF STREET NEW YORK 
AROMATIC CHEMICALS AND SYNTHETIC 
FLOWER OILS OF OUR OWN MANUFACTURE 


Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 


Sole representatives in the United States and Canada for the following firms: 


SCHMOLLER AND BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


- 
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Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
raaene GERMANY 
Benzyl! Acetate 
Benzyl Benzoate 
Heliotropine 
Linalyl Acetate 
Terpineol 
Violet 100% 
(Alpha Beta-Methyl) 


MARIO DE PASQUALE 
MESSINA, ITALY 
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SPECIALTIES 


Mandarin 
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Bergamot 
TERPENELESS 
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Lemon 
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TERPENELESS 


°°, 


Orange 
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TERPENELESS 
As well as all other Handpressed Oils 


D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 
Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
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“‘The Outside Evidence of Inside Quality”’ 


THE STANLEY MFG.CO, 


DAYTON, OGHIO 


= Ae 


—_ 
- -. oa ~ 





TT lL 





@e STANLEY LABELER 


(PATENTED) 
~results in gost saving in cost of'at- 
tachi 


-attaches labels tocurved or round surface 
as quickly and easily asto perféctly flat surface. 
~preserves the original ffeshnessand lustre of label 
- interchangeable feature so onemachine can bex 
used to label bottles, boxes and jars of any size or shape. 
~ built to customers order and leased at nominal rate 
For particulars write or phone - 


MR. S. WOODSON HUNDLEY - New York City Representative 
202 W. 92nd Street, Phone Riverside 9830, NEW YORK CITY, N. Y 


MR. CHARLES RINDELL - Middle Western Representative 
Suite 505 Garrick Building, 64 West Randolph Street, CHICAGO, ILLINOIS 


MR. R. F. STIDHAM - - - - California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


MR. RICHARD HOFFMAN - Southern California Representative 
1407 Detwiler Bldg., Phone 64158, LOS ANGELES, CALIFORNIA 


MR. LAMBERT J. MILES -_ Boston and Vicinity Representative 
WAVERLEY, MASSACHUSETTS 


CLEVELAND NOVELTY COMPANY Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


PINTO c& MALABEL - - - Southern Representative 
524 Jefferson County Bank Building, BIRMINGHAM, ALABAMA 


THE STANLEY MANUFACTURING G. 
DAYTON, OHIO 


See other side for Samples of Stanley Labels 
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«Members of American Manufacturers of Toilet Goods Association 
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The Latest Creation 


“DE LUXE” 
Swivel Lip Stick Container 





‘Tre most practical and improved container yet 
produced. 


Finest in quality and finish, guaranteeing dura- 
bility. 

Finished in gold, nickel, oxidized and enameled 
in any color desired. 

Samples submitted on request. 


We make designs of any required description, 
also novelties of anything in metal. 


Ask our expert to call and figure on your wants. 


DE LUXE ART METAL CORPORATION 
New York Office: 1123 Broadway 


Phone—Watkins 4384 
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DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES HAS DECLARED 


1. That an unregistered trademark is valid only in that portion of the United 


States where it has been actually used in business ? 


2. That you cannot prevent another from using your unregistered trademark 


in that portion of the United States where you have not previously used it? 


3. That a user of your unregistered trademark in another portion of the United 


States can prevent you from using it there, although you may have adopted it 


years before he did? 


From the above you will see that you may be unable to extend your business 


under your unregistered trademarks. 


Have you protected these most valuable assets of your business by proper 
registration in the United States Patent Office? 


Consult the Patent, Trademark and Copyright Department of the 


Perfumer Publishing Company, 14 Cliff Street, New York City 


We Handle These Books 


Chemistry of Essential Oils and Arti- 
ficial Perfumes (Parry) Vol. I 


$10.50 


Condensed Chemical Dictionary 

Cosmetics (Koller) 

Die Moderne Parfumerie (Mann) In 
German Ppa 

Flavouring Materials, Natural and 
Synthetic (Clarke) 

*Handbuch der Kosmetischen Chemie, 
(Truttwin) In German ... 

Hydrogenation of Oils (Ellis) 

Industrial Chemistry (Rogers) 

Manual of the Essence Industry (Wal- 
ter) 

Manual of Toilet Soap-making (Deite) 

Modern Soaps, Candles and Glycerine 
(Lamborne) 

National Formulary 

Nouveau Formulaire des Parfums et 
des Cosmetiques (Durvelle) in French 6.00 

Perfumery (E. J. Parry) ... 


Perfumer Publishing 


Perfumes and Cosmetics (Askinson) $6.00 

Perfumes and Cosmetics (Poucher). 6.00 

Practical Flavoring Extracts (Kessler) 3.00 

Preparation of Perfumes and Cos- 
metics (Durvelle) 

Record of Receipts and Use of Alcohol 
and Wines, (H. W. Eddy—“‘The 
Bond Man’) Carboard covers, 100 
pages - 

Cloth Covers, 150 

Scientific American Cyclopedia of 
Formulas 5.50 

Soap (Simmons) 1.00 

Soap Making Manual (Thomssen)... 4.00 

*Soapmaker’s Handbook (Brannt)... 7.50 

Standard Formulary (Hiss & Ebert).. 6.00 

Twentieth Century Book of Recipes, 
Formulas and Processes 4.00 

U. S. Dispensatory 12.00 

U. S. Pharmacopoeia 3.75 

Volatile Oils (Gildermeister and 
Hoffman) Vols. I, II and III (each) 


8.00 


2.00 
2.50 


10.00 


oe : 
“Out of stock; being reprinted. 


Co., 14 Cliff St, New York 
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To Our Friends in the Trade 


The United States Circuit Court of Appeais handed down 
on January 7, 1924, an opinion affirming our temporary 


Injunction Against 
Maison Dorin 


Among other things, the above injunction restrains Dorin: 


from selling any cosmetics or toilet preparations 
‘ ) pre} 
. . - 
to Maurice Levy or to any person, firm or cor- 
poration in the U. S. A., other than F. R. Arnold 
& Company 


from entering into or performing any contract 
with Maurice Levy or any person, firm or corpora- 
tion other than F. R. Arnold & Company for the 
sale of the above Dorin products in the U.S. A. 


trom making any statements, or advertisements 
directly or indirectly stating or calculated to create 
the impression that any of the above Dorin products 
can be had, purchased or obtained within the 
U. S. A. from Maurice Levy or any person, firm 


or corporation other than F. R. Arnold & Company. 


We shall supply to the trade gratis, 
on request, copies of the aforesaid 
injunction or of the opinion of the 
U. S. Circuit Court of Appeals 


affirming this injunction. 


F. R. Arnold & Co. 


Importers 


3-5-7 West 22nd Street 
New York 
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HE first sales of vanities depend upon the 
appeal which the product makes to the 
ey e. 
Give your product a distinguished touch—a 
COSIN puff—to brighten the box, and you are 
one step nearer a sale. 
The individuality of our puff is further assured 
by the fact that its high grade satin back is dyed 
in one process with the ribbon and thread. 
and they cost you no more than ordinary 
puffs. 


In Three Qualities: 





Eiderdown—Lamb’s Wool—Sterilized Lamb’s 
Skin. 


THE COSIN CO. 


200 Fifth Ave. 
New York 


Factory: Newark, N. J. 
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Have you seen the Parke 
Davis Shaving Cream tube 
in purple and gold? It'sa 


Victor 
Collapsible 
Tube— 


the tube beautiful 


VICTOR METAL PRODUCTS CORPORATION, 188 Diamond Street, BROOKLYN, N 
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WO important considerations in mer- 
chandising toilet preparations: A 
quality product and the best paper box 
obtainable. In Rowell Paper Boxes there 
is always assurance that the construction 1s 
rigid, that they are carefully assembled 
and that the covers fit snugly. 
Parke 
1 tube 
It’s a 


EK. N. Rowell Co., Inc. 


Batavia, N. Y. 


New York Sales Office: THE BRISTOL INDUSTRIES, Ine. 


41 Park Row, Room 805 lelephone: 


Cortlandt 1574-5 
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Hand-Painted Vanities 








To feature Belle Hovey Hand-Painted Compact Boxes is to impress 
upon the better class patronage of this country the undeniable fact that 
yours is a package with a quality keynote—a package where service 
and beauty go hand in hand. Over 60 Different Models. 


















Private Brand Toilet Preparations 





‘ Creams, Powders, Perfumes, Lotions, Shampoos, 
iy Shaving Cream, Lipsticks, Eyebrow Pencils, 
» Fe : 
i Compacts (Powder and Rouge) 
~ A 
wi QUALITY SERVICE PRICE 
on With these three fundamental principles of success we desire 
= to serve your requirements in the complete cosmetic line. 
“en : na ‘ 
si All Items Under Your Own Name if Desired 
Rouge Compacts Creams Hair Preparations 
All Shades All Shades Cold Cream Bay Rum, Lilac, Eau de Quinine 
Vanishing Cream 
All Sizes All Sizes Peroxide Cream Olive Oil Shampoo, Bandoline, Ete. 
Skin Foods 


Matching all odors Astringents, ete Manicure Requirements, Face Lotions 







Write for full information 


SALIKOF AND BELLE HOVEY LABORATORIES 
126 No. 3rd St., Philadelphia, Pa. New York, 1340 Broadway 
(Phone Market 3037) (Phone Fitzroy 3333) 
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Beautiful \ 
Vanity 
Puffs 


Original Styles to Beau- 
tify Your Package 


Wool, Eiderdown or 
Velour 
Chamois, Silk or Satin 
Backs in Any Color 
Desired 
Write for Samples and 


Prices 


Fo 
/ 
-\% 
6 \ 


Acme Compact Puff Co. 


500 N. Dearborn St. 
Chicago, Ill. 
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Societa Italo-Francese 


per ['Industria dei Profumi e dei Prodotti Chimici 


VALLECROSIA (Bordighera) Italy 


Works at Vallecrosia 
Other Works at FONDI (Caserta) and St. Marie de Madagascar. 


—We deliver from our own plantations the same products manufac- 
tured till to-day only by the Grasse Industry. 


—Our plants are equipped with the most modern and perfected 
apparatus. 


—Our flowers do not suffer during transportation, as the works are 
right amidst the plantations. 


tLL——<«_ 
NATURAL CONCRETES OF FLOWERS absotutes and tiquides 
ESSENTIAL OILS isemarg, Thome re ett ora 
FLORAL WATERS 
FLORENTINE ORRIS Concrete 


Resinoide 


Samples and Prices on Request 
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—We Are Headquarters for:— 


— 


OIL YLANG YLANG, MANILA 

SCATOL C. P. 100% 

GUM LABDANUM NATURAL 

GUM OPOPONAX NATURAL 

GUM TRAGACANTH—AII Grades 

CASTILE SOAP POWDERED U.S.P. 

ORRIS ROOT GRANULATED and POWDER 
FILTER PAPER. Sizes Round 13 to 30 inches 


Quotations on Request 


ORBIS PRODUCTS TRADING CO., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 27 W. Illinois St., Chicago 


i 


OOOSSOGOOOSOOSS 





FOR TOILET POWDERS 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 


Stearate of Zinc 
Odorless. Impalpable. Pure White. Water-Resisting. Great 
Adhesiveness. Light or Heavy as desired. 
Stearate of Tin 


A pure product especially adapted for use in manicuring polishes 
and similar preparations. 





We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 
Office and Laboratories Telephone: 
Bush —— Building Sunset 1337-4797 
0. 9 
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A. Boake, Roberts & Co., Ltd. 


Carpenters Rd. Stratford, London, E. 15 
ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 


« 


‘, 
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Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION—BENTLEY’S—MARCONI 
Canadian Agents: Messrs. G. F. Sterne & Sons, Ltd., Brantford, Canada 
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Aeroplane i” yi = = a : Showing Road, 
Photograph of our a ae Rail and Water 
Works Pi ae ee Facilities 
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Manufacturers of 


ABR A SYNTHETICS 


AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 


CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 
CITRONELLOL AND ESTERS PHENYL ETHYL ALCOHOL 


ETHYL PHTHALATE AND ESTERS 
GERANIOLS AND ESTERS RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 
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Exhibit at the 


nd International Perfumery, 
Toilet Articles and 
Soap Exposition 


A Commercial F airyland 


The great Armory of the 71st Regiment will soon echo with the 
pounding of hammers and the screeching of saws. Through the 
shadows of gloom, and out of the vistas of emptiness will be looming 
a Commercial Fairyland—the most remarkable Perfumery & Toilet 
Articles Exposition ever held in America. If, before the show opens 
we could take you by the arm and lead you through the crowded 
aisles—if, before the show opens, we could project a kinetoscope 
picture of it upon the screen of your mind—if, before the show opens 
you could glimpse this little city in itself in fu// swing, with enthusi- 
asm bubbling over in visitors and exhibitors, until it swells and 
sweeps through the Armory like a tidal wave—if, before the show 
opens you could grasp what a truly wonderful merchandising project 
the Perfumery & Toilet Articles Exposition is, you would unhesitat- 
ingly pay three times the price asked for floor. space. 


A Word to the “‘Never-Agains”’ 


You, who have exhibited your goods at general merchandise 
expositions, world’s fairs, bazaars and /ocal shows, without getting 
any measurable returns, are unjust to yourself and to the buyer and 
consumer, if you fail to distinguish between a business exposition and 
a “catch-penny” show. We do not mean to slur any commercial or 
industrial exposition that seeks to advance worthy objects, but we do 
want to make it as plain as homely English can make it, that the 
PERFUMERY, TOILET ARTICLES & SOAP EXPOSITION 
is a merchandising project whose only purpose is to help you sell 
goods—add new agents—extend the sphere of your influence and 
your trade-mark or brand—get the buyer and consumer fo you, and 
get vou to the buyer and consumer. 


For further particulars apply to the Executive Committee of 
The Perfumery & Toilet Articles Exposition, Suite 332, Hotel McAlpin 
(Broadway and 34th Street), New York City. Telephone Pennsylvania 5700. 
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Do You Know That 


“There is altogether too much 
Good Will Building in Advertising 


and Not Enough Cashing In on it.” 


Stretch Out After New Trade 


Your business runs more or less in a rut. You sell about the 
same trade every season. Your salesmen comb the same territory. 


Your mailing list dragnets the same names. You are drumming to 
death dealers who have been a/ready drummed to death. You are 
all following each other. There is new business to be won, but you 
must seek it through new channels. 


The Perfumery & Toilet Articles Exposition, in the magnificent 
Armory of the 71st Regiment, New York City, from March 3rd to 
8th, inclusive, 1924, will open up new channels ‘and bring YOUR line 
before hundreds of dealers whom you never knew and who never 
knew you. From the west of the Mississippi, from the east of the 
Mississippi, from the north, from the south, from the middle west, 
from the northwest, and from New England, the buyers will troop 
into the Armory, eager to find new /ines and different goods—hungry 
for ideas—keen to see, weigh and compare. W1ill your line be there? 
Here is a NATIONAL opportunity for you—to make sales—get 
live leads for your salesmen—educate thousands of consumers and 
advertise by the most direct method known—PERSONAL 
CONTACT. 


For space rates, diagrams, and other particulars, apply to the 


Executive Committee 


NATIONAL EXPOSITION COMPANY 
SUITE 332, HOTEL McALPIN 
Tel. PENNSYLVANIA 5700 Broadway and 34th Street NEW YORK CITY 
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SOAP AND GLYCERINE 
MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 
We solicit inquiries covering the above, requesting that 


specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


HOUCHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
26 Court ST. . BROOKLYN, N.Y. . 





Economica. Lastinc, Karcuy Opreurs’ 


for 


PERFUMES, POWDERS, CREAMS, Ete. 


ERFUME Bases manufactured from the highest quality Imported Natural 

and Synthetic Raw Materials. They meet the requirements of the most 
exacting Perfumer, as they produce in the finished product a flowery fra- 
grance, sweetness and permanence of odor, obtainable only from such 
properly blended bases. 


PERFUME & TOILET , ' 1 BARBER SUPPLY 
WATER BASES POWDER ODEURS CREAM ODEURS SPECIALTIES 


CRABAPPLE BLOSSOM AZURAL AZURAL oO EAU D QUININESPL. 
CARNATION SPECIAL CAMILA CLOVER EAU DCOLOGNE SPL. 
IDALIS CHYPRE MAFLUR < FLORDOL LAVEDOL 
JICKEY JASMIN JASMIN HS LILAC-B LILAC-W 
L’ORIEN TAL LILYOL LILAC & oS VIOLET BAYOLE 


FLEUR DE MAI ROSE T. MYLIS ~ LILAC-F ROSE-F 


ORGEOL SANDAL LOCUST “ope TONIC-AB TONICO-H 


MYLISS VIOLET ROSEOL O54 TONICO-G TONICO-W 
NARCISSUS SPECIAL EGYPTIAN DREAM T. SANDAL re) Op, TONICOL ORIENTALS 
HONEYSUCKLE BLOSS BOUQUET DELUXET. VIOLET e'? ROSE CREAM SPECIAL 


VANIL LIQUID COLORS 


Concentrated Imitation Vanilla Standardized 


One pint diluted with fifteen pints of warm Alkali and acid resisting, Fast and Stainless, 
water produces two gallons of Imitation Va- produce permanent brilliance in Alcoholic or 
nilla of unusual strength. Aqueous Solution, when used %4 oz. to gallon. 


FRUIT FLAVORS CERTIFIED COLORS 


True and Artificial. For Food Purposes. 


Write for Our Latest Price List 


=) SPHINX SEALS 


yi Manufactured by 
¢ CHAS. LACOUR 
lKo Paris France 


Small metal seals for fastening the ends of floss on the necks of perfume 
bottles. Samples and prices furnished by our American Representative— 


Boston Representative E M L ANING CO Buffalo Representative 


Rensai Chemical & Oil Co. Harry Storrs 
43 India St. Incorporated 1544 Main St. 


273 WATER ST. (Cable address EMLaning New York) NEW YORK 
E. M. Laning, B. Sc., Pres. Robt. C. Pursell, Phar. D., Vice-Pres. Wm. H. Barlow, Grad. Chem., Treas. 








Société des Produits de Synthese 


“SOPROS” 


, ve ; Ww 





Office & Works 
i-| Mantes S/Seine 
France 


Siége Social 
49 Rue Cambon 
Paris, France 





Manufacturers of 


CHEMICALLY PURE 
AROMATIC CHEMICALS 


ALDEHYDES C8-C12 
ALCOHOL PHENYLETHYL 


ALCOHOL CINNAMIC 
METHYL HEPTIN CARBONATE 


ACETATE LINALYL 

HYDROXYCITRONELLAL 

CITRONELLOL 
ISO-EUGENOL 
CETONE D 
VIOLET BASES 


(Alpha, Beta, Methyl) 


SPECIALTIES 
ORANGER FLEURS 
QUARANTAIN S. P. S. 

FLORANOL 
TUBERONIA 
NARCISSE 
OEILLETTINE 
LILAS 
HELIOFLOR 


ROSE 
JASMIN 





273 WATER STREET 


Matieres Premieres Pour Parfumerie 


Samples and Prices Cheerfully Furnished by 


Sole American Representatives 


E. M. LANING CO. 


Incorporated 





H. EUZIERE & CO. 
GRASSE ey FRANCE 


NATURAL FLOWER OILS 


Absolutes and Concretes 







CASSIE ORANGE 
CISTE ROSE 
JASMIN TUBEROSE 






VIOLET LEAVES 






ESSENTIAL OILS 








RESINOIDES 









ESSENCE CONCRETE DES FLEURS 


“ESSODORS” 


Registered Trade Mark 






Absolute Floral and Bouquet Novelties 


containing, in highest possible concentra- 







tion, all constituents of the finest perfumes, 






such as Flower oils, tinctures, fixatives, etc., 
producing by simple dilution a quintuple 
extract of superior quality. Essodors con- 







tain in Minimum quantity the Maximum 






strength. 





NEW YORK, N. Y. 
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We Announce— 


The -first Automatic Collapsible Tube 
Filling, Closing, and Wiping, Folding, 


Clipping and Dating 
Machine. 


AUTOMATIC FOLDING CLOSING a. AUTOMATIC 
CLIPPING HEAD HEAD _ FILLER 


ea | al 7 


_ > MAIN 
= Beene r CLUTCH 


| j= H sala ws t., LEVER 
teal 
ee 


CLIPPING HEAD 
CLUTCH LEVER 


Patents Pending 


DESIGN: FILLING: FOLDING: 


Simple and free from unusual No Fluffing or Separation. Each Fold Uniform and Clean. 
or complicated movements. Untleum Aceumner. No Buckling of Tubes. 
Two tubes at a time are 


handled simultancously at Accessibility for Cleaning 


CLIPPING: 


No sliding off Tubes. 
Each Clip accurately placed 


, er ae cba’ 
each operation, permitting No Air Trapping. 
smooth and quiet operation Simple Adjustments. 


and elimination of any rap- ame walls 


CLEANING AND Uniform pressure—no cutting 
CONSTRUCTION: WIPING: of tube. 


In strict accordance with the Positive and simple. 
policy which built our busi- Combined in a single opera Each Clip Perfect. 


ness. Every feature tried and tion. DATI 
proven right. Every machine Mechanically the simplest con- NG: 
thoroughly tested before leav- struction possible. Gives an Simple construction — easily 


ing our factory. unusually full appearing tube. changed. 


ARTHUR COLTON COMPANY 


Manufacturers of Pharmaceutical Machinery 


2600 East Jefferson Ave., Detroit, Mich. 


idly reciprocating parts. 
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For 
Cold Cream 
Salve 
Pomade 
etc. 


This is the machine that is filling Vick’s Salve, 
Musterole, Mentholatum. 
Hudnut, Vivaudou, Pond’s, Larkin and Rigaud Cold 


Cream. 
Pomades like Hair-Groom and Stacomb. 


LePage’s Paste and many similar products filled in a 
semi-liquid state. 


These and other manufacturers use the Visco Filling 
Machine for this difficult work and get clean, accurate, 
and better-filled packages at lowest cost. 


Just one operator. 30 to 60 jars a minute filled uni- 
formly without waste or mess of any kind. 


We manufacture complete equipment for rinsing and 
drying jars, filling, cooling, screw capping, conveying, etc. 


THE KARL KIEFER MACHINE CO. 


Cincinnati, Ohio 
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THE SCIENCE OF sranpane ream 


UNITS EQUIPPED WITH 
P P A T ‘ T AGITATORS 
RO ER GI ION Emulsifiers 
Proper. agitation is quite as important a consideration in handling seeioee 
chemical products as is the container itself. We have developed a Vertical 
complete line of agitating devices for use in our glass lined equipment w chemicals, dyes, 
The above panel shows the following standard agitators: printing inks, coal tar 
1, Vertical Enameled Agitator—general agitating purpos 


Vertical Double-Motion Agitator—for face 


one nelocd vs - . mac it id dieneneicn f 
’ Enameled Agitator—can be made in : ’ Tilting and Mixing Kettles 
shallow tanks 


Mixing Tanks 


reams, col reams, t Medicine Mixers 


4. Horizontal Propeller-Type Agitator—for rapid mixing Perfume Mixers 

Impeller Agitator—for extremely gentle agitation 
Mail the coupon for new catalog, “‘Pfaudler Chem 
Note [he above agitating devices } 
with Pfaudler equipment 


THE PFAUDLER CO., 217 Cutler Bldg., Rochester, N. Y. 


The World’s Largest Makers of Glass Lined Steel Equipment 
Branches in Main Centers 


Glue and Paste Mixers 


and many others 


Send new catalog 


equipment. 


describing your glass lined 


a 


| L GLASS LINED STEEL EQUIPMEN 
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MIXING 


A Much Neglected Operation 


Mixing is a highly important 
operation which is all too fre- 
quently carried on in the wrong 
kind of machine. A _ large 
amount of money can be wasted 
in the quality of the product that 
follows inefficient mixing. 


Read Mixers 


are made to suit all kinds of mix- 
ing problems. For mixing Facial 
Creams, Soaps, Dental Creams, 
Toilet Preparations, Shaving 
Creams, Tooth Pastes and any 
other products of a similar na- 
ture, you will find the Read a 
wonderful mechanical help and 
always dependable. You should 
carefully investigate the qualities 


of Read Mixing Machines. 


Write for a Catalog 


Read Machinery Co. 


YORK, PA. 


Mixing Mudiinsey of All Kinds 


HANNE SN TTR I SL NEA CTT TET 
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Higher Production at Less Cost 


Closes, Flattens End of Tubes, 
Double Folds, Clips and Dates 


Automatically 


High Average From 40 to 50 tubes per minute are handled by this 


, machine. 
Production 


Each tube is closed, the end flattened, double 
folded, clipped and dated—and it is all done neatly, 
smoothly and automatically. 


Only One Only one operator is required. Finished tubes 
: are discharged from machine conveyor by simple 


Operator Needed ejector. Moter drive. 


Now operating satisfactorily in five nationally 
known plants. One of the largest writes us: “From 
all indications this machine is going to be a great 
labor saver as well as making a neater package.” 





It will produce the same results for you. 


THE 


Weimann Bros. Manufacturing Co. 
DERBY, CONN. 
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CLARENCE I 


MORGAN 


& COMPANY 


SPERMACETI WAX 
~ 


WHITE WAX PURE 


KAOLIN BOLTED 


CHALK PRECIP. 


ZINC OXIDE 


ZINC STEARATE 


355 W ONTARIO ST. 


CHICAGO 


| SUPERIOR 8870 


92 Reade Street 


FRIES BROS. 


AUBEPINE 


(ANISIC ALDEHYDE) 


A colorless liquid. 


Specific Gravity, 1.123 at 
a %. 


Boiling point, 245-246° C. 


Soluble in al) proportions 
in alcohol 70% to 95%. 


Practically 100% Pure 
Anisic Aldehyde. 


A less pure Aubepine, upon 
evaporation, will leave an odor 
reminiscent of Anise or 
Methyl Para Cresol. Upon 
making the evaporation test, 
results will show this charac- 
teristic entirely absent from 


Fries Bros.’ Aubepine. 


New York 
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Daggett & Ramsdell, manufacturers of toilet preparations, is 
one of the many manufacturers who use the World Labeler 
exclusively for labeling their products. Besides its long and 
dependable service, this machine labels quicker, increases 
production, and cuts operating costs. 


The World Labeler gives satisfaction wherever it is used. 
Install a World Labeler in your plant. 
It will pay for itself before you know it. 
aA 
(<a 

Send samples of your 
labeled products with 
statement of your 
capacity and require- 
ments to obtain com- 
plete particulars 


Ry i 
Corp Great 


Economic Machinery Co. 
18 Grafton St. 


Worcester, Mass. 


LABELER 





THE AMERICAN PERFUMER JANuARY, 1924 


Kremol—OQil for Cold Cream 
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A pure white mineral oil of exceptional quality especially refined for use in manufacturing 
COLD CREAMS, NOSE and THROAT SPRAYS. Made in two grades—LIGHT and HEAVY. 


Medicol Sherpetco Sheroline 


A medicinal white mineral oil Petrolatum A synthetic petroleum jelly, 
of super-quality. Manufactured Amber Lily White snow white in color, used as a 
especially for Internal Use. Made Light Amber White Superfine base for COLD CREAMS5, 
in five grades, LIGHT, MEDIUM Cream White Snow White CAMPHOR-ICE, SALVES, 
HEAVY, EXTRA HEAVY and Manufactured from. strictly OINTMENTS, etc. 

SPECIAL HEAVY. All grades PENNSYLVANIA CRUDE, fil- 

more than conform to the re- tered for COLOR, TASTE and 

quirements of the U. S. P. ODOR, All grades conforming 
to U. &. P. requirements, 


Our products are made for manufacturers of cold creams, ointments and other 
toilet and pharmaceutical preparations. Highly refined, tasteless, odorless and 
absolutely pure, Our specialists will confer with you on any problem involving 
the use of mineral oils or jellies. 


Formulae for cold creams, lotions, salves, etc., available to our customers 
without charge. 


WRITE FOR SAMPLES AND FULL INFORMATION 


Sherwood Petroleum Co., Inc. 


Quality Products—the standard by which all others are judged. 


General Offices: BUSH TERMINAL BROOKLYN, N. Y. 


Teleph { Sunset 8049 Refinery: CORAOPOLIS, PA. 
elephones ) sunset 7862 Eastern Works: BROOKLYN, N. Y. 


HOOOOOOOOD 








999999999999 99999999O9OOO 








PS POCOOE REE OEE RE RAH OHHH R= FOOECOOCOOEOEEHS 


3 


Wee es LSS ee Wee whe en whan SEN Se SENSE SENS EISSN ISIN IISA Win ASay 
Brqipsapsabsdibsdibsabsdbcdibcaibsa<dibsaib-dibc ab db: abs a sd SS)SS)(SE)(SS) SAS ISTST SSIS TTSSISE : CUPP iPsibnstcUtxibstdecdbssbesbsdibcdibsdibcabsdbcdcabcaibcaibsaibsdibsdibcd bedibsdsaibs4bs4i=4 


al 


@& SCOVILL CRAFTSMANSHIP 


FINDS EXPRESSION IN 
PERFUME BOTTLE TOPS 


~XPERIENCE of over 121 create the design, build the tools, 


. years in brass craftsmanship fabricate the articles, and lastly 
explains Scovill’s position as a put on those fine finishes which 
1] manufacturer of vanity cases, make Scovill products so desir- 

perfume bottle tops and metal able. Most of the caps _ illus- 
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containers. trated are special, furnished to 
We process the raw materials, one customer only. 


HIGHEST QUALITY MATERIALS OF PRECISION — QUANTITY PRODUCTION. 
SaanaA nena aaaachah aniseed nena aie eae peapank aes maka 
SCOVILL MANUFACTURING COMPANY, Main Office, Mills and Factories—Waterbury, 
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Sales Offices ESTABLISHED 1802 Sales Offices 


280 Broadway, New York SY | @)V 4 | | Penna. Bldg., Philadelphia 5 
10 High Street, Boston : 224 W. Lake St., Chicago § 
1213 W. 3rd St., Cleveland MANUFACTURING COMPANY 149 California St., B 
San Francisco 

We will exhibit at the Perfumery, Toilet Articles and Soap Exposition, 71st Regiment Armory, New York City, March 3 to 8, 1924 


Member Copper and Brass Research Association 
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APES-VISCOSE are sales 
builders. They not only 


improve the appearance of your 
package but they insure the de- 
livery of your product in perfect 
condition. 


Capes -Viscose may be had in any 
color, transparent or opaque. They 
are moist hoods of hydrated cellulose. 
Applied to the bottle they dry quickly 
forming a tough, non absorbent film 
which holds the cork or stopper 
firmly in place, absolutely preveating 
leakage or evaporation. 


Be 
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Send us one of your containers for 
a trial capping. 


(Sce Reverse Page) 


CAPES-VISCOSE, INc. 


Sales Office: 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 
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Cap Before 3 ng F Cap After Drying 
Fits “Like a Glove”’ 
Makes a 


Hermetic Seal 


Drying 
Just Put On 


edie fr 


What Capes-Viscose are 
and How They are Used 


*\ PES. VISCOSE are hoods of cellulose which are slipped wet over 
the top of corked bottle. They dry quickly and shrink smoothly, 
forming an absolutely sanitary, non-absorbent and durable seal over 
the stopper, lip and neck of the bottle, making it impossible for the 
contents to leak or evaporate. 


An inexperienced operator can cap 4oo bottles an hour with Capes- 
Viscose. On some sizes and shapes as many as 600 per hour are 


capped regularly. 


Some of the Prominent Users of Capes-Viscose 


F. F. Ingram, Milkweed Cream S. S. White Dental Mfg. Co. Armour & Company 

Nonspi Company Yardley & Company, Ltd. Elizabeth Arden 

Northam Warren Corporation, American Druggists Syndicate Harriet Hubbard Ayer 
Cutex Manicure Specialties Chattanooga Medicine Co. The Bonney Company 

Solon Palmer E. R. Squibb & Sons Cheramy, Incorporated 

Ed. Pinaud Strong, Cobb & Company Suzana Cocroft Laboratories 

Parfumerie Rigaud United Drug Company Dorothy Gray 

Mme. Helena Rubenstein Alys Green Barber Supply Co. 

American Barber Supply Co. 


CAPES-VISCOSE, INC. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 
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CABLES "OLEUM?’’ NEw rorK 


R.VWALTON SMITH & CO, 
INCORPORATED 
16 EAST 45"" STREET 
Nevyvy YorkK 


A DIRECT CONNECTION BETWEEN THE WORLD'S PRODUCERS OF 
ESSENTIAL OILS - FLORAL PRODUCTS 
GUMS -RESINS-SYNTHETIC CHEMICALS 
AND THE CONSUMERS OF AND DEALERS IN THESE MATERIALS 


IN ORIGINAI CONTAINERS ONLY 


PARIS BOSTON 
15 RUE CHARLES V 173 MILK STREET 


Service Quality of Product 
Dependability and Price 


must be worth consideration when you buy for 
manufacturing purposes. Our products are of uni- 
form quality, sold at reasonable prices and are giv- 
ing satisfaction to our customers. 


W rite to-day for Prices and Trial Ounces 


ESSENTIAL SYNTHETIC FLOWER OILS TERPENELESS 
OILS FOR ALL USES OILS 


NARCISSES JASMIN NEROLI CHYPRE 


Linden Blossom Rose Marechal Niel Lilac Blossom 
Tuberose Reseda (Mignonette) Moss Rose 
Cyclamen Jonquille 

Tidiahens ERNST BISCHOFF CO., Inc. 


Write for 
Canal 4549-10437 135 Hudson St. New York 


Agency Offer 
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SYNTHETIC 
APPLE OIL 


We make the principal esters which 
Government chemists have found in 
natural apple juice. We will be glad to 
send samples of these upon request. 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 


. “GO SAFE” 
MAILING BOXES 


PATENTED 


The Most Efficient Mailer on the Market 


Mail Your Samples 
Mail Your Advertising 
Mail Your Orders 


In a Mailer that combines Neatness, 
Durability and Economy 


Write us today 


Young Brothers «ors, 


New York Office, 130 W. 42nd Street ° 
Bush Terminal Sales Building (4th Floor) Providence, R. I. 
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GATTEFOSSE PRODUCTS 


We are headquarters on 


TERPENELESS ESSENCE OF LIME 
TERPENELESS YLANG-UNONAL 
MADAGASCAR GERANIUM 
GERANIUM CRYSTALS (diphenyloxide) 


Fresh stocks coming in constantly. 


Your inquiries solicited. 


COIGNET ele. rn S COMPANY 


17 State Street $e t= New York City 


sx Handy as a Door Knob 


OW aptly that phrase describes Armstrong’s Embossed Top 

Corks. The handy tops of embossed hardwood, cemented 
firmly to the corks, enable the users of your products to open and 
reseal your packages without inconvenience. They need no cork- 
screws or openers, and there is no danger of broken finger nails or 
gouged hands. 


\rmstrong’s Embossed Top Corks 
will “dress up” your package, too. 
Supplied in any suitable color and 
embossed with whatever design you 
select, they impart a decided quality 
appearance, 

We should be glad to send you, on 
request, samples of Armstrong’s Em- 
bossed Top Corks used by other manu- 


facturers, together with prices on lots 
of 10,000 or more of one size. 


ARMSTRONG CorK CoMPANY, 139 TwENTy-THIRD STREET, PirrspurGH, PA. 


ARMSTRONG’S *"::;"°* CORKS 
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ESSENFLOUR PRODUCTS rp. 
MY SORE S. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 


Jickey D 


I ii oie catia ae $12.00 
Trial Oz. 


Does that old and familiar name not imply sort of a soft sweet fragrance 
French in type? 
Through the untiring efforts of our chemists they have preserved all the 
rare delicacies and characteristics of the original Jickey, combining this with 
its usual French notes. 


“THE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Inc. 


NATURAL AND SYNTHETIC KAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 
General Offices Western Office 


WORKS 
505 Fifth Avenue CROTON-ON-HUDSON 410 So. Michigan Ave. 
NEW YORK CITY New York CHICAGO, ILL. 


Tel. Vanderbilt 8564 Tel. Croton 141 Tel. Harrison 7207 
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ESTABLISHED 
1840 


——Shipkoff’s Pure Otto of Rose= 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 
Kazanlik, Bulgaria 
Model factories: 


In all main centers 
of the Rose District. 
Highest Awards 
Including four Grand 
Prizes. 


THE AMERICAN PERFUMER 


The ancient Romans called the rose Regina 
Florum (the queen of flowers) and the aroma of 
the rose—the perfume of the Gods. The rose has 
always stood for the flower of Love, and likewise, 
the real rose perfume will ever be the highest 
creation of the perfumery art—soothing, charm- 
ing and bewitching the heart of young and old. 
To love the rose is to love the highest beauty in 
nature and to love a rose perfume is to admire 
the noblest beauty in character. No flower gar- 
den is complete without rose bushes; no flower 
bouquet is ever perfect without roses and no 
rich perfume, no matter how mystic and seductive 
its aroma, was ever created without a fair part of 
the Damask rose basic odor. Shipkoff’s Otto of 
Rose, distilled from the fresh Damask roses, alone 
gives to a perfume that round harmonious finish, 
which charms. Use always Shipkoff’s Otto of 
Rose in all your perfume creations. 


American Office 


103 





INCORPORATED 


1922 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 
5 Giltspur St. 
Newgate St. 

E. C. 1 
Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 

each. 


a 


| 
| 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 





For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC_-MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 


Exports—M. W. PARSONS—Imports 


and 





Plymouth Organic Laboratovive 
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SINCE 1849 


ls Like the 18 Karat Mark 
on Gold 


ERTAIN marks of origin, such 

as the 18 karat mark on 
gold, mean assured quality. They 
represent the supreme guarantee 
of the producers. 


Leading perfumers have learned 
that the Pensco Quality symbol 
applied to cocoanut oil toilet 
soaps is an assurance of highest 
quality and dependable uniform- 
ity. 


COCOANUT OIL 
TOILET 
MEDICINAL 
SOAPS 


We are now developing our own 
cocoanut groves in Florida and 
can give private brands distinct 
individuality as to odor—color— 
and packing. 


Write for Samples and full 
Information. 


PENNSYLVANIA SOAP CO. 


Lancaster, Pa. 
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Hoshi Pharmaceutical 
Co. Ltd. 


Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 


& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICAL 
and . 
PHARMACEUTICALS 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 
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“A Business Built on Recommendation” 


S Manufacture Your Own Cosmetic Specialties 


The Popular Orange Lipstick Get the Compact-Rouge Machine Consulting Service 


With its mysterious color trans- | With interchangeable dies to You may want to originate a 
formation— | manufacture a perfect compact cosmetic specialty. We cheer- 
Will furnish the formula for of any size or shape on glass or fully assist you in solving your 


the manufacture of this = metal discs. problems. 
type Lipstick: the Orange color | 
nies % a natural Red when The machine, simple to oper- We shall be glad to have our 


Lipstick is applied. ate, decreases your operating representative call on you. 
We furnish MOULDS for costs, increases your production. 


Eyebrow Pencils, Full particulars on application. 
Lipsticks. 
Any Size or Shape. 


JOSEPH L. STUMMER 


Manufacturing and Consulting Chemist 
O fice and Laboratories 


201 Fulton Street (opposite Hudson Terminal) New York 


Telephone Cortlandt 2327 Cable Address “Cosmetic” 


KAU de QUININE AROMATIQUE 


Pound $10.00 Trial Ounce 75e 


If you make a HIGH GRADE EAU de QUININE, this is the perfume that you will ulti- 


mately use. 


It is not an imitation but has a character of its own. 


POWERFUL DELIGHTFULLY SPICY 


Many of our customers declare our EAU de QUININE AROMATIQUE to be superior to 
the finest French Oil, BUT SEND FOR A TRIAL OUNCE AND SEE FOR YOURSELF. 


With an order for one pound we will furnish formula for a perfect Eau de Quinine. 


UNITED LABORATORIES 


PERFUME BASES. 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 


As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 


Western Representatives: 


F. H. HOLMAN & CO., 186 No. La Salle St., Chicago, II. 





106 THE AMERICAN PERFUMER JANUARY, 1°24 


Fu LORASYNTH LABORATORIES, Inc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


AROMATIC CHEMICALS 
DIHYDROXY CITRONELLIC KETONE— 


Perfect Lily Base—Stability guaranteed 


TETRO-HYDROPARAMETHYL QUINOLEIN 


Fixative—Lilac—Lily—Rose 


PARA CRESYL PHENYL ACETATE 


Fixative—Indispensible constituent for reproduction of 
Narcissus—actually present in the Natural Flower Oil. 


BASIC MATERIALS 
FOR FLAVORING 
EXTRACT MANUFAC. 


ISO BUTYL INDOL TURERS DIETHYL PHTHALATE 


A Powerful Organic Product aoe G. ?. 


A Fixative of Quality FRUIT ESTERS Denaturing Quality. Specify our 
WILL NOT DISCOLOR product for your 39B alcohol. 


Consult our Research 
Dept. about your flavor- 
ing problems. 


IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 
FULLER’S EARTH (Genuine English) 
INFUSORIAL EARTH STEARATE OF ZINC 


PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 
A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 





MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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For the Discriminating Perfumer 


Jasmin 


Only remarkable skill in blending could create synthetic flower oils so close 
in odor to the natural Jasmin. Our Jasin F possesses the sweetness and 
fragrance which make the concrete absolute so invaluable. /asmin colorless, 
of similar character and quality, is guaranteed not to discolor any toilet 
preparations. 


Rhodinol C. P. 


Guaranteed chemically pure Rhodinol, made entirely from Oil 
Geranium Bourbon. We invite perfumers to compare this chemical 
with other products called ““Rhodinol” and to realize its unquestion- 
able superiority. 


Iso-Eugenol Pure 


Of wonderful fragrance, free from any impurity. 
Decidedly the best Iso-Eugenol on the market. 


Di-Methyl Anthranilate 


is quickly superseding Methyl Anthranilate. It 
possesses greater sweetness and will not discolor. 


4» FELTON CHEMICAL COMPANY, INC. 


Manufacturers of Perfumers’ 65 Taaffe Place 


Raw Materials Brooklyn, N. Y. 


FACE POWDER 


ANY GRADE—ANY COLOR—ANY QUANTITY 


NO ORDER TOO LARGE—NONE TOO SMALL. 


Cold Cream—VanishingCream—Massage Cream 


Beauty Clay—Taleum Powder 


All Merchandise in Bulk or in Your Own Containers 


SACHETS—We manufacture a line of fanciful sachets, which 
ought to prove a source of ready profit to dealers. 


WINNER LABORATORIES 


93 Mercer St.: New York, N. Y. 
(Phone Canal 3556) 
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321-323 N. SHELDON STREET, CHICAGO, ILL. 


Essential Oils Aromatic Chemicals 
Zinc Oxide Rice Starch 


Waxes Spermaceti 


Prompt Shipments From Stock 
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ANY ROUND PAPER BOX 


We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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Ising Truodor 


Floral Ottos 


For Perfume Extracts: 


Jasmine Yellow Per Ib. $48.00 


Trial ounce 3.25 
a very powerful and true Jasmin odor for fine Extracts. 


Narcisse Fleur Per Ib. $40.00 


Trial ounce 2.75 


a perfect reproduction of the now so popular flower 
For Powders: 


Bouquet Oriental Per Ib. $16.00 


Trial ounce 1.25 
delightful, lasting and rich in its modern sweetness. 


Bouquet Charmante Per Ib. $10.00 


Trial ounce — .75 


An odor following the types now in demand yet quite indi- 
vidual in character. 


For Creams: 

Lily of the Valley C Per Ib. $28.00 
Trial ounce 2.00 
Adds a delightfully delicate sweet odor to any good cream. 


Rose Rouge C Per Ib. $16.00 


Trial ounce 1.25 
A most pleasing, refreshing odor for toilet creams. 


THE 


C. E. ISING 
CORPORATION 


Manufacturing 


Flushing, 
Chemists 


N. Y. 
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BLOSSOM 


FOR ALL 
fF OFE.2F 
PREPARATIONS 


aa 


per pound 


Write for samples and 
our complete price list of 


Synthetic Flower Oils. 


Alex. Fries & Bro. 


312-314-316 E. 2nd Street 
CINCINNATI, OHIO 


Established 70 Years 
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TANGERINE LIP STICK! 


Orange in color—changes to natural red. A marvel of color transformation. 


Transformation takes place when applied to the lips or cheeks. 


INDELIBLE WATERPROOF 


4 sensational seller under your label. Samples and prices to reputable perfumers cnly. 


LEMON CREAM LIP STICKS 

VANISHING CREAM EYEBROW PENCILS 
CLEANSING CREAM ROUGE PASTE 

TISSUE CREAM COMBING CREAM 
ALMOND CREAM WRINKLE ERADICATOR 


ALLAN COSMETIC CO. 


151 Fifth Avenue New York, N. Y. 
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Specialists in Screw Caps 
and Similar Products 


Designers and manufacturers of 
Sheet Metal Specialties—such 
as caps for talcum and _tooth- 
powder cans and jars in Brass— 
Polished Nickel Plated, etc.- 

and other metals. 


= 


oT 


1 + xB BRASS GOODS MFG. CO. 
~~ = 345 ELDERT ST., BROOKLYN, N. Y. 


Herbert O. Hyatt Frank S. Hyatt 
President & Treasurer Vice-Pres. & Sec’y. 
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CUTS FULL SIZE 
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\\{ REPEAT ORDERS 
See 


ENGRAVED LETTERING GIVES 
v4 THAT DISTINCTIVE LOOK 


ay) 
cS) 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.PA. 


DEJONGE 
Quality Papers 





The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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| Judging the Future 2 AUGUST GIESE 


by the Past & SUN 
162 William Street 


N the threshold of the new : New York 
year it is well for men to ; 


pause in their progress and 


gaze back down the road, thus SSS) 


judging how far they have 


advanced, before turning to 
the road ahead. 
We have traveled thus far with : 
friends—our customers—and Ik I ( } k R 





together have participated in 
prosperity; their successes 
have helped us and ours have 


helped them. 


Ahead lie other fields of oppor- ALL 
tunity. GRADES 


We know the road; the knowl- 





edge, experience and strength 


gained in our journey are at 


> = ae > , > : a4 y 4,14 
the disposal of those who re- ; Hy 


/ 


{ 


quire our product and services. 


Get Our Prices 


Exee 


| Globe Collapsible | 


401-405 JEFFERSON STREET New York for 
HOBOKEN, N.J. | Spot Shipment 
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| MIRRORS 


for 


VANITY BOXES 


PROMPT DELIVERY 


E are the largest 


makers of special Lip v ; 
: ‘ 4 s, 
size mirrors for Vanity- < %: 


PH a) 


boxes and other toilet ar- 
ticles and guarantee all our ' 


mirrors against defects of 


any character. D O It with 
Specially packed for “ one hand 


shipment out of town and 


guaranteed against breakage. With Klik-Tite caps one hand 
only is needed to open and 
close the perforations. As 
easily operated as your electric 
switch. 


Actually Prompt 
Deliveries 






Absolutely powder tight. 
Helps the Sale of Your 
Package. Retains the 
fragrance of your talcum. 
Write for full informa- 
tion. 


{ ROY AL MIRROR WORKS Klik-Tite Cap & Container Co. 


8 West 40th Street 


187 MERCER STREET New York City 
NEW YORK 





RALPH W. WILSON, Manager 


ee 
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A SLIGHT pressure on one of our tubes and just enough of your 
product will squeeze out for your Ultimate Consumer to use, 


That means Economy. It prevents Waste. It also means Sanitation. 

More and more, the Consumer is demanding collapsible-tube-packed 
goods. The container into which every one's finger was inserted is 
tabooed as wasteful as well as unsanitary. 

When beautiful two, three and four-color Peerless Tubes are ob- 
tainable, they offer the ideal method of packing every salve, ointment, 
cream or similar product. 

Peerless Collapsible Tubes will keep their contents moist, fresh and 
pure for many months. Indeed they have been known to do so for 
years. They require less room in packing than any other kind of 
container. 


May we send samples? 


THE PEERLESS TUBE COMPANY, 48 Locust Ave., Bloomfield, N. J. 


LaAtstd 


TUBES 


Perfumes Face Powder 


Bulk or in your own containers 


NARCISSUS OUR SPECIALTY 


Reproduces with exacting fidelity the fascinating but 
elusive character which only the French Perfumers have 
created. 


Write for samples—prices cheerfully furnished. 


JOUBERT CIE 


24 East 22nd St., New York City 





Visit our booth at the Perfumery Exposition, March 3 to 8, 1924, Booth 8. 
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PARISIAN 
Bottle No. 32 


EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U. S. A. 
NEW YORK OFFICE BOSTON OFFICE 
165 Broadway 40 Court St. 
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T. C. WHEATON CO. | 
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OUR FACTORY AT MILLVILLE, NEW JERSEY 


BOTTLES 
OF 
SUPERIOR 
QUALITY 
FOR 


PERFUMERS 


CATALOG ON REOUEST 


T. C. WHEATON CO. iit 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U.S. A. 


NEW YORK OFFICE BOSTON OFFICE 
165 Broadway 40 Court St. 
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Some Good Ideas 


have been slowly adopted. Prejudice stood in the way of reason and facts. 


- 


sut, have you noticed how many of the really popular selling compacts are 
carrying the VALMONT puff today? Their uniformity and efficiency speak 
for themselves and the price clinches the argument. Better in every way 
than the handmade puff for single compacts, they cost less because they are 
machine made. 


VALMONT 


MANUFACTURING Co. 


INC, 


35 York Street 
BROOKLYN, N. Y. 


Capacity 950 gross per day Pat. Aug. 21, 1923 


Have You Mailed the Coupon Yet? 


DISTINCTIVELY designed, carefully made Horn seal will add to the 
selling power of your package wherever it is displayed. 


Our designers have created seals for some of the most prominent manufac- 
turers of toilet preparations. Our success in creating individual, sales-produc- 
ing seals for them is evidence of our ability to serve you. 


Let us create a seal or label for you. Our new process enables us to 
produce unusually beautiful effects—and the Prices are Most Attractive. 


If you have not mailed the coupon yet, you have delayed securing a sales 
help which should be yours. Send the coupon today. 


John Horn 
SEALS 


837-839 TENTH AVE. NEW YORK, N. Y. 


Kindly send me a sample package 
of your seals. 


Name 


PINOER ES sic wideccentavesecutceteediacsuan 
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Vanity Puffs—Quality First 


The Puff is the first thing to be seen when opening your vanity case. 
To create the impression you want, the puff should be of the best quality. 
That is the only kind we make— 


THE BEST 


When the compact is almost used up, the puff should still show quality, so 
that the user will demand your refill or a new case. 
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ALVA MANUFACTURING CO. 


77-79 Washington Avenue, Brookyn, N. Y. 
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Appearance Can Arouse Desire ) 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES ) 
A DESIRE FOR THE GOODS IT CONTAINS. 
We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. | 
1307-1313 Ross St. Richmond, Va. 
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FRUIT FLAVORED LIP STICKS 


The Latest Parisian Craze 








No longer a Novelty—already approved by American Beauties 
everywhere. 


Don’t wait—Send for samples and prices today. 


Supply the enormous 
waiting demand under your private label. 











> 
LIP STICKS—EYEBROW PENCILS. Full line 
of CREAMS, LOTIONS and COSMETIQUES. 


PRIVATE FORMULA WORK 
OUR SPECIALTY. 












We do not sell to Jobbers or Retailers. 


MERVEILLE PUFF & COSMETIC CO., Inc. 


339 East 93d Street 








New York, N. Y. 





“WE 





STRIVE FOR PERFECTION” 





Our Tubes are Guaranteed 
Not to Peel or Crack 


PURE TIN 
OR LEAD 






PEPSIN-BEARING TOOTH PASTE 


Pepsadént Q os 


THE PEPSOD. CO. CHICAGO. USA. 









PLAIN OR 
| DECORATED 











Wheeling Stamping Co. 


Eastern Representative 





Factory 


GEO. K. DILLER Whecline. W. Va. WHEELING, W. VA. 
© West Broadway, New York 5 B. E. STOVER, Sales Mgr., 
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Beautiful Baccarat 
Glassware 


The creations of Compagnie des Cristalleries de 


Baccarat, in purest crystal cut glass, noted the 


_ world over for their brilliance, are offered to 


’ American perfumers. 


Full line of samples on display. 


Write for full information. 


Guerin-Pouyat-Elite, Ltd. 
Sole Agents for United States and Canada 


43 W. 23d Street New York, N. Y. 


The Lorscheider-Schang Company, Inc. 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Designers and 
manufacturers 


OF 


Highest Grade Boxes 
Only 
FOR 
Complexion Powders, 


Perfumery and 
Toilet Articles 
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ToxonCompany 


Ine 


PROVIDENCE RHODE ISLAND 


TeHomes*-Labeleautitul 
Keal Art—erfect Workmanship 


—~ ON EMBOSSED ~ 


STEEL DIE COT \ FOLDING BOXES 
BEST PRICES ON PURE GOLD 


NEW YORK OFFICES 
36 WEST 34TH STREET 
R.E. CHUMASERO-GR-Tec PENNSYLVANIA 1538-1539 
ST.LOUIS OF FICE 
2042 RAILWAY EXCHANGE BUILDING 
S.BONN-manacer TEL. OLIVE 2434 
CHICAGO OFFICE 
WITH ROUSE CABEL & BUX CV. 
IO8LA SALLE ST- TeEc.-DEARBORN 9637 


Wherever you see the world’s leading prod- 
ucts you are pretty sure to find the labels 
put on with ARABOL adhesives. 


Manufacturers of nationally known products 
are as particular about their labeling glue as 
they are about their trade mark, because 
glue carries their advertising message to the 
consumer. 


Can you afford to be less particular about the 
adhesives that carry your labels? 


Write us about your requirements and let us 
send you free samples. 


THE ARABOL MANUFACTURING CO. 
New York: 110 E. 42nd St. 
Chicago: 111 W. Wash. St. Toronto: 13 King St.,W. 


San Francisco Boston St. Louis 


Los Angeles Montreal New Orleans 
Factories at Brooklyn, N. Y., Chicago, Ill. and 
Brampton, Ont. 





THE AMERICAN 


S 


THAT ARE BIG 


“(3 REAT events hinge 
on small affairs.” 

The value of a powder 
puff hinges on the smaller 
points in its manufacture. 

Espiem Powder Puffs 
are meticulously sewed; 
and are finished with pains- 
taking care. 

They retain their soft 
fluffiness and their ability 
to hold powder. 

They are sufficiently thin 
to fit snugly into the com- 
pact box and yet have a 
deep, powder-clinging pile. 

To you, manufacturer of 
compacts, we say that the 
Espiem powder puff is 
essential to the beauty and 
quality of your compact 
boxes. Write for con- 
vincing samples. 


The ESPIEM COMPANY 





Manufacturers of Quality Powder Puffs 
| West 15th Street New York 
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Perfumery Box 
Coverings 


Our very latest Sample Book 
“Nouveautés” contains many ex- 
clusive patterns suitable for per- 
fumery box coverings. Unusual 
designs in Velours, Printed and 
Embossed patterns, Imitation 
Leathers and other ‘novelties. 

If you are in the Perfumery 

business you should not be 
without our samples 


Yours on request 





Mays\ Whiting-Patterson Company 
N Incorporated . 


265 Canal Street, New York 


High grade sample cases 
for high grade goods 
a necessity. 


An investment paying 
large dividends in 
bigger, better, 
more orders 


Write for Catalog 80. 


KNICKERBOCKER CASE COMPANY 


Specialists and Original Designers 
224 N. Clinton Street Chicago 
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TOILET 
Preparations 


Designing Department 
always at Your Service. 


Monarch Nusbaum Paper Box Co., Inc. 


BUFFALO, NEW YORK. 


ay eee ee 
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\ Specialties 


BOXES 


= AND == 


LIP STICKS 


Drawn 


(Polished 
and Gun Metal) 


Round and 


CLOSED VIEW 


EYEBROWS 
(3-Piece) 


DOUBLE VANITIES: 2” and 21’. 


BOXES: Hinged and Slip Covers in 
1A”, 2”, 244" and 214”. Also 7/16” in 
Height. 


All Boxes Made with Either Watch Case or 
Outside Hinge, — Spring Lock, Patented 
Spring Lock and Refiller. 


In all Finishes and Designs 
DISCS (Bases): = Aluminum and Zinc. 


(ALL SIZES AND SHAPES) 


PROMPT DELIVERIES 


MAJESTIC METAL SPECIALTIES 


(Majestic Machine & Tool Co., Inc.) 

Main Office—Factory Annex Factory—Warehouse 
197-201 Grand St. 128-138 Mott St. 
NEW YORK 
Phones: Canal 8455-0988 


SAMPLES and QUOTATIONS on REQUEST 
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In 1923 


New DUPLEX 
SEAL Users— 


43 
February 48 
March ..:. 6 
April 45 
May 40 
June 42 
July 37 
August . 49 
45 
42 
48 
December . 45 
Total New Users 545 


January 


September . 
October 
November . 


3 years ago, 226 in all 
Today (complete) 2133 


P.S.—Confirming the good 
judgment of the many lead- 
ing packers who have been 
DUPLEX SEAL users for 
years and— 


Answering 


All Arguments! 


1924 





will increase your sales 
- GOOD-LOOKING Box helps the sale of 


powder or perfume. It reflects pride 
in a superior product. Customers appre- 
ciate it as an added service. It gives your 
merchandise a greater value, advertising 
your name and product as nothing else can. 


The quality of your product oad ds your 
old customers—but new customers must 
be secured by increased sales effort, and 
distinctive packaging is an important 
part of such effort. 

Dennison boxes are distinctive, always 
in good taste, and of justly distinguished 
workmanship—a workmanship with 
eighty years of experience back of it. 

But these pictures cannot tell the story of 
workmanship. Note the coupon below. It 
will bring you actual samples in order that 


you may see clearly the points of quality that 
put big value in Dennison boxes. Write tod. iy. 


Dewnioow Manufachwing So. 


MAKERS OF FINE BOXES 
Works at Framingham, Massachusetts 
BOSTON, 26 Franklin Street PHILADELPHIA, roo7 ! 
NEW YORK, Fifth Avenue at 26th Street CHICAGO, 62 East Randolph Street. 
Sales Offices in catees in the United States and Canada 


LONDON SYDNEY COPENHAGEN MEXICO CITY 
BUENOS AIRES RIO DE JANEIRO 


DENNISON MANUFACTURING CO. 
Dept. A. P. 1, Framingham, Massachusetts. 


end me free of charge actual box samples for powder and 
perfume 


Tear off this coupon and mail it 
to Framingham at once. It will bring 
you samples of some of the finest Den- 
nison boxes for Perfumers 
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“We Filter and Fill 20,000 Bottles Daily 


with 1 operator on our new 
Mohanco Machine with Vaccu 
Filter,” says one manufacturer 


ANY of the large, many of the small manu- 
facturers of the country have long since 
learned how to reduce production costs, and 
increase output, through the use of 

Mohanco labor-saving machines, 


Now a great advancement is made 
in automatic bottle filling. For 
Mohanco Vacuum Filling Machines 
are now available with the well- 
known Vaccu Filter. The liquid 
is filtered and bottled in one con- 
tinuous operation — increasing pro- 
duction speed as much as 500 per 
cent—and decreasing labor costs 
for handling often from 2/5 to 2/3. 
The Vaccu Filter now used by 
such leaders as: 

Palmolive Co., Eli Lily Co., 

U. S. Gov’t Hospitals, Al- 

bany Chem. Co., Standard 

Oil Co., United Drug Co., 

Parke, Davis Co., Lehn & 


Fink. 


Production Managers! Write immediately. MOHAN AND COMPANY, INC. 


Without obligating yourself, let us furnish complete 


details. Please state 44 East 23rd St., New York 
Kind of liquid.......... ncxege oo Size bottle........0m Manufacturers of Labor - Sa 
Monthly output............. No. operators required........ Machinery for Filling Liquids, La- 


belling Containers, Counting and 
and pin to your letterhead. Also send sample of product. Filling Tablets, Pills, etc. s 


». 


= a 
LIZ TIN 
4 

Portable Fluid Mixers 


are today recognized as the 
best money can buy. 


DEPENDABLE—-GUARANTEED 


Clamp on any vessel. 
Adjust to any position. 
Shaft telescopes. 


BUILT IN 4 SIZES 

Model V—Laboratory size 
1 to 5 Gals. 

Model C—For quantities 

up to 75 Gals. 

Model D—For quantities 
up to 300 Gals. 

Model M—For quantities 


up to 1000 Gals. 
AN EARLY MODEL 


Fitted with two propellers of opposite pitch. One of our latest models of proven merit. 
Actual experience has proven the single Built to endure. 
propeller more efficient. 


Write for full information 


MIXING EQUIPMENT CO., INC., 50 EAST 42ND STREET, NEW YORK, N. Y. 
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Double Head Eight-Stem 


Semi - Automatic 


VACUUM FILLING 
MACHINE 


Fills four bottles while four others are being put in 
machine. Placing them in the machine discharges others 
on a Belt Conveyor. Readily adjusted for any ordinary 
size bottle. Foot control Valve automatically fills con- 
tainers and dumps Overflow Jars. Detects bottles that 
will leak after filling, fills to absolute uniform height, 
and has no drippage. 


Full particulars on application. 


INTERNATIONAL FILLER CORP. 


Factory and General Offices 
PETERSBURG, VA. 


REPRESENTATIVES 


New York St. Louis, Mo. Cleveland, Ohio 
R. J. PIELLISCH CORLISS SUPPLY & MFG. CO. A. K. EINSTEIN 
Phone Beekman 2217 Phone Bomont 25 Phone Prospect 1252 
207 Water St. 1906 Olive St. Union Building 


HIS machine 
saves enough 
labor to return its 
original cost in a very 
short time. 


It wraps and cartons 


25,000 bars of soap 


For Wrapping and Cartoning Bars of Soap 


F. B. REDINGTON CO. 


112 So. Sangamon St. 
Est. 1897 CHICAGO, ILLINOIS Incorp. 1907 


BUILDERS OF WRAPPING AND CARTONING MACHINES 
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Thorough and Speedy Mixing , 
Of All Your Cream Products g& —=— 


Assured by Using = : 
DAY Gem Four-Speed 


Mixer and Beater 


The Quality of your products depends in a great measure on the 
thorough mixing of the ingredients. Users will tell you that for 
thorough mixing you can not obtain better machinery than that 
made by the J. H. Day Company, now in its thirty-seventh yeat 
as a manufacturer of special machinery. 

Whether you want slow or rapid mixing the DAY Gem Beater 
and Mixer will please you. Four speeds are easily obtained by 
a simple turn of a hand lever. For mixing Facial Creams, Soaps, 
Dental and Shaving Creams and many other products, the 

Gem Beater and Mixer has proved its peerless value. 

Our long experience stands behind every piece of DAY 
Equipment. 


Our Catalogue of Special Machinery Should Be in Your Files. Write 
for Your Copy Now. 


The J. H. Day Co., Cincinnati, Ohio 


Service Representatives in 15 Principal Cities 


New York Chicago Boston Kansas City Philadelphia Atlanta San Francisco Milwaukee Minneapolis Buffalo 
St. Louis Pittsburgh Columbus Dallas 


: anil 


~ Greater Profits Lie in Reducing Manufacturing Costs 


Larger Sales result from improving quality and convenience of packages 


E specialize in the design and manufac- UR engineers study your problem, and 
ture of standardized, interchangeable if necessary make a survey of your 
packaging equipment for the toilet prepara- plant. 
tions, soap, perfume and allied industries. 
We offer tangible evidence showing how 
your production costs may be reduced and 
to what extent your output may be in- 
creased. We offer recommendations to- 
gether with a statement of the investment 
involved. 


Our business is to help you increase pro- 
duction and reduce labor requirements, and 
to enable you to offer a more uniform qual- 
ity of sanitary and convenient packages, and 
thus to increase your sales. 

In the series of monthly announcements 
which will follow we will emphasize our Upon delivery of our machines we supervise 
principal machines for accomplishing these their installation and instruct your oper- 
results. What they have already done for ators in their use. We follow up to see that 
others they should be made to duplicate you get the greatest efficiency from the oper- 
for you, ation of “National” packaging equipment. 


“National” Service means increased profits. 


National Packaging Machinery Co. 


' 190 Green St., Jamaica Plain, Boston, Mass. 
New York Office: 50 Church St. Chicago Office: 20 E. Jackson Blvd. 


a 
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“Hy-Speed” Liquid Mixers 


with 


“Push-Pull” Propellers 


One concern required a man’s time for three days 
at a cost of $15.00, to mix a batch of thick liquid. 
Now a “Hy-Speed” mixer does the same job 
Better in 3 hours for 15c. 

You may not be able to effect as great a saving, 
but, if you are mixing any liquids in quantities of 
from 5 gallons to 1000 gallons, write for descrip- 
tive circular explaining our different types of 
portable mixing equipment. 

“PUSH-PULL” Propellers are one of the greatest 
advancements made in recent years, and yet these 
machines are priced so low that every concern 
doing mixing should have one. 


Prices from $37.50 to $110.00 complete 
ALSOP ENGINEERING Co. 


Dept. M 


157 Water Street New York 





Immaterial what method or equipment you 
now use to label your products. INVES- 
TIGATE the exceptional features of the 


NEW ERMOLD LABELER, truly the “‘ul- 
timate in Labeling Machines.” 


Range |2 drops to | gallon. 
At one application—|, 2 or 3 labels. 


Write for full information and how an 
ERMOLD Labeler can help solve your 


problem. 





EDWARD ERMOLD CO. 


World’s Largest Manufacturers QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 


Freyseng Cork Co., Toronto & Montreal, Sole Canadian Agents 
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SIMPLEX 


TUBE AND JAR FILLER 


Plunger Type. 
Always Gives Best Results. 


For Accurate Filling and 
Easy Operation. 


No Ratchet Teeth to Wear. 
Quickly Cleaned. 
Large Valve Opening. 
Assures Highest Efficiency. 


Send for Circular. 


Pressure Type furnished for heavy materials. 
Closing and Clipping Machines for tubes up 


tol3yx/, 


We Also Manufacture Paste Mixers and Drum Dryers. 


T. L. HARRISON & CO. 
Engineers and Manufacturers Chemical Machinery 
THE BOURSE PHILADELPHIA, PA. 
N. Y. Office: 44 E. 23rd St. (Ashland 6523) 


DRYING 


LAUNDRY BAR SOAPS 


The “Proctor” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto- 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 
loss of weight. Saves time, space and _ labor. 
Send for our catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 


PERFUMER 


“FILTER PRESSES 
FOR ALL PURPOSES” 


Our catalog contains information of vital interest 
to any manufacturer or producer who filters or 
clarifies any kind of material. The choice of the 
best filter press for a particular job is no easy 
matter. This book will be found helpful. Send 
tor it. 


T. SHRIVER & CO. 


Hamilton Street Harrison, N, J, 


rhe filter medium is just as important as the filter press 


We sell specially we n loths and filter paper at ver) 
close prices. We she be oO lote on your requirements 


Filling and Measuring 
Machines 
Gravity or Vacuum 


ANY 


MATERIAL CONTAINER 


Products of 25 Years of Experience 
Send for Literature 


FOWLER BOTTLING MACHINE;CO. 
124-132 WHITE ST., NEW YORK 
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| Artcraft Labels | 

EMBOSSED | ; 
| 
| 
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PFALTZ & BAUER, Inc, | | _ SEALS and LABELS 


Booklets - Displays - Stationery 
300 Pearl Street New York City FOR THE 


Agents for 


PERFUME and 
A. MASCHMEYER, JR. Amsterdam TOILET PREPARATION TRADE 
ROSE CENTIFOLIA—JASMIN WHITE “EE,” ETC. 
—— Plant Fully Equipped for 
E. DE HAEN A. G. Hannover Printing, Engraving 
Methylanthranylate — Acetophenone — Chlorophyll 


Lithographing 


J. HENRI MouTET  GRASSE FR. Sketches Submitted Without Obligation 


ender Fl.—Ge 

en Flower Pr a cts 

E. SACHSSE & Co. Leipzig R Fin: AND oy 
Oil Orris Liq. 1¢ Fold—Oil Dill Seed, Etc. 

ee J ISS QOCIATES 

Dr. F. RASCHIG Ludwigshafen 


Musk Ambrette 100% 255 GREENWICH STREET 


; Phone 10114 Barclay NEW YORK 
WoLit WAESCHEREI & KAEMMEREI Hannover — arclay 
“Golden Fleece” Lanoline. 


THEODOR LEONHARD WAX CO. Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 





Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun J. N. aaa & CO., as 


Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 12 South Marshall St. 
Serial No. 4068. PHILADELPHIA 


Frits fr mpl Te 


Leng Distance Tel. Lambert 8183 
QT mA SD MTs HE S> 
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Forest Products Co. Ltd.’s 


PALMA ROSA 
OIL 
GUARANTEED PURE 


DISTILLED BY MODERN 
METHODS UNDER OUR 
CONTROL In THe INDIAN 


FORESTS 


D. WALDIE & CO., 
CALCUTTA. 
Sole Export Agents. 


London Office: 
62. LONDON WALL, E.C, 2. 
’Phone: Wall 877. 


Your enquiries will be esteemed. 


The Best Materials and Work- 
manship in Paper Box 
Construction 


SERVICE 


Cee? [NEKIE ? QUALITY 


Buy Baxter Boxes Because Best 


General Office: Brunswick, Maine 
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When You Buy 
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LANOLINE 


You Buy Quality Plus Our 
Guarantee to be 


100% U.S.P. 


Odorless, Light in Color 
Anhydrous, Uniform 
Will Not Turn 
Dark with Age 





Manufactured by 


THE B&W 0. 


INCORPORATED 1918 


| Bopf & Whittan 


Elizabeth, N.J.,U.S.A. 
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°@4!1 FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


SHAMPOO BASE SOAP SURGICAL GREEN SOAP U.S.P. 
OLIVE OIL BASE SOAP SHAVING CREAM 
LIQUID SHAMPOO SOFT POTASH SOAPS 
SHAMPOO PASTE AUTOMOBILE SOAP 
LIQUID TOILET SOAP CASTILE SOAP U. S. P. 
WHITE FLOATING SOAP BARS AND POWDERED 
115 NINTH ST., BROOKLYN, N.Y. Write for Samples and Quotations 





COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 


Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 


ESTABLISHED 1858 NEW BRUNSWICK, N. J. 
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“A” QUALITY MIRRORS 


MIRRORS FOR VANITY 
CASES, COMPACTS AND 
ADVERTISING 
NOVELTIES MIRRORS 
ARE GUARANTEED 
DELIVERIES PROMPT. 
WE WILL GLADLY SUBMIT 
SAMPLES AND PRICES. 


191-193 Chrystie St., New York City 
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LABEL BUYERS HAVE COME TO EXPECT 
GREATER BEAUTY OF DESIGN AND FINISH 
IN THOSE LABELS BEARING THE SYMBOL o//fe 
~~K RAUSE ART~-~ 
THESE SHARPLY DEFINED QUALITIES ARE THE 
NATURAL REFLECTION OF THE TALENTS WHICH 
THE CONCENTRATED EFFORTS OF THIS HOUSE 
HAS ATTRACTED TO ITSELF 
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CONSPICUOUS IN SALES PERFORMANCE AND DOLLAR VALUE 


RICHARD-M-KRAUSE 
130 Wesr 42ND STREET 


New York 
CHICAGO BOSTON 
OFFICE AND FACTORY 450 LITTLE BUILDING 


429 W. SUPERIOR STREET R.A. BOWMAN, Representative 
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Quality 
Quality 
Quality 
and 
Service 
Service 


Service 


OXZYN COMPANY 
154—11th Ave. New York City 
Originators of NATURAL ROUGE for 


Brunettes, Blondes and Olivettes. 


Lip Rouge :: Cosmetique :: Eye Brow Pencils 








ROUGE and FACE 
POWDER COMPACTS 


Lip Sticks, Nail Polish 


Cosmetique, Eyebrow Pencils 


















ABONITA COMPANY, Inc. 
134 S. Clinton St. 


Compact Specialists 


PRIVATE BRANDS EXCLUSIVELY 
PROMPT SERVICE—IMMEDIATE DELIVERIES 


Chicago 
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NOS NAID 


NC. 


JULIUS 
I 


Compacts 
Lipsticks 
Eye Brow Pencils 


MADE UP UNDER 
YOUR OWN BRAND 
















423-439WEST 55™ STREET 
Rapidly 


NEW YORK 
Efficiently 


FILL ; 


RODGERS MACHINES 


Pastes or Powders 


Complete lines made by 


GEORGE G. RODGERS 


29 E. Mulberry St. 
Springfield, Ohio 



















Hand and Power Equipment 
for 

Filling, Folding and Crimping 

Collapsible Tubes 










Powder Mixers and Fillers 
Conveyor Tables 


| 







QUALITY PRODUCTS 
PLUS SERVICE 


Your Correspondence Solicited 
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TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 
THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 


DAUM grades of 
VANILLA. BEANS 


GUMS 
Arabic Tragacanth 
Crude Powdered 


POWDERED KARAYA GUM 


January, 1924 


VANILLA 


BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 


DOILET 


oy 
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SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32na STREET 
NEW YORK 
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SUPERIOR 
COMPACT 
PUFFS 


Puffs of exceptional 
quality completely 


The American 


Beauty Doll 


Our Latest Novelty 


¥ 
~— 
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All that the 


name implies. 


Patent applied for. 
harmonizing with the Contents 44 oz. Packed in 
corrugated boxes of 500—a 
complete package ready to 


ee 
Ma, 


See Leet 


artistic temperament 
of your individual 
package. 


market. Each in individual 
box—corks included.  Im- 


mediate delivery. 





Particulars gladly furnished 


Samples 25c Each 


=— 7» 
GLASS PRODUCTS CO. 


Vineland, N. J. 


REPRESENTATIVES: 
br dae re Cal. b Havana, Cuba 
ARRY GABRIEL E. MARX & GRAN & CO. 
mAs Mission St. 140 North Dearborn St. Dragones 42 


Furlager Manufacturing Ca, 
67 East 8th St. New York, N. Y. 


$e EI tS tS EE IED 


x 





Homeopathic Vials of Every Description 
Manufactured by the 
a a re 
Rutu_ Gass COMPANY 
Conshohocken, Pa. 


QUALITY AND MOST ATTRACTIVE PRICES 


COLLAPSIBLE TUBES. 


Be sure to get the proper one 
for your Ointment 


A Full Line for Every Purpose—Filling 
and Closing Equipment— 
Keys and Clips. 


STANDARD SPECIALTY & TUBE CO. 
NEW BRIGHTON, PA. 
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| HEMINWAyY CLASSIFIED 
| | ADVERTISEMENTS 


The rate for advertisements in this section is 50c, per line per in- 
sertion. Please send check with copy. Address all communications te 
PERFUMER PUB. CO., 14 Cliff St., New York, 


BUSINESS OPPORTUNITIES 





lor Sale—Owing to delicate health which prevents me 
from overseeing the manufacturing of a wonderful hair 
preparation registered under the Patent Medicine Act in 
Canada, | am offering it for sale. Been on the market 
one year, meeting with huge success without much 


a ° 

An Exquisite advertising This preparation has absolutely grown 

° f hair on bald heads, cured cases of alopecia ec- 

Final Touch! zema, seborrhea and has proved to be a great remedy 

MUCH of the attention- and_ sales-value | for all scalp diseases. It keeps the hair glossy and 

_of toilet products depends on their | 1 M : 1 childr > N or 2S 

artistic appearance. Note the final touch of tidy. Jen, women and children use it. Numerous tes- 

richness that The Melba Mfg. Co. have timonials on file. Very reasonable to make. Will sell 

atte t» Gale. product (here Slustrated), outright or on a royalty basis. U. S. A. copyright ap- 

vag = We eminway Fackage Silks. plied for. Write Dr. Rachel Kriesi, Suite 49, 197 
Made to match any shade of Wellesley Street. Tor Q . “anad: 
packing; for general use as well ellesley Street, oronto, ntario, Canada. 

as for perfumes. Samples of \tlantic City permanent exhibit—space available on a very 

five different qualities gladly : | : -f . le 

sent on request. attractive basis in a store devoted to perltumery and toilet 

THE H.K.H. SILK COMPANY reparations, We es 

OF NEW YORK, INCORPORATED payment in merchandis« \Vrite at once for full particulars 
120 E. 16th St. New York City \ddress B. O. No. 1197, care of this journal. 

Dept. T | 


will demonstrate your goods and accept 


business Opportunity—Chemist wanted as co-partner 
yin successful and experienced man in the manufacture 

d sale of compacts a osmetics. Should be able to 
make investment References will be wanted and ex- 


hanged. Write 1 str t confidence. Address B 
No 1201, care of this jourr 


BY 
SSS 
[sce 30 


TM CCT UUs MONUMENT TONY MT LO 


Bx sti See Se —Z) 5 eee ain 


TT 


OLEO RESIN OPOPONAX 


Manufactured from the pure oriental gum in my own laboratories. 
Guaranteed absolutely pure and very concentrated. 


Let me submit price and sample. 


WO 


If your preparation calls for an exceptionally high quality 


OIL LAVENDER FLOWERS PURE 
then let me submit a sample. 


Quotation and sample upon request. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 


DO TT) 


=a F) MULE Lee EE Le 000 eee eee eee eee 
NT OEE = Eee 


MTT iii 11111) 111) een ed DOVE UDOUDPU Ue ee ee eee eee ee UU 
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COLLAPSIBLE TUBES & CONTAINERS 


PURE TIN OR LEAD. PLAIN AND DECORATED WS 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES EITC. 
FOR YOUR CANADIAN TRADE 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 
crease your business. SHAMPOO PASTE 

BUCKEYE BASE SOAP will produce a liquid LIQUID TOILET SOAP 
soap or shampoo that will be uniform in every ; 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


OIL JASMIN SYNTHETIC Gey TERPENELESS 
OIL NEROLI SYNTHETIC a PE) 6. OILS 
OIL ROSE SYNTHETIC SP! ORANGE AND LEMON 
OIL SANDALWOOD E. I. =, 
PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H. C. RYLAND 
Importer and Exporter 
52 LAIGHT ST. AROMATIC 
NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 


ME ered haere) te deat 


Be) bO7.N ier NOT, 


sds Be 
PACKED TIGHT 
DELIVERED RIGHT 


Dave Stearic Acid in Convenient Size Cases 
_RUB-NO-MORE CO. ae pene Nac eee 
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(Continued from 


° i | ~ BUSINESS OPPORTUNITIES 
Representatives Wanted—Manual for Flavoring Extracts by Walters, 


first edition. Address B. O. No. 1196, care of this journal, 


\4 anted Manufacturing Chemist—with complete laboratory for 


the preparation of rouge and powder compacts and other 
toiletries, would like to link up with a distributing com- 
pany to supply them with their requirements. Com- 
pacts are on special metal disks—any size or shape— 
for Chicago and Middle West— and are guaranteed not to crumble nor crack. Full 
. ; : . : confidence given to all inquiries. Address B. O. No. 
Pacific Coast—South and Canada 1188, care of this journal. 








to handle well known line Imported . 
. Wanted—One compact machine and dies. Address 


Synthetics, Aromatic Chemicals and B. O. No. 1200, care of this journal. 
Natural Flower Oils. Will give ; : ee are oe Seo 
For Sak Chemical processes tor pharmaceuticals, 


preference to Salesmen having estab- cosmetics, and several other meritorious products; all 
essences, artificial and natural, and complete lines of 
thet Gower 2 anal ice ‘Reng TP 
1c Makers. Will sid synthetic flower oils (peach, aldehyde, hydroxtronellal, 
ana Soap ‘Viakers. ilk consider narin, etc.) Owner of chemical factory in Germany 
experienced Laboratory men _pos- é a in New York. Address B. O. No. 1187, care 
; . this journal. 
sessing selling ability. Unusual a . — ati 
For Sale—A new original scientific formula and pro- 
lif * cull cul } cesses for making a pertect artificial jasmine oil costing 
qualify. Give full particulars about $18.00 a lb., rivaling with any oil priced $45.00 to $90.00. 
\ good material by itself or tor cutting down the natural 
frst | / jasmine to advantage. Samples and qualification sub- 
nrst letter. mitted. Address B. O. No. 1195, care of this journal. 


isnec connections wl 1 erfumers 
lished t th Perf 


opportunity for men who can 


your experience with references in 


For Sale—$5,000.00—may seem unbelievable for assets of 
complete toilet goods plant, where $80,000.00, has been in- 


ADDRESS H. W. 1199. care of this Journa vested since last June. Court title given January 28th. 
, l Wire Kazbek Co., Jersey City, N. J. 





(Continued on page 


ESTABLISHED 1890 


FOREIGN—" ZY L C>—pomestic 


KAOLIN SOAP POWDER 
ZINC OXIDE ZINC STEARATE 
MAGNESIA CARBONATE PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 
STARCH INFUSORIAL EARTH 


WHITTAKER, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 
245 Front St. New York 
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RESINAROME OPOPONAX 


Derived from genuine Oriental gum-resin Opoponax by the volatile solvent 
process, Resinarome Opoponax makes this novel and valuable odor note avail- 
able for perfumers in an absolutely uniform, concentrated and convenient 
form. The resourceful aromatician can find full scope for its characteristic 
potentialities. 


UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 


(Copyrighted 1923) 








AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. - - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 


HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE LIQUID SHAMPOO 
LIQUID TOILET SOAP SURGICAL GREEN SOAP 
SHAMPOO PASTE TOILET SOAP BASE in BARS 


POWDERED COCOANUT or FLAKES 
TALLOW SOAP FLOATING BATH SOAP 


MAKERS OF SOAP POWDERED ALL COCOANUT OIL SOAP 
| NEARLY HALF A CENTURY - ; 





GLASS VIALS 


ca cay Automatic Machine Made, Are Uniform cau cus | 
in Capacity, Corkage, Height and Width 
Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N.Y. 
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(Continued from page 136) 


BUSINESS OPPORTUNITIES 





For Sale—Colton No. 2 automatic filling and crimping 
machine; No. 3 hand tube filler; No. 1 hand tube closer; 
Dav poney mixer with 6 enamelled pots. This machinery 
is in first class condition, but because of moving to 
larger quarters, where we have installed all automatic 


machines, we are anxious to dispose of the above im- 
mediately. An exceptional bargain. The Citrox Co., 
159 N. State St., Chicago. 
HELP WANTED 
Chemist wanted—Must be experienced in manufacture 
of flavoring extracts, colors, crushed fruits and food 
products, Good opening for capable man. Give ex- 


perience. All correspondence confidential. 
W. No. 1191, care of this journal. 


Address H. 


Manager wanted—for bulk extract department by 
large manufacturer of flavoring extracts. Prefer a 
practical chemist but must have a man with sales ability. 
In replying kindly give age, experience, salary wanted 
and all other essential information. Address H. W. No. 
1181, care of this journal. 





Salesmen wanted—for a line of shampoo, shampoo 
base, green soap, liquid soap, etc. State past experience, 
et Address H. W. No. 1170, care of this journal. 


Salesman—with experience and knowledge of manu- 
facturing confectionery and extract trades in the At- 
lantic States. Preferably not over 35 years of age. 
Address H. W. No. 1190, care of this journal. 


boxes. 


tion. 
York City. Lease obtainable. 


APER BOXES 
for PERFUMERS 


HAND and MACHINE MADE 












Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 







me ROBERT NEUMANN ~. 
1401-1411 Plum St. Cincinnati, Ohio 
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Metal Box Plant for Sale 


Mortgagee will sacrifice a complete manufacturing plant for metal 

Formerly operated by Exclusive Metal Products Corpora- 
Equipment new and modern. 
Write for full information. 


Address B. O., No. 1198, care of this journal 
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HELP WANTED 





Resident representatives wanted—for Philadelphia, 
Chicago and Middle West, the South and Pacific Coast 
to handle an important and well advertised line of per- 
fume bases, aromatic chemicals and natural flower oils, 
Preferably men acquainted with perfume and soap trade, 
willing to work for straight liberal commission. Con- 
sideration will be given men handling allied lines of 
merchandise used by perfume trade. State full particu- 
lars in first letter. Address H. W. No. 1189, care of 
this journal. 





Flavoring extract chemist wanted—of wide experience, 
Splendid opportunity. Write H. W. No. 1192, care of 
this journal. 


SITUATIONS WANTED 


Salesman, experienced in chemical and essential oil 
business desires connection. Address S. W. No. 1202, 
care of this journal. 


Perfumer chemist with unequalled qualifications, wide 
experience—manufacturing, buying, managing, selling, 
etc. Able to take full charge of any large enterprise, 
Open for connections with well-established house. Ad- 
dress S. W. No. 1193, care of this journal. 


Perfumer, Creator with 16 years of practical experience 
in the manufacture of highest grade perfumes, powders, 
creams, toilet soaps and all other toilet preparations, 
both abroad and in this country, wishes change of position. 
Does his own compounding. Executive and all around 
business ability. Metropolitan District. Address S. W. 
No. 1194, care of this journal. 


Located in the heart of New 


IF YOU NEED ANY 
KIND OF 
MACHINERY 
ASK US 


Perfumer Publishing Company 
14 Cliff Street New York 


Information Department 
















‘ 














: ee & & = ‘ 
y N ot 
THE ATTACHED ARE A FEW REPRESENTATIVE NUMBERS FROM 
OUR LINE OF STOCK PERFUME AND TOILET PREPARATION 
LABELS. WE WILL BE PLEASED TO SEND OUR COMPLETE 
SAMPLE LINE, WHICH CONSISTS OF AN EXTENSIVE ASSORT- 
MENT OF STYLES AND DESIGNS, FOR $2.00. THIS AMOUNT TO 


BE CREDITED ON RECEIPT OF YOUR ORDER ADDITIONAL 
INFORMATION ON REQUEST 


NCTC 


| 


i No.549 f) 
$2.00 per 1000 \ 


THE HENDERSON LITHOGRAPHING CO. 


cS CINCINNATI, OHIO, U.S.A. “ 





MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 
toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


I=FA EZ 


wT a CE 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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Toilet Preparations | 


Toilet Waters 


Under Your Own Name 


Under your own Name and Brand 


We cater only to those manufacturers 
who place quality above price. and Brand 


Compacts We specialize in the 
(Single and Double) manufacture of high- 
Lipsticks est grade toilet waters 
Creams and hair tonics for the 


trade. 
Powders 


Write for Samples and Prices rite for Samples and 


Pri es 


S. MILLER 


575 W. 187 St. New York, N. Y. 101 Water St. New York, N. Y. 


Shampoo Base 


CLIFTON CHEMICAL CO., ING. sctreonr’st: N. Y. C. 


 geangongeag SOPOSSSO SSIS SISOS OOOO OPPO OOOO OOOO OOo oor rrr rrr ry 


{FANCY BOX COVER PAPER 


NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 
ll? N. SEVENTH STREET PHILADELPHIA 
deererenerrrdetectece 


OO 
loefoeleeleclostoelocloel eel oe eel oe oe oe ioe oe oe oe oe ee, seeseete 
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Would a More Critical Standard of 


Manufacture Win Greater Sales for You? 


Cologne spirits seem to be “good cologne spirits. It is absolutely neu- 
enough” for the average perfumer. tral and odorless. It is free from 
The slight odor he regards as un- aldehydes, fusel oil and all other 
avoidable; the risk of deterioration congenerics of ordinary alcohol. It 
due to possible impurities is to be does make a better perfume. 
accepted. 

Of course it costs more than 
cologne spirits. But the slight in- 
crease in manufacturing cost pro- 
vides some very interesting new sell- 
ing points and (to critics) the result- 
ing product is far superior. 


Is there to be nothing in the per- 
fumer’s art except greater and ever 
greater skill in selling? Are the 
mounting selling costs of today to be- 
come still more stupendous tomorrow ? 


Or will the great commercial per- 
fumers, following the lead of some 
of the greatest authorities in per- 
fuming, rely in some measure upon a 
more critical standard of manufac- 


Some of the very finest perfumes 
made in America today incorporate 
C. P. 96% Alcohol. We believe 
that better sales would attend a still 
wider use. Our research labora- 
tories will supply samples and com- 

C. P. 96% Alcohol is a better _ plete information to all who may be 
alcohol for perfumers than ordinary interested. 


ture? 


U. S. INDUSTRIAL CHEMICAL CO. 


Executive Offices: 110 E. 42nd St., New York 


Sales Offices and Warehouses 
BALTIMORE CINCINNATI New ORLEANS 
So. Baltimore 4609 Eastern Ave. Maison Blanche Bldg. 
BosTon CLEVELAND NEWARK 
131 Beverly St., Boston, 14, Mass. Perry Payne Building 238 Wilson Avenue 
BuFFALO DETROIT PHILADELPHIA 
4th & Jersey Sts. Union Trust Bldg. 141 No. Front St. 
CHICAGO Kansas City PITTSBURGH 
3652 Archer Avenue 1409 W. 10th St. Bessemer Bldg. 
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INDEX TO ADVERTISEMENTS 


bonita Co., I: ristoft t 
A yee : Par sete eeee hris . risto..Insert between 16 and 1 I & ] 
yI pac ] \ ) S4 ] 


Acme 
Acme Hospital 1 gg ior 
Addison Litho ( 1 4 7 we. . 
Alderman Fairchild Co. 
Alian Cosmetic ( See 
Allen & Sons, Ltd., Staff 
Allondon, Les Usines de 
Insert betweer 
Alsop Engineering Co. 
Alva Mfg. Ce 
American Can Co.. 
American Distilling (¢ 
American Perfumery ( 
Amole Soap Cc 
Arabol Mfg. (¢ 
Armstrong Cork C 
Arnold & Co., F. R.. 
Atlantic Mfg. C 


B. & W. C 
Barrett & Co., 
Baxter Paper 
Belgian Trac 
Berg, Ind. A 
Bertrand 
Bischoff 
Boake, A., 
Bond Mfg 
Brass Goods 
Bridgeport Metal 
Bristol Industries, Inc. 
Bromund Co., E. A.... 
Brown Co., Inc., O. A iain 
Bruno Court Societe Anonyme, 

Insert betweer 
Buedingen Co., Ferdinand 
Buedingen Wm. & Son... 
Burt Co., Ltd., F._N., 

Insert between ar 1 ter mical 
Bush & Co., Inc., W. J.. ; veuwes lorasynth Laboratories, I: 

torest F ts ( Lt 

Callahan & Co., E. J... weeeee 144 Fowler Bottling Machine ¢ 
Capes-Viscose Incorporated, *ox & Clarke Co., Inc 

Insert betwe 3 . 7 
Carr-Lowry Glass Co.. 
Chemical Works Flora 
Cherie, Perfumer ‘ 
Chiris Co., Antoine, Fries Bros : 

Insert between 32 an 33 Fries & Bro., Alex 


i 


PURE and DENATURED 


ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouses 


New York Philadelphia Chicago Kansas City,Mo. St. Paul, Minn. Cleveland Cincinnati 
Baltimore Boston St. Louis New Orleans Pittsburgh Osa celts Peoria, Ill. 
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THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 


Wy 


REG. S.PAT.OFF. 


Absolutely Colorless, Tasteless and Odorless 
lf you are experiencing any difficulties with your formulae, 
allow us to assist you. Our representative will call on request. 
Address only 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


SSIS ISSIR ISIS ISI iS 

# Let us quote on 
making your creams ; 
5: under your own labels = 
e All Milk Rolling Massage Cream i 
® Vegetale Lemon Rolling Massage Cream 
WEBB’S ALCOHOL : Cold Cream, Rose or Lemon 


Greaseless Cream 


Established in 1835 


Warranted U. S. P. 190 Proof 


Send for samples and prices. 


AMERICAN PERFUMERY CO. 


Cologne Spirits : aes a _ New York, 


Denatured Alcohol 3 NOVELTY! 


th iit Perfume bottles with screw 
, ’ cap with syringe mechanism, 
in all sizes. 
Perfume bottles, white and 
colored, stoppered, with cap, 
metal cases or wooden boxes. 


JAMES A. WEBB & SON, INC. } ) 2 | CARL ROSE 
110 EAST 42nd STREET IE 


Special manufacturer of scent and 
t Perfume bottles 
NEW YORK, N. Y. , or 


GEHREN in Thuringen 
GERMANY 
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HENASOAP “= 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a 


combination of the 
active coloring principles of Hopkins Egyptian 
Henna with Hopkins Neutral White 
Soap—delicately perfumed. 


HENASOAP SHAMPOO gives a rich, creamy 
lather, cleanses the scalp—gives a glint to the 


hair and makes satisfied customers 


HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET 


IMPORTING DRUG MERCHANTS 


NEW YORK CITY 


INDEX TO ADVE RTISEMENTS—coumues 


Leonhard Wax Co 128 
Levy, Maurice .. 65 
Limbert & Co., J. N 128 
Lorscheider Schang ( 

Lueders & Co., George.... 


Magnus, Mabee & Reynard, 
Majestic Metal Sp« 
Marey & Cie.... ‘ 
Maschmeyer, Jr., : 
Mathieson Alkali. Works, 

Matthias & Freeman Paper Co..... 
Mero & Boyveau, J... 

Merveille Puff & Cosmetic 

Metal Package Corp.. 

Miller, S. 

Millville Bottle Works 

Mixing Equipment Co 

Mohan & Co.. ne ilot 
Monarch Nusbaum Paper 
Monsanto Chemical Works 

Morana Incorporated, 


Insert 
Morel & Co ; 
Morgan & Co., Clarence 
Moutet J. Henri.. 
Mihlethaler, S. A., ° 
Naarden Chemical Woks, 
Nadal Despartment & Cie 
Naef & Co., M...Inside front cover 
National Exposition Co 88 
National Packaging Machinery Co.. 
National Seal C 
Natural Products Co 
Neumann-Buslee & Wolfe, 
New England Collapsible Tube Co 
New York Mirror 
Neumann Co., 
Northwestern Chemical Co 


Orbis Products Trading Co. 
Oxzyn Company 


Pallas Mfg. Co....Insert between 48 and 49 
Pappazoglou & Co., Botu..Inside Front Cover 
Parento Compagnie 0 
Parsons, M. 

Passaic Metal Ware Company 

Peerless Tube Co 

Pennsylvania Oil Co 


to Ge 2 DO 
OUI U1 DO 10 


SNWNNK WW 
Ga WW DD 


between 


«SO, S1 s 


Pennsylvania § ( 
Pfalt & r auer. 
Pfaudler ( “< 
Pilar Freres 
Plumly, Eugene 
Plymouth Organi 
Proctor & Schwart 


Label C 


Randolph Paper B x 
Read Machinery C 
Redington Co., F. E. 
Reusche, L & Co. 
Rhodia Chemical Ci 
Ritchie W. C., & C 
Robertet & Co., P., 
Insert 
Geo. G.. oe 
Salv. di Deco, 
Insert 


Ouality 


Rodgers, 
Rognetta, 


Rose, ( 
Rossville Co. 
Roure-Bertrand Fils. Inc 

Rowell Co., E. N..Insert between 82 : 
Royal Mirror Works. . 

Rub-no-More Co. . 

Ruth Glass Co..... 

i. ee 


Salikof & Belle Hovey Lab 
Schmid, Julius, Inc.... ‘ 
Schmoller & Bompard 
Scientific Specialties Co 
Scientific Utilities Co.. 
Scovill Manufacturing Co. 
Sherwood Petroleum Co., 
Shipkoff & Co 
Shriver & Co., T 
Sierra Talc Company, 
Insert between 40 and 41 
Smack Co., A. 32 


Smith & Co., 
Societa Italio-Francese 
Societe Chimique des Usines du Rhone. 
Société Linnerie .... ; 
Solar Laboratories, Inc., 
Insert between 48 and 49 
Sonneborn Sons, Inc., L 
Sopros, Societe des Produits de Synthése, 
Insert between 90 and 91 


Insert between 64 


You can get better results with 


COUMARIN-MONSANTO 


YAe Origin al American Coumarin 
Manufactured by 


onsanto Chemical Works 
St. Louis, U.S.A. 
NEw YORK 


CHICAGO 


varel Freres 
“e Labvs 
shell Process C 


Ungerer & Co... 
Back C¢ 
United Laboratories 
{ 
l 


Inside Front 
vers, 12, 74 


S. Ind. Alc. Co. 
S. Ind. Chem. 


Valmont Mfg. Co 

Van Ameringen, 

Van Dyk 

Van Dyk, L. 

Verley, 

Victor Metal Prod. Corp... 
Vietor & Hosken.... 

Voss Corp., Karl. 


Waldie & Co., 
Wangler-Budd Co., 
Insert between 56 

Webb & Son, James A 
Weimann Bros. Mfg. Co., 
Western Cartridge Co 
Wheaton Co., T. . 

Insert’ between 114 
Wheeling Stamping Co 
White Metal Mfg. Co 
Whiting-Patterson Co., 
Whittaker, Clark & Daniels, Inc 
Winner Laboratories 
Wirz, Inc., A. H., 

Outside Back Cover 


Young Bros. 


Zagara, La 
Zinn, Simon, 





| 


| E. N. Rowell Co.—Fine Paper Boxes. 


| Room 805 


Bristol Industries, Inc. 


THE AMERICAN 


PETITES 


Aluminum Case 
1 


%, %,and % oz. 
Capacity 


ri 


s oz. Size Only 


Ground 
Elongated 
Glass 
Stoppers 
Uniformity. 
Quality 
Superior to 
Europe’s 


pest. 


| Man’f'd_ by 
E. J. CALLAHAN & CO. 


16 W. BARRE ST., BALTIMORE, MD. 





Donald M. Smith, President. 


MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 


decorated) 


J. M. Raffel Co.—Corrugated Fibre Shipping Cases. | 

Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 

42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 











BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 
Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Bottles and Jars—Sprinkler Tops—Corks—Col- 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 
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SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 


We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 


Pennsylvania Oil Company 


412-420 N. Western Ave. Chicago, Illinois 


FOR BEST RESULTS 


Use 


DISTILLED 
WATER 


in making up 
all preparations 


requiring water. 


STOKES 


AUTOMATIC 
WATER STILLS 


4 are extremely easy to 
operate and produce a very superior product 
at a low operating cost. 


Send for illustrated circular and price list 


F. J. STOKES MACHINE CO. 
6112 Tabor Rd. (Olney P.O.) Philadelphia, Pa. 
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BEAUTIFUL PAPER BOXES 


Makers of Fine Paper 
Boxes since 1866 


YWiro Lena 


mn 1 
® Sa LAL 
\e 


| W. C. Ritchie @ Co. 


CHICAGO, ILL. 





C O L O R wm Your Inquiries Solicited 
(CERTIFIED) P RIVATE BRAND 
For Flavoring Extract Manufacturers, Bakers and TOILET SOAPS 
Confectioners Supplies. 


Technical colors for Perfumes, Soaps, Waxes and 
special uses. Special service to Essential Oil Houses. 
Ask for Samples—Discount to the Trade. 


INTERSTATE COLOR CO., Ine. 


41 Park Row, Suite 814 New York City 


TUBE CLIPS 


FOR COLLAPSIBLE TUBES 


Made of nickel zinc and will not rust. Eight sizes a ae 
carried in stock for prompt delivery. Powdered-Chip-Liquid 
Cmster Tubo-Length Clip | Diemeter Tube-Langth Clip Cocoanut Oil Base-Shampoo 

1 Inch 19/16 Inch 
14“ 1%" Soaps 
ee ek 


Manufacturers of 


ee « |iy«! 
THE H. C. COOK CO. J. Eavenson & Sons, Inc., Camden, N.J. 


ANSONIA, CONN. 
New York Office: 100 LAFAYETTE STREET 
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AMALIE 


% 


BRAND 





P-1 WHITE OIL 


(A COSMETIC OIL) 


MEDICINAL WHITE OILS 
SNOW WHITE MINERAL JELLIES 
PETROLATUMS 


STOCKS CARRIED IN PRINCIPAL CITIES 


L. SONNEBORN SONS, INC. 


114 FIFTH AVENUE 
PETROLIA, PA. NEW YORK, N. Y. 


REFINERY 


INDEX TO ADVERTISERS—PAGE 141 CLASSIFIED ADS—PAGE 1 








